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This report looks at the following areas:

The impact of the income squeeze on the bottled water market.

The outlook for the market in the as household incomes regain momentum
up to 2027.

The latest new product development (NPD) trends.

Consumers’ usage of bottled water, as well as water filter systems and
sparkling water makers.

Consumer behaviours and attitudes fowards bottled water, including
related to sustainability and hydration.

Sustainability has taken a backseat to saving money for many people amid the
income squeeze. Half of those who drink and buy bottled water also state that
money concerns cause them to think less about the sustainability of bottled
water. However, that this is not the case for half of users shows how important
continued environmentally friendly endeavours are in this market.

2022 marked the first full year free from COVID-related restrictions, fuelling
growth in out-of-home occasions which play a key role for bottled water.
However, the rising cost of living curbed this rebound. It also prompted many
consumers to turn to tap water instead of bottled, though also seeing some
choose bottled water over other soft drinks. This led o the market posting
volume growth of 7% to 2.87 billion litres, with rising prices fuelling 34% growth in
value sales to £2.4 billion.

Once household incomes regain momentum, consumer concerns about
sustainability are expected to become more front of mind, reaffirming their role
as a pivotal threat to bottled water the industry. That half of Britons view
reusable water bottles as making people look good illustrates how widely these
concerns now permeate public opinion.

Promisingly for the category, however, there is ample potential for the
companies’ green efforts to keep consumers engaged. For example, 66% of
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“Competition from tap water
continues to pose a key
challenge for the market. The
convenience and safety of
bottled water remain key
usage drivers for the
category, and aspects for
individual brands to lean into,
together with the perceived
importance of hydration.”

- Marine Seon, Senior

Research Analyst
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people who drink and buy bottled water say that knowing the bottles are
properly recycled would make them buy more of the drink.
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Fortified water can tap the strong interest in hydration
Figure 9: Attitudes towards bottled water, 2023
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2021...

Figure 16: Household financial wellbeing index, 2016-23
...and most people are feeling the effects of price rises
Boost to bottled water from heatwaves curbed by supply
chain issues

Strong consumer demand for sustainable packaging
Water contamination makes headlines
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The Deposit Return Scheme is delayed till 2025
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Mixed performances for leading brands in 2022/23
Figure 17: Leading brand’s sales and shares in the UK bottled
water retail market, by value and volume, 2020/21-2022/23
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Buxton links with better health for the planet and consumers
Net-zero target for Highland Springs
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Figure 22: Attitudes towards and usage of selected brands,
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Figure 25: Brand personality — macro image, 2023
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Figure 26: Brand personality — micro image, 2023

USAGE OF BOTTLED WATER

Usage of bottled water is on the rise

Figure 27: Usage of bottled water, by type, by frequency,
2020-23
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USAGE OF WATER FILTER PRODUCTS, SPARKLING WATER
MAKERS, REUSABLE WATER BOTTLES AND PUBLIC WATER
REFILL POINTS

Nearly two in five use water filter products at home
Perception of tap water safety and bottled water’s social
image contribute to usage

Cost of filters and sparkling water makers is a barrier
Figure 29: Usage of water filter products and sparkling water
makers at home, 2023

Younger generations drive reusable bottle usage
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Figure 30: Carrying of a reusable water bottle when out of

home, by generation, 2023

BEHAVIOURS RELATED TO BOTTLED WATER

Expand larger formats offerings for the home

Figure 31: Behaviours related to bottled water, 2023
Pressure on incomes lends relevance to larger formats
Figure 32: Steps consumers would take if needing to limit/
reduce spend on bottled water, 2023

Look to alternative packaging materials and recyclability
Packaging is a key touch point for sustainability

Two in three look for recycled plastic

Consumers look for reassurances on recycling

ATTITUDES TOWARDS BOTTLED WATER

Highlight quality standards of purity of source to stand out
Figure 33: Attitudes towards bottled water, 2023

Concerns over global water shortages stand to pose a
threat to bottled water

Consumers link UK sourcing to sustainability

Fortified water can tap the strong interest in hydration
Figure 34: Launches with added electrolytes marketed as
hydrating/added hydration, UK, 2018-21
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Figure 36: Market forecast and prediction intervals for total
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Figure 37: Market forecast and prediction intervals for fotal
volume sales of bottled water, 2022-27

Market drivers and assumptions

Forecast methodology

APPENDIX - MARKET SHARE

Figure 38: Leading manufacturers’ sales and shares in the UK
bottled water retail market, by value and volume, 2020/
21-2022/23
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