
This report looks at the following areas:

•• The impact of macroeconomic factors on sales and promotional events
•• Types of sales events which consumers shop
•• Items purchased during sales and promotional events
•• Types of promotions consumers are attracted to
•• Sources where consumers find out about sales and promotional events
•• Drivers to shop during sales and promotional events
•• Attitudes toward sales and promotional events

Sales and promotional events provide consumers with tangible benefits and
positive emotions. 87% of consumers agree that seeing how much they save
gets them excited, suggesting that brands and retailers can connect with
consumers by communicating the positive emotional impact that comes with
shopping during sales and promotional events, rather than focusing solely on
lower prices.

The pandemic created a storm of consumer demand and shipping difficulties,
which led to overly optimistic sales forecasts. Now, brands and retailers are
grappling with an accumulation of inventory. To clear this stock, many have
resorted to discounting, which has in turn been driven by consumer financial
insecurity due to inflation and high interest rates. The emphasis on discounting
has made it hard for brands and retailers to standout and engage consumers
via special offers or lower prices. As such, companies will want to look for ways
to appeal to consumers in ways other than monetary savings to differentiate
from competition.

Brands and retailers have the opportunity to enhance sales and promotional
events by leveraging customer data, allowing them to craft offers that are
more likely to be relevant to consumers. Moving forward, consumers will
continue looking for opportunities to save; offering relevant offers at the right
times will be key in earning consumers’ attention and dollars.
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“Consumers are generally
mindful of their financial
resources when making
purchasing decisions. To
remain competitive, brands
and retailers must
communicate their sales and
promotions effectively and
create personalized offerings
that are tailored to
consumers' needs and
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• Brands and retailers face challenges due to excess
inventory

• What we’re seeing
• What it means
• Digital channels are a powerful tool to sales and

promotions
• What it means
• Encourage consumers to not shop, or at least shop more

responsibly
• What it means

• Re-engage and remind consumers of limited time
promotions
Figure 7: Uniqlo reminds consumers of coupon’s expiration

• Drive loyalty through membership programs and customer
rewards
Figure 8: Walmart discounts its membership ahead of holiday
shopping

• Create a sense of urgency to drive purchases
Figure 9: Castlery generates a sense of urgency with
countdown to limited time sale

• Leverage promotional events to appeal to consumer interest
in sustainability
Figure 10: Alohas stands out from competition by not
participating on promotional events

• Sales events are essential to the marketing calendar
Figure 11: Types of sales events shopped, by gender, 2022

• Younger consumers lean on sales/promotional events to
stretch their dollars
Figure 12: Types of sales events shopped, by age, 2022

• Consumers shop as needs arise but also when value is
perceived
Figure 13: Items purchased during sales/promotional events,
2022
Figure 14: Theory entices consumers to shop its end of season
sale

• Younger consumers take advantage of promotions to
update their gadgets

COMPETITIVE STRATEGIES AND MARKET OPPORTUNITIES

THE RETAIL PROMOTIONS CONSUMER – FAST FACTS
TYPES OF SALES EVENTS SHOPPED

ITEMS PURCHASED
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Figure 15: Items purchased during sales/promotional events ,
by gender and age, 2022

• Households have individual and collective needs
Figure 16: Items purchased during sales/promotional events,
by household size, 2022

• The perception of value varies across promotional offers
Figure 17: Types of promotions, by age, 2022
Figure 18: ColourPop rewards subscribers

• Multicultural consumers seek convenient promotions
Figure 19: , by race and Hispanic origin, 2022

• Multi-channel marketing best drives sales and promotional
events awareness
Figure 20: Sources of information about sales and
promotional events, by gender, 2022
Figure 21: TURF Analysis of sources of information about sales
and promotional events, 2022

• A digital divide requires various approaches to reach a
wider audience
Figure 22: Sources of information about sales and
promotional events, by age and parental status, 2022
Figure 23: e.l.f tests BeReal to promote the brand and further
connect with younger consumers

• Consumers don’t want to miss out on a good deal
Figure 24: Reasons for shopping sales and promotional
events, 2022

• Women and parents make unplanned purchases due to
sales and promotional events
Figure 25: Reasons for shopping sales and promotional
events, by gender and parental status, 2022

• Sales and promotional events help younger consumers
rationalize spending on their desires, and older consumers
on their basic needs
Figure 26: Reasons for shopping sales and promotional
events, by age, 2022
Figure 27: Saks Fifth Avenue promotes self-gifting for
Valentine’s Day

TYPES OF PROMOTIONS

INFORMATION SOURCES

SHOPPING DRIVERS
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• Getting a good deal makes consumers happy
Figure 28: Attitudes toward sales and retail promotions, 2022

• Women take pride in finding deals
Figure 29: Attitudes toward sales and promotional events, by
gender, 2022
Figure 30: Bombas highlights its promotion paired with CSR
efforts

• Sales events engage younger consumers
Figure 31: Attitudes toward sales and promotional events, by
age, 2022

• Data sources
• Consumer survey data
• Consumer qualitative research
• Marketing creative
• Abbreviations and terms
• Abbreviations
• Terms

Figure 32: Consumer Sentiment Index, 2010-2023

Figure 33: Median household income, by age of householder,
2020
Figure 34: Items Purchased, by financial situation, 2022
Figure 35: Types of promotions, by gender, 2022
Figure 36: Births, by age of mother, 2021*
Figure 37: Purchasing channel, 2022
Figure 38: Shopping Styles [any agreement], September
2021- October 2022
Figure 39: Shopping Attitudes – Any agree, September 2021-
October 2022

• Online discussion panel
• Definition of a good deal
• Shopping channel
• Coupons
• Cost per unit

ATTITUDES TOWARD RETAIL PROMOTIONS

APPENDIX – DATA SOURCES AND ABBREVIATIONS

APPENDIX – THE MARKET

APPENDIX – THE CONSUMER
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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