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This report looks at the following areas:

* The impact of the cost of living crisis on the camping and caravanning
market.

» Consumer experience of camping and caravanning, destinations visited
and future intentions.

» The outlook for the camping and caravanning market and key trends
shaping the next five years.

« Opportunities for specialist/added value product areas and
accommodation purchase.

29% of adults agree that 'l am more likely to consider taking a camping/
caravanning holiday than I was before the COVID-19 pandemic’. The past
three years have brought in new customers, many of whom have discovered the
sense of freedom and wellbeing that comes with an active outdoors holiday.

The cost of living crisis will be challenging for the market in 2023. The
constraints felt by customers on lower- to mid-household incomes are likely to
have an impact on the holiday parks sector, while reliance on a high
proportion of younger consumers is likely fo have an effect on camping. There
are likely to be compensatory factors though. The reputation of camping and
caravanning as a budget holiday option will stand it in good stead and may
persuade families to ‘tfrade down’ from more expensive holidays.

In the longer term, domestic camping and caravanning will face the challenge
of a resurgent post-COVID overseas holiday sector with significant pent-up
demand in the market, particularly once the cost of living crisis begins to ease.

Camping and caravanning abroad, however, is also set to benefit from this.
Many of those who have discovered this type of holiday in the UK over the past
three years will be eager to 1ry it overseas with more reliable weather. As well
as camping and static rental holidays in the sun, there is rising inferest in
overseas fouring adventures by campervan/motorhome.

The above prices are correct at the time of publication, but

are subject to change due to currency fluctuations.

“The core strength of camping
and caravanning will remain
its inclusive appeal to a wide
range of budgets, which will
help the market withstand
periods of economic
uncertainty.”

— John Worthington, Senior
Analyst
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* Premium demand remains strong despite cost of living
challenge
Figure 8: Interest in premium camping and caravanning
products, 2023

* Van rental offers a growing alternative to ownership
Figure 9: Interest in motorhome/campervan holidays, 2023

* Wild and well
Figure 10: Interest in ‘lifestyle camping’ holidays, 2023

» Purchase interest is also unaffected by the cost of living
crisis
Figure 1. Interest in purchase of camping/caravanning
accommodation, 2020-23

ISSUES AND INSIGHTS

» The cost of living crisis is both a challenge and an
opportunity for camping and caravanning

* Value for money message now needs to be the key focus

* Urban camping breaks can offer a budget-based and funky
alternative to the hotel city break

»  While for better-off consumers post-pandemic touring
adventures abroad are in demand

» Camping and caravanning can be at the forefront of

rewilding travel

MARKET SIZE, PERFORMANCE AND SEGMENTATION

« Total camping and caravanning back to pre-COVID levels
as trips abroad bounce back
Figure 12: Camping and caravanning market, by volume,
2017-22°

» Value of the domestic market has risen by 25% over the past
five years
Figure 13: Camping and caravanning market, by value
(expenditure)’, 2017-22""

« Touring holidays and rental statics are the five-year growth
trends
Figure 14: Volume of domestic camping and caravanning
frips, by segment, 2017-22"

> Rental static holiday spending reaches £1.2 billion
Figure 15: Value (expenditure)” of domestic camping and

caravanning trips, by segment, 2017-22*"

MARKET FORECAST

* Real terms value fall in 2023 to be followed by rises over the

next four years
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Figure 16: Category outlook, 2023-27

Domestic market faces challenging conditions in 2023 but is
expected to be fairly resilient

Domestic value is forecast to reach £2.9 billion by 2027
Figure 17: Volume forecast for domestic camping and
caravanning holidays, 2017-27

Figure 18: Value™ forecast for domestic camping and
caravanning holidays, 2017-27

Camping and caravanning abroad is expected to continue
on an upward trend

Figure 19: Volume forecast for overseas camping and
caravanning holidays, 2017-27

Total camping and caravanning trips are forecast to rise by
over a million by 2027

Figure 20: Volume forecast for total camping and
caravanning holidays, 2017-27

The five-year trends shaping camping and caravanning

Forecast methodology

MARKET DRIVERS

The economic outlook has improved in Q12023 but remains
highly challenging

Figure 21: Household financial wellbeing index, 2016-23
Consumers are cutting non-essential spend but holidays
remain a top priority for many

Figure 22: Expected impact of rising prices on consumers,
2022-23

March 2023 saw a return to pre-pandemic holiday booking
levels

Figure 23: Holiday booking and intentions, 2019-23

COVID and cost of living have led to later booking windows
Figure 24: When people expect to book their main holiday,
2023

Softening fuel costs should help to encourage exploration
further afield

Figure 25: UK average unleaded 95 Octane petrol price,
2021-23

Electric anxiety

UK holiday static production reached a 10-year high in 2022
Figure 26: UK leisure caravan production statistics, 2011-22
Pop-up camping extension could become permanent

Things get wild on Dartmoor
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CAMPING AND CARAVANNING PROVIDERS

Holiday park operators

Figure 27: Leading UK holiday park operators, by number of
holiday parks in February 2022 and revenue, 2018-21
Campsites and glampsites

Membership organisations

Aggregators

Overseas specialists

LAUNCH ACTIVITY AND INNOVATION

Cool camping gets hipper

Sleeping on the roof

Crossover lodges offer a new glamping twist
Big holidays in tiny houses

A room with a pew

Wild women

Electric campervans and luxury motorhomes

Work from anywhere

EXPERIENCE OF CAMPING AND CARAVANNING

Camping and camping levels have remained strong during
the crises of the past three years

Figure 28: Experience of camping and caravanning in the
past three years, 2013-23

Figure 29: Experience of camping and caravanning in the
past three years, by type of trip, 2018-23

Glamping has the most equal gender split

Over-55s are more attracted to statics and motorhome/
campervan trips

Figure 30: Gender and age profile of those who have been
camping and caravanning in the past three years, by type of
holiday, 2022

Camping and caravanning has a broad socio-economic
appeal

Figure 31: Socio-economic and household income profile of
those who have been camping and caravanning in the past
three years, by type of holiday, 2023

Figure 32: Potential interest in camping and caravanning
among those who have not been in the past three years,
2022

Potential customer base could expand from 41% to 63% of
adults

Women and over-45s make up a significant proportion of

the lapsed camper/caravanner group
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Figure 33: UK adult population split by camping experience
and intentions, 2023

» Only 24% of campers/caravanners average more than one
annual trip
Figure 34: Number of camping/caravanning holidays taken in

the past three years, 2022

CAMPING AND CARAVANNING DESTINATIONS

* Pre-pandemic overseas trend shows signs of revival
Figure 35: Camping/caravanning holidays, UK vs abroad,
2018- 23

* The South West has reinforced its popularity over the past
three years
Figure 36: Camping/caravanning holiday locations visited,
2018-23

* Northerners are under-represented in trips to Scotland

» 30% of campers/caravanners in London went abroad in the
past three years
Figure 37: Camping/caravanning holiday locations visited, by

region of residence, 2023

CAMPING AND CARAVANNING FUTURE INTENTIONS

» Intentions show domestic demand is relatively robust and
point to a further rise in trips abroad
Figure 38: Camping,/caravanning holiday destination
planned visits, 2023
Figure 39: Camping/caravanning holiday destination
planned visits versus last 3 years, 2023

» Half of campers/caravanners are more likely to choose this
holiday due to the cost of living crisis...

 ...And almost half are more likely to consider camping/
caravanning than before COVID-19
Figure 40: Impact of COVID-19 and the cost of living crisis on

camping and caravanning, 2023

CAMPING AND CARAVANNING OPPORTUNITIES

* Interest in premium products remains high despite cost of
living
Figure 41: Interest in premium camping and caravanning
products, 2023

¢ Interest in van rental is at an all-time high

* COVID has opened the door to working on the move
Figure 42: Interest in motorhome/campervan holidays, 2023

* Natural healing
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« Urban and real

Figure 43: Interest in ‘lifestyle camping’ holidays, 2023 .
° / P / What's included

CAMPING AND CARAVANNING PURCHASE OPPORTUNITIES Executive Summary

» Campervans/motorhomes remain the most aspirational Full Report PDF
purchases
Figure 44: Interest in purchase of camping,/caravanning Infographic Overview

accommodation, 2020-23

) . . ) Powerpoint Presentation
Figure 45: Interest in purchase of camping/caravanning

accommodation, 2023 Interactive Databook

HOLIDAY PARKS/CENTRES FACILITIES AND PREFERENCES Previous editions

» Pool, beach, local attractions and kids’ play are the key
draws for park operators

Figure 46: Important factors when choosing a holiday centre/

park, 2022 Did you know?

CAMPING AND CARAVANNING - ATTITUDES TOWARDS
SUSTAINABLE TRAVEL

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

* Campers and caravanners are greener than other
holidaymakers
Figure 47: Participation in sustainable/environmental
activities on holiday, 2023 All Mintel 2020 reports
+ Re-wilding holidays contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
APPENDIX — DATA SOURCES, ABBREVIATIONS, AND Mintel reports for the most
SUPPORTING INFORMATION complete, objective and
actionable market
intelligence.

Figure 48: Participation in sustainable/environmental
activities on holiday, 2023

- Abbreviations

« Consumer research methodology

APPENDIX - FORECAST METHODOLOGY

* Market forecast and prediction intervals

Figure 49: Lower bound, central and upper bound volume Buy this report now
forecast for total camping and caravanning holidays, Visit store.minfel.com
2022-27

Figure 50: Lower bound, central and upper bound volume
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Figure 51: Lower bound, central and upper bound value
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Figure 52: Lower bound, central and upper bound volume

forecast for overseas camping and caravanning holidays,

2022-27
Market drivers and assumptions

Forecast methodology
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consumers, markets, product innovation and
competitive landscapes provides a unique
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Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster
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