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This report looks at the following areas:

* The impact of the cost-of-living crisis on the major domestic appliances
market.

» How this disruption impacts demand and consumers’ behaviours.

< Consumer attitudes towards leading brands in the sector.

» Opportunities and threats for the market in the coming years.

Despite the removal of restrictions, online demand remains elevated, with the
maijority of major domestic appliance purchases still coming from online (67%).
Alongside unrivalled convenience, online shopping benefits from the
associated positive price perception, which is particularly important as
consumers are bearing the brunt of the cost-of-living crisis.

As a high-ticket category, major domestic appliances are particularly exposed
fo a withdrawal of, or reduction in, spending in the face of an income squeeze.
Energy-demanding in nature, the sector has been hard hit due to soaring
energy costs, and seen some demand redirected away from the market as
consumers look for ways to cut back on their energy bills. The slowdown of the
housing market as a by-product of the economic downturn only serves to
worsen the situation, as new movers are among the most likely o purchase
major domestic appliances.

While the market is partially insulated by the fact that most purchases are
necessity-driven, stretched budgets mean many consumers will trade down to
more affordable options, or furn to repairing services in a bid to extend
product lifespan. The introduction of Right to Repair legislations is likely fo make
repairing at home more accessible, especially given the newfound confidence
in DIY as a legacy of the pandemic. Reducing the need to make new
purchases, the growth of the repairing frend could hamper the path to

recovery of the sector.
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"Already impacted by a
natural rebalancing of in-
home demands post-
pandemic, the cost-of-living
crisis and housing market
slowdown as a by-product
have taken a toll on the major
domestic appliances sector.
However, disruption also
opens up new areas of
demand, with energy
efficiency the standout
performer."

- Sam Nguyen, Retail Analyst
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However, disruption also opens up new windows fo the market, and energy
efficiency has been the standout performer. Brands could also turn the growth
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MARKET FORECAST

Market value is set to contract in 2023

Figure 14: Category outlook, 2023-28
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Disruption also opens up new windows to the market
Figure 15: Market forecast for major domestic appliances,
2017-27

Learnings from the last income squeeze

Forecast methodology

MARKET SEGMENTATION

Refrigeration takes the lion’s share

Separate laundry appliances preferred

Cooking appliances see a drop in demand

Dishwashers continue momentum

Built-in appliances are especially popular with younger and
wealthier adults

Figure 16: Estimated market segmentation for major domestic

appliances, 2022

CHANNELS TO MARKET

Store-based specialists consolidate position
Pureplay retailers continue to challenge the market
DIY retailers remain upbeat

Department stores continue to struggle

Figure 17: Channels to market, 2017-22

MARKET DRIVERS

Inflation will continue to eat into consumer spending power
over the course of 2023

Figure 18: Annual rate of inflation, CPI and major appliances
and small electrical goods, May 2022-February 2023
Despite government support, energy prices are still a major

concern
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* Further interest rates increases will hit mortgage holders

* Housing transactions start to slow down
Figure 19: Number of property residential fransactions with a
value of over £40,000 completed in the UK, January
2019-February 2023

A shift to private renting
Figure 20: English housing tenure, 2017/18-2021/22

 Live births increase for the first fime since 2015
Figure 21: Number of live births in England and Wales,
1960-2021

« Consumer spending power will be curbed

* Low unemployment is helping underpin

» Consumers’ financial wellbeing has fallen from the highs of
2021...
Figure 22: Household financial wellbeing index, 2016-23

* ...and most people are feeling the effects of price rises

COMPETITIVE STRATEGIES

« Energy efficiency leads product innovations

¢ Samsung Bespoke AITM Washer and Dryer
Figure 23: Samsung Bespoke Al Washer and Dryer, 2022

* Rangemaster Classic 90 FX

» Beko’s new integrated dishwasher with SaveWater
technology

* Smart home presents a golden opportunity

» Added assurance for big-ticket purchases

» A sharp focus on profitability

LAUNCH ACTIVITY AND INNOVATION

« Sustainability is high up the agenda

* LG ThinQ UP upgradable appliances
Figure 24: LG ThinQ UP appliances, 2022

« World-first fridge with 70% recycled plastic inner liners
Figure 25: World's first fridge with 70% recycled plastic inner
liner, 2023

« Samsung x Patagonia to combat microplastics

* Whirlpool World

< Bringing convenience to the next level

« Miele’s HydroClean self-cleaning oven function
Figure 26: HydroClean self-cleaning function on DGC HC Pro
combi steam ovens, 2022

» Haier's I-Pro Series 5 Tumble Dryer

« The first washing machine with Alexa built in
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Kitchen is a core area of smart home technology
Samsung’s Bespoke AITM Oven

Siemens iQ700 ovens

Figure 28: Siemens iQ700 ovens, 2022

Haier debuts Series 6

Transforming chores into enjoyable activities

LG’s MoodUP

Figure 29: LG's MoodUP, 2022

Samsung’s Bespoke 4-Door FlexTM with Family HubTM+
Figure 30: Samsung’s Bespoke 4-Door Flex™ with Family
Hub™+, 2023

Health is a priority

Samsung ovens with various steam features

Beko Healthy Kitchen

Accentuating experiential elements in online shopping
Bespoke Home Meta

Sharp Virtual Showroom

ADVERTISING AND MARKETING ACTIVITY

Above-the-line advertising spend is highest in five years
Figure 31: Total above-the-line, online display and direct mail
advertising expenditure on major domestic appliances,
2018-22

Electric cookers overtake washing machines to take lion's
share of spend

Figure 32: Total above-the-line, online display and direct
mail advertising expenditure on major domestic appliances,
by product category, 2018-22

DSG Retail leads the pack

Figure 33: Total above-the-line, online display and direct
mail advertising expenditure on major domestic appliances,
by leading advertiser, 2018-22

A surge in TV adspend

Figure 34: Total above-the-line, online display and direct
mail advertising expenditure on major domestic appliances,
by media type, 2022

Advertising and marketing campaign highlights

Haier’s “Connected to the Extraordinary”

Beko launches biggest ever multichannel campaign
Miele’s “Quality Ahead of Its Time”

Nielsen Ad Intel coverage
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BRAND RESEARCH

What you need to know

Brand map

Figure 35: Attitudes towards and usage of selected brands,
2023

Key brand metrics

Figure 36: Key metrics for selected brands, 2023

Brand attitudes: Samsung and Bosch high quality, Beko
offers good value

Figure 37: Attitudes, by brand, 2023

Brand personality: Siemens exclusive, Hotpoint accessible
Figure 38: Brand personality — macro image, 2023
Samsung reliable and stylish, Indesit affordable yet basic
Figure 39: Brand personality — micro image, 2023

Brand analysis

Samsung: a brand at the top of its game

Bosch: high quality, innovative, expensive but worth paying
more for

Hotpoint: accessible, reliable but not innovative

Beko: affordable but basic

Indesit: affordable but underwhelming experience
Siemens: exclusive but not reliable

Whirlpool: lowest trust and impersonal

WHAT THEY BUY

Purchasing activity level drops in 2023

Figure 40: Major domestic appliances purchased in the past
three years, 2019-23

Laundry appliances continue to take the lead

A third buy a fridge or freezer

Cooker purchasing level drops

Dishwasher purchases are particularly influenced by
household income

Figure 41: Purchases in the past three years, 2022 and 2023
Younger and more affluent consumers are the most active
shoppers

Figure 42: Purchases in the past three years, by age and
annual household income, 2023

Just under a third buy more than one appliance

Figure 43: Repertoire of purchases in the past three years,
2023

BRANDS PURCHASED

Beko leads the pack

reports.mintel.com

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2023 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1156415/

Major Domestic Appliances - UK - 2023

Report Price: £2195 | $2995 | €2600

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

Figure 44: What brands they purchased, 2021-23

» Bosch is most used by households with no children
Figure 45: What brands they purchased, by age and annual
household income, 2023

» Samsung most popular laundry brand
Figure 46: What brands they purchased, laundry appliances,
2023

- Beko's fridges/freezers are the most popular
Figure 47: What brands they purchased, fridges/freezers,
2023

* Hotpoint leads the way in cookers
Figure 48: What brands they purchased, cookers, 2023

* Bosch and Samsung are neck-and-neck for dishwashers
Figure 49: What brands they purchased, dishwashers, 2023

CHANNELS OF PURCHASE

» Over two thirds buy major domestic appliances online

* In-store demand sees a boost
Figure 50: Channels of purchase, 2020-23

* Flat dwellers are the most active in-store buyers
Figure 51: Channels of purchase, by description of current
home, 2023

« Computers continue to dominate
Figure 52: Channels of purchase, 2021-23

» Cookers are the category most bought in-store
Figure 53: Channel of purchase, by appliance purchased,
2023

KEY PURCHASE DRIVERS

* Price takes centre stage
* Fast delivery is key
Figure 54: Major domestic appliance purchase drivers, 2023
« Akeen interest in extending product lifecycle
Figure 55: Major domestic appliance purchase drivers, by
type of appliance purchased, 2023
« Flexible payment options are an important competitive
advantage
Figure 56: TURF Analysis — Major Domestic Appliances, 2023
Figure 57: Table — TURF Analysis — Major Domestic
Appliances, 2023
 Priorities differ across different demographics...
Figure 58: Major domestic appliance purchase drivers, by

age and annual household income, 2023
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...as well as across purchase channels
Figure 59: Major domestic appliance purchase drivers, by

purchase channel, 2023

CONSUMER INTEREST IN INNOVATIONS

Almost half are willing to pay more for energy-efficient
appliances

High levels of interest in appliances with low noise levels
Figure 60: Interest in innovations, 2023

Almost nine in 10 are interested in appliances designed to
be easily repaired

Consumers are more willing to pay more for energy-
efficient laundry appliances

Figure 61: Willingness fo pay more for laundry appliance
innovations, 2023

Above-average interest in fridges/freezers that add ease to
daily lives

Figure 62: Willingness to pay more for fridge/freezer
innovations, 2023

Dishwasher buyers are the most receptive to new
innovations

Figure 63: Willingness to pay more for dishwasher innovations,
2023

Smart cookers are in demand

Figure 64: Willingness fo pay more for cooker innovations,
2023

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

Abbreviations

Consumer research methodology

APPENDIX - FORECAST METHODOLOGY

Market forecast and prediction intervals

Figure 65: Market size, best- and worst-case scenario
forecasts, 2022-27

Market drivers and assumptions

Forecast methodology
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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