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This report looks at the following areas:

* How the rising cost of living will impact the recovery of the package and
independent holiday segments

¢ Trends in holiday booking behaviour

 Holidaying intentions and likely behavioural changes

 Reasons for booking package vs independent holidays

* Ways fo increase the appeal of package holidays

Younger travellers are more likely to book independently when travelling
overseas. Offering a wider range of holiday accommodation types, such as
apartments and holiday homes, will be essential in boosting the appeal of
package holidays among younger fravellers. 33% of 16-34 year olds say this
would make booking a package holiday more attractive, making it the most
cited factor among this age group.

While inflationary pressures have impacted most travellers’ holiday budgets, a
significant proportion of consumers remain relatively confident about their
financial situation. This polarisation has led to higher demand for camping
holidays in the UK on the one hand and higher demand for luxury holidays
abroad on the other.

Compared to the level of disruption at various airports in 2022, airlines are in a
better position following investments made in attracting staff. However, staff
shortfages and strikes in segments beyond their control continue to cause a
threat, with air traffic control disruption being a particular concern for the
coming summer.

For travellers, having the ability to choose what suits their individual needs and
wants is seen as a strength of booking independently, but there are
opportunities to make the planning and booking process less tfime-consuming
and to provide more support. In the near term, for example, many brands are
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“The security that package
holidays offer has become a
less important purchase driver
as a result of increased
confidence in travel.
However, the segment still has
the potential fo benefit from
interest in all-inclusive
holidays as more consumers
look to control costs.”

- Marloes de Vries, Associate
Director - Travel, May 2023
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expected to explore how generative Al can be used to improve the customer

experience.
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Figure 17: Forecast value” of overseas package holidays
taken by UK residents, 2017-27

Figure 18: Forecast value” of overseas independent holidays
taken by UK residents, 2017-27

Learnings from the last income squeeze

Forecast methodology

MARKET SEGMENTATION

Spain remains leading destination

Turkey and Greece among the best-performing destinations
in 2022

Slower recovery of destinations that rely more on shorter
breaks

France faces additional challenges

Figure 19: UK overseas independent and package holiday
volume, top 10 destinations, 2018-19 vs 2021-22

Families with children among the harder-hit segments
Figure 20: UK overseas independent and package holiday
volume, by age, 2018-19 vs 2021-22

One to three-night holidays are slower to recover

Figure 21: UK overseas independent and package holiday
volume, by duration, 2018-19 vs 2021-22

MARKET DRIVERS

Consumer confidence in their financial situation remains
relatively low

Figure 22: The Financial Confidence Index, 2009-23
Holiday bookings hit pre-pandemic levels, but future
bookings are under pressure

Figure 23: Holiday bookings in the last three months, 2017-23
Figure 24: Plans to book a holiday in the next three months,
2017-23

Ongoing strikes continue to cause disruption

Disruption caused by air traffic control is a particular
concern

The CAA ran a second consultation on the ATOL Reform

MARKET SHARE

Jet2holidays tops the ATOL holder list for the first time
Jet2holidays continues to invest in its customer-first strategy
TUI plans its biggest-ever Summer 2024 programme...
...while the brand is testing new products to broaden its
client base
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Figure 25: Passengers licensed under ATOL protection, by top
10 ATOL holders, 2018-23

» We Love Holidays becomes the third largest ATOL holder

« Booking.com is the fastest-growing ‘newcomer’

LAUNCH ACTIVITY AND INNOVATION

» Automated tools to provide travel expertise

« Expedia’s new trip planning feature powered by ChatGPT
Figure 26: Expedia’s in-app conversational trip planning
experience powered by ChatGPT, 2023

» Airbnb expands Solo Traveller Safety feature to more users

» Focus on convenience to increase perceived value

« Jet2holidays launched Express Transfers to provide faster
group transfers

» easylet expands Twilight Bag Drop service

* Unique and exclusive experiences to stand out

* Newmarket Holidays launches Newmarket Exclusive
collection

» Airbnb speeds up the development of unique
accommodation

« Bringing travellers closer to the local culture

» Decentralised hotel opens in Japanese city

* Holland America Line introduces extended Legendary

Voyages to offer an in-depth experience

HOLIDAYING DESTINATION

- Demand for overseas breaks under pressure due to
inflationary pressures
Figure 27: Destinations visited vs intentions to visit for main
holiday, 2020-23

PACKAGE VS INDEPENDENT BOOKINGS

« Almost six in 10 travellers plan to book their main break
independently
Figure 28: Booking method for main holiday in the next 12
months, by destination, 2023

« Ageing population more likely to benefit the package
holiday market
Figure 29: Demographic profile of package vs independent
bookers, by destination, 2023

HOLIDAY TYPES

» Domestic camping holidays have become more popular
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Figure 30: Holiday types for main holiday in the UK
participation vs intentions, 2020-23

Demand for overseas beach and luxury holidays continues
to exceed pre-pandemic levels

Figure 31: Holiday types for main holidays abroad,
participation vs intentions, 2020-23

Luxury holidays, escorted tours and beach holidays most
likely to be booked as a package

Figure 32: How fravellers plan to book their main holiday in
the next 12 months, 2023

REASONS FOR BOOKING PACKAGE HOLIDAYS

The convenience of arranging package holidays has
become a stronger purchase driver
The need for security has fallen outside the top-three

Figure 33: Reasons for booking package holidays, 2021-23

REASONS FOR BOOKING INDEPENDENT HOLIDAYS

Independent travellers love the fact that they are in
control...

...but there is room to enhance feelings of joy in the
planning and booking process

Al enables brands to provide human-like advice and
support at scale

Figure 34: Reasons for booking independent holidays,
2021-23

ATTITUDES TOWARDS HOLIDAYS

Lack of transparency when it comes to the environmental
impact of holiday options
Figure 35: Attitudes towards holidays, 2023

Inflationary pressures have affected most travellers’ holiday

budget
Figure 36: Demand for all-inclusive holidays, CHAID analysis,
2023

IMPROVING THE ATTRACTIVENESS OF PACKAGE HOLIDAYS

The desire for a greater choice of flight departure times is
high across demographics...

...while the younger crowd craves more choice of
accommodation types and holiday durations

Figure 37: Ways to increase the attractiveness of package
holidays, by age, 2023

reports.mintel.com

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2023 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1156505/

Package vs Independent Holidays - UK - 2023

Report Price: £2195 | $2995 | €2600

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

» Local and unique experiences will help brands to appeal to
independent travellers...

e ...and so will self-guided tours
Figure 38: Ways to increase the atfractiveness of package
holidays, by booking method, 2023

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

* Abbreviations

« Consumer research methodology

* Methodology CHAID analysis
Figure 39: Package vs Independent Holidays — CHAID
analysis, 2023

APPENDIX - FORECAST METHODOLOGY

* Volume forecast and prediction intervals for overseas
package holidays
Figure 40: Lower-bound, centfral and upper-bound forecast
for the volume of overseas package holidays taken by UK
residents, 2022-27

* Value forecast and prediction intervals for overseas
package holidays
Figure 41: Lower-bound, central and upper-bound forecast
for the value” of overseas package holidays taken by UK
residents, 2022-27

* Volume forecast and prediction intervals for overseas
independent holidays
Figure 42: Lower-bound, central and upper-bound forecast
for the volume of overseas independent holidays taken by UK
residents, 2022-27

* Value forecast and prediction intervals for overseas
independent holidays
Figure 43: Lower-bound, central and upper-bound forecast
for the value” of overseas independent holidays taken by UK
residents, 2022-27

* Value forecast package and independent holidays at
constant prices
Figure 44: Value of overseas package holidays taken by UK
residents at 2022 prices, 2022-27
Figure 45: Value of overseas independent holidays taken by
UK residents at 2022 prices, 2022-27

* Market drivers and assumptions

* Forecast methodology
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