
This report looks at the following areas:

•• The impact of the cost of living crisis on Mother’s Day 2023 and prospects
for 2024

•• The role of small and independent brands in the value equation when
shopping for gifts.

•• Estimated consumer spending on Mother’s Day 2019-23.
•• Mother’s Day innovations from key retailers.
•• What they bought and how much was spent on Mother’s Day gifts in 2023.
•• Mother’s Day shopping behaviours.

57% of consumers think Mother’s Day gifts bought from independent retailers
are more special than those bought from mainstream chains. This can provide
larger retailers and smaller brands with a mutually beneficial opportunity to
dedicate space for consumers to discover unique gifts from up-and-coming
brands, with 15% of consumers interested in dedicated gift sections for smaller
brands.

However, the cost–of-living crisis has meant that in 2023, value was a top
priority for gift buyers, with 61% buying gifts on discount/promotion because of
financial concerns. These concerns were also evident when celebrating the
event, with 79% of consumers agreeing that making meals at home is a good
alternative to dining out for Mother’s Day and 42% celebrated the event in
2023 with a special meal at home.

Mother’s Day gift shopping is convenience-driven, with 72% of in-store Mother’s
Day gift buyers in 2023 buying gifts from stores they were visiting for other
reasons. While larger-format retailers, such as grocery retailers, stand to
benefit from this, smaller specialists and independent retailers will struggle to
draw away consumers from larger stores that are better at accommodating
the multi-mission shopper.

Mother's Day - UK - 2023

Report Price: £2195 | $2995 | €2600 The above prices are correct at the time of publication, but
are subject to change due to currency fluctuations.

“While the pressure on
household finances is
expected to ease a little by
Mother’s Day 2024, value will
still be a top priority when
shopping for Mother’s Day
gifts. With the concept of
‘value’ evolving beyond cost,
retailers have the opportunity
to shape how this is
communicated across gifting
ranges and relevant services.”
– Emily Viberg, Retail Analyst
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Going forward, retailers across the sector, both big and small, can help shape
what ‘value’ looks like. This includes making gift shopping convenience-led and
focusing on ways to make it easy for shoppers to locate gifting sections in-
store, with 68% of buyers usually buying Mother’s Day gifts that are easy to find
in-store.
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Figure 11: Gifts bought for Mother’s Day, 2023
• Gift buyers cut back Mother’s Day spending in 2023

Figure 12: Average spent on Mother’s Day gifts, 2019-23
• Strongest interest for personalised Mother’s Day gifts

Figure 13: Interests in innovative Mother’s Day gifts, 2023
• Cost-of-living crisis takes a toll on gift buying and

celebrations
Figure 14: The impact of the cost-of-living on Mother’s Day,
2023

• Mother’s Day gift shopping is convenience-driven
Figure 15: Mother’s Day channel shopping behaviours, 2023

• Pressure to get the right gift for Mother’s Day
Figure 16: Mother’s Day behaviours, 2023

• Mother’s Day in 2024
• Take charge in shaping what ‘value’ will mean for gift

shoppers in 2024
• Gift sets provide a key opportunity for retailers to

communicate ‘value’
• Make gift shopping convenience-driven
• The role of smaller retailers/brands in the value equation
• How can bigger retailers champion local?

• Mother’s Day spending falls amid cost-of-living crisis
Figure 17: Estimated consumer spending on Mother’s Day,
2019-23

• In-home food the leading spending category
Figure 18: Estimated breakdown of spending on Mother’s Day
in 2023

• Inflation will continue to eat into consumer spending power
over the course of 2023

• High inflation and rising interest rates will compound the
impact of the slowing recovery

• Consumer spending power will be curbed
• Consumers’ financial wellbeing has fallen from the highs of

2021…
Figure 19: Household Financial Wellbeing Index, 2018-23

• …and most people are feeling the effects of price rises
• Population trends

ISSUES AND INSIGHTS

MARKET SIZE AND PERFORMANCE

MARKET DRIVERS
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Figure 20: Breakdown of trend in the age structure of the UK
population, 2020-30
Figure 21: Breakdown of trend in the age structure of the UK
population, 2020-30

• Key gifting categories impacted by cost-of-living crisis
• Flower and houseplants purchasing dip amid cost-of-living

crisis
Figure 22: Flower and houseplant purchasing levels, 2019-23

• Importance of taste and gifting will support sales of
chocolate confectionery
Figure 23: Attitudes towards chocolate, 2022

• Elevating the at-home dining experience presents multiple
opportunities
Figure 24: Attitudes towards home delivery and takeaway,
2022

• Retailers launch special Mother’s Day experiences
• Selfridges launches a host of pop-up experiences
• M&S launches new afternoon tea service

Figure 25: M&S Mother’s Day afternoon service, 2023
• Mother’s Day product launches focused on helping make

celebrations indoors special
Figure 26: Examples of Mother’s Day products that tap into
the wellbeing trend, 2023

• Help make gift shopping seamless
• Arena Flowers launches UK’s first Livestream Shopping

shows
Figure 27: Arena Flowers livestreaming Mother’s Day event,
2023

• Zulily & Busy Philipps launch new Mother’s Day text service
Figure 28: Zulily’s Mother’s Day text service, 2023

• Gift-ready products help time- and cost-conscious
shoppers
Figure 29: Examples of Mother’s Day gift sets, 2023

• Ethical gifts that ‘keep on giving’
• Bloom & Wild team up with charity Tommy’s

Figure 30: Bloom & Wild The Hope bouquet with Tommy’s,
2023

• Sustainable Mother’s Day new product launches
Figure 31: Examples of sustainable Mother’s Day products,
2023

MOTHER’S DAY NEW PRODUCT LAUNCHES AND INNOVATION
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• Advertising spend up 21% in March 2023
Figure 32: Total above-the-line, online display and direct
mail advertising expenditure by all retailers in March, 2019-23

• Amazon top ad spender in March 2023
Figure 33: Total above-the-line, online display and direct
mail advertising expenditure by top 20 advertisers in March
2023

• Digital popular advertising channel
Figure 34: Recorded above-the-line, online display and
direct mail total advertising expenditure by all retailers, by
advertising method in March 2023

• Key campaigns
• Lucchetti pays homage to mothers
• Morrisons “Get The Hint” campaign

Figure 35: Morrisons “Get The Hint” Mother’s Day campaign,
2023

• Very celebrates hectic family moments for Mother’s Day
• Nielsen Ad Intel coverage

• Mother’s Day gift purchasing remains stable despite cost of
living crisis
Figure 36: Overall Mother’s Day gift buying, by channel,
2019-23

• Smaller-ticket gifting drives in-store shopping
Figure 37: Gifts bought for Mother’s Day, by channel, 2023

• 16-34s shop across channels for all gifting categories
• Retailers should promote gifts for all types of mother figures

Figure 38: Mother’s Day gift buying across gifting categories,
by age, 2023

• Gift buyers cut back Mother’s Day spending in 2023
Figure 39: Total average spending on Mother’s Day gifts,
2019-23

• Most gift buyers spend under £25
Figure 40: Average spending on Mother’s Day gifts, by age
group, 2023

• The highest spenders on gifts are from higher-income
households
Figure 41: Average spending on Mother’s Day gifts, by
household income, 2023

ADVERTISING AND MARKET ACTIVITY

GIFTS BOUGHT FOR MOTHER’S DAY, 2023

AMOUNT SPENT ON MOTHER’S DAY GIFTS, 2023

Mother's Day - UK - 2023

Report Price: £2195 | $2995 | €2600

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2023 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1156503/


• Cost of living crisis takes a toll on gift buying and
celebrations
Figure 42: The impact of the cost of living crisis on Mother’s
Day, 2023

• Struggling gift shoppers are the most likely to buy gifts on
discount
Figure 43: The impact of financial concerns on Mother’s Day
gift buying, by financial situation, 2023

• Higher-income households think in-home cooking is an
affordable option to dining out
Figure 44: Attitudes towards in-home meals and Mother’s
Day, by financial situation, 2023

• Convenience critical for Mother’s Day gift shopping
• Easy to locate gifting ranges are key

Figure 45: Mother’s Day channel shopping behaviours, 2023
• Younger consumers more likely to look for unique gifts from

small brands
Figure 46: Attitude towards Mother’s Day gifts from
independent retailers, by age group, 2023

• Make shopping for Mother’s Day gifts easy
Figure 47: Attitudes towards in-store Mother’s Day gift
shopping, by financial situation, 2023

• Pressure on to get it right for Mother’s Day
Figure 48: Mother’s Day behaviours, by resident parent of
children aged under 16, 2023

• Younger gift shoppers look to maximise gifts
Figure 49: Attitudes toward Mother’s Day gift sets, by age
group, 2023

• Meals at home popular across all demographics in current
climate
Figure 50: Percentage of consumers who had a special meal
at home for Mother’s Day, 2023

• Strongest interest for personalised Mother’s Day gifts
• Communicate value of gifting ranges through exclusive

discounts for loyal members
Figure 51: Interest in innovative Mother’s Day gifts, 2023

• Younger consumers crave gifts that are experiential

COST-OF-LIVING CRISIS AND MOTHER’S DAY GIFT BUYING

MOTHER’S DAY GIFT SHOPPING

MOTHER’S DAY BEHAVIOURS, 2023

FUTURE INTERESTS WHEN BUYING MOTHER’S DAY GIFTS
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Figure 52: Interest in innovative Mother’s Day gifts, by age
group, 2023

• Help make gifts affordable for struggling gift shoppers
Figure 53: Interest in exclusive discounts on gifts for loyalty/
reward scheme members, by financial situation, 2023

• Abbreviations
• Consumer research methodology

APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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