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Finally, pregnancy and fertility tracking apps are widely used and seen as
innovative, therefore there is an opportunity for brands to either create their
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Figure 28: Examples of private label VMS product launches
carrying maternal claims, 2022-23
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Figure 29: Example of a maternal VMS product launch in
spray format, 2021
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Always pioneers taboo topics in personable formats
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Figure 34: My Expert Midwife Instagram post, 2023
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Incorporate prenatal supplement importance for both
parents
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by gender, 2023

Figure 37: Holland & Barrett Before Pregnancy His & Her
Conception Supplements, 2023

Menstrual cycle tracking apps are useful for conception
Apps can tailor pregnancy advice and experiences

Link conception products to sexual wellness

Boost education surrounding fertility and ovulation tests
Figure 38: Net usage of family planning and pregnancy
products, 2023
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Offer product bundles to cater for varying journeys
Figure 39: Repertoire of family planning and pregnancy
product usage, 2023

Figure 40: My Expert Midwife Trying To Conceive Fertility &
Ovulation Kit, 2023

THE FAMILY PLANNING AND PREGNANCY PURCHASE
JOURNEY

Encourage and promote consumer reviews

Figure 41: Pre-purchase journey for family planning and
pregnancy products, 2023

Creating clear claims helps with efficient browsing
Professional advice is valued

Optimise on omnichannel opportunities

Figure 42: Pre-purchase journey for family planning and

pregnancy products, by in-store and online purchasing, 2023

PREGNANCY SYMPTOMS EXPERIENCED

Soothe skin changes through targeted skincare

Figure 43: Pregnancy symptoms experienced, 2023

Relaxing topical formats can help relieve body aches
Figure 44: My Little Coco Baby Mama Restore & Relax Epsom
Bath Salts, 2022

Support mental health changes with expert support

Tackle nausea symptoms with innovative formats and
ingredients

Figure 45: Optibac Pregnancy Digestive Supplement, 2023
Dental changes

Figure 46: Spotlight Oral Care Pregnancy and Breastfeeding
Toothpaste, 2021

INTEREST IN INNOVATION FOR FAMILY PLANNING AND
PREGNANCY

Develop trust through personalised products

Figure 47: Interest in family planning and pregnancy product
innovation, 2023

Overall wellbeing support is highly sought after

Appeal to consumers looking to identify pregnancy risks
Develop recovery kits for postpartum symptoms

Figure 48: Frida Mom Postpartum Recovery Essentials Kit, 2021
Alternative labour remedies garner interest

Natural remedies tap into holistic health trends

Innovative on wearable devices for monitoring pregnancy
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FAMILY PLANNING AND PREGNANCY BEHAVIOURS

Support aspiring and expecting parents through financial
concerns

Figure 49: Family planning and pregnancy behaviours, 2023
Fertility test diversity deemed important but needs better
innovation

Utilise subscription services to boost brand loyalty

Help consumers navigate pregnancy safe claims

PERCEPTIONS OF FAMILY PLANNING AND PREGNANCY
INFORMATION SOURCES

Combine medical website expertise with innovative formats
Figure 50: Correspondence analysis - perceptions of family
planning and pregnancy information sources, 2023

Figure 51: Correspondence analysis - perceptions of family
planning and pregnancy information sources, 2023

Create books that uplift and comfort pregnancy
experiences

Apps can educate consumers on specialised needs

Online communities connect users with shared experiences
Include fathers in the conversation

Be selective of social media influencer promotion

Correspondence Analysis Methodology

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

Abbreviations

Consumer research methodology
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