
This report looks at the following areas:

•• Market factors impacting adults without children.
•• Consumer segmentation of adults without children, including childfree and

childless adults.
•• The major life events adults without children expect to experience in the

next three years.
•• Adults without children’s satisfaction with selected aspects of their lives.
•• Adults without children’s participation in leisure and travel activities in the

past six months.
•• Attitudes towards the representation of adults without children in media,

marketing and society.
•• The perceived impact of being childfree on lifestyle.

Adults without children are a growing consumer demographic as more people
choose to delay parenthood, have fewer children or choose to have no
children at all. Around two fifths of adults (43%) currently do not have children,
including 31% of over-45s.

Like all consumers, the cost of living crisis is putting significant strain on adults
without children’s finances and is creating a defensive spending mindset. It
also, though, could have a knock-on impact on any plans to start a family. If the
current economic situation worsens, more adults will delay parenthood or
choose to remain childfree due to a lack of financial security.

Despite the perception that adults without children should have additional time
and energy to invest in themselves, such as their careers and hobbies, they
report lower levels of satisfaction compared to parents across nearly all areas
of their lives surveyed. Of particular concern, satisfaction with romantic life,
career and financial situation falls to below half of adults without kids.

Adults without children have long been ignored in media, marketing and
society. There is significant opportunity for brands to now understand, serve
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“Adults without children are a
growing and increasingly
important consumer group
that brands need to
understand and service. In
particular, brands should
dismantle negative
stereotypes and celebrate
women who are childfree by
choice.”
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and accurately represent this growing consumer group. In particular, brands
that help break down negative stereotypes and empower women who are
childfree by choice will stand out.
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• Key issues covered in this Report

• The market
• Adults without children are a growing consumer

demographic
Figure 1: Total fertility rate, England and Wales, 1981-2021

• Adults are delaying parenthood
Figure 2: Standardised mean age of mothers and fathers,
England and Wales, 1981-2021

• Declining financial wellbeing will impact family planning
Figure 3: Household financial wellbeing index, 2016-23

• The consumer
• Over two fifths of adults do not have children

Figure 4: Adults without children, by age, 2023
• Young adults are planning for major life changes

Figure 5: Expected major life events in the next three years,
by parental status, 2023

• Adults without children express most satisfaction with family
relationships
Figure 6: Adults without children’s satisfaction with selected
aspects of their life, 2023

• Going to restaurants and pubs is the most popular leisure
activity for all adults
Figure 7: Participation in leisure and travel activities in the last
six months, by parental status, 2023

• More positive representations of adults without children
needed
Figure 8: Attitudes towards representation of adults without
children, 2023

• Encourage adults without kids to be more spontaneous
Figure 9: Childfree behaviours, 2023

• Like all consumers, adults without children are feeling a
serious squeeze on their finances

• The growing number of adults without children offers
potential for brands

• Positively represent and empower women without children
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• The number of adults without children is growing
Figure 10: Total fertility rate, England and Wales, 1981-2021

• Adults’ childfree years are increasing
Figure 11: Standardised mean age of mothers and fathers,
England and Wales, 1981-2021

• Inflation will continue to eat into consumer spending power
over the course of 2023

• Further interest rate increases will hit mortgage-holders
• Consumers’ financial wellbeing has fallen from the highs of

2021…
Figure 12: Household financial wellbeing index, 2016-23

• …and may have a knock-on effect on family planning
• Adults without children prioritise saving for the future

Figure 13: Recent financial activity of adults without children,
2023

• Over two fifths of adults do not currently have children
Figure 14: Adults without children, by age, 2023

• Childfree or childless?
Figure 15: Adults without children’s parental aspirations, 2023

• Half of adults without kids are single
Figure 16: Relationship status of adults without children, 2023

• Desire for children in the future does not differ by
relationship status
Figure 17: Relationship status and want to have children in the
future of adults without children, 2023

• Young adults prepare for change
Figure 18: Expected major life events in the next three years,
by parental status, 2023

• Getting a new job is the top priority for young adults without
kids
Figure 19: Adults who expect to get a job/a new job in the
next three years, by age and parental status, 2023

• Young childfree adults seek pet-parenthood
Figure 20: Adults without children who expect to get a pet in
the next three years, by age, 2023

• A small proportion of AWOCs plan to have a baby soon
Figure 21: Adults without children who want children in the
future who expect to have/adopt a child(ren) in the next
three years, by relationship status, 2022

MARKET DRIVERS

WHO ARE ADULTS WITHOUT CHILDREN?

EXPECTED MAJOR LIFE EVENTS
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• AWOC are most pleased with their familial relationships
Figure 22: Adults without children’s satisfaction with selected
aspects of their lives, 2023

• Older childfree adults have invested in their friendships
Figure 23: Adults very satisfied with their friendships, by age
and parental status, 2023

• Parents of older children are the happiest overall
Figure 24: Adults satisfied with selected aspects of their
lifestyle (NET), by parental status, 2023

• A quarter of adults without kids are romantically unsatisfied

• Restaurants and pubs are most popular leisure activities for
all
Figure 25: Participation in leisure and travel activities in the
last six months, by parental status, 2023

• The unexpected cost of being single
Figure 26: Adults without children’s participation in leisure and
travel activities in the last six months, by relationship status,
2023

• Leisure venues should encourage better-off consumers to
trade-up
Figure 27: Adults without children’s participation in leisure
activities in the last six months, by financial situation (NET),
2023

• Both childfree and childless adults feel under-represented
Figure 28: Attitudes towards representation of adults without
children, 2023

• Childfree women feel the pressure more than men

• Brands can benefit from childfree adults’ ability to be
spontaneous
Figure 29: Childfree behaviours, 2023

• Middle-aged women without children face the most
negative judgement
Figure 30: “I feel negatively judged for not having children”,
by gender and age, 2023

• AWOC who want kids find joy in being a part of other
children’s lives

LIFE SATISFACTION

LEISURE AND TRAVEL PARTICIPATION

REPRESENTATION OF ADULTS WITHOUT CHILDREN

THE CHILDFREE LIFESTYLE
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Figure 31: “I enjoy being around other people’s children”, by
want to have children in the future, 2023

• Data Sources
• Abbreviations
• Consumer research methodology

APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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