
This report looks at the following areas:

•• American’s current mental health status and attention to mental health
•• Mental health conditions experienced
•• Mental health symptoms and behaviors
•• Drivers of poor mental health
•• General attitudes and behaviors towards mental health management

Americans have become more attentive to their mental health needs following
heightened periods of stress and uncertainty during the pandemic. Over the
last two years, consumers' mental health status has improved as they have
become more aware of their own mental health challenges and have adopted
healthier habits to improve their overall wellbeing.

Nonetheless, over one in four adults are still struggling to some extent with their
mental health, meaning more work will be required to de-stigmatize the topic
and for them to feel more comfortable openly discussing their mental health
challenges. Growing concerns around financial health/inflation, daily
responsibilities, global conflict, and uncertainty about the future are stressing
consumers out and leading to widespread feelings of burn-out and mental
exhaustion.

As consumers continue to face budgetary constraints and ongoing pressures,
brands will need to present personalized mental health solutions that align with
the consumer’s specific needs and lifestyle behaviors to resonate. Health and
wellness focused brands will need to use judgement free, self-sufficient, or
private outlets to encourage consumers to speak more freely about their
emotional health and can help motivate consumers by encouraging them to
adopt small, manageable changes that yield positive, long-term impacts on
their mental health.
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“After facing heightened
periods of stress during the
pandemic, Americans are
paying greater attention to
their mental health and
making conscientious efforts
to boost their emotional
wellbeing and cognitive
performance. These efforts
are paying off for many, with
consumers overall reporting
better mental health than
before the pandemic.”
– Ashley de Hechavarria,
Health and Wellness Analyst
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• Americans want personalized health management solutions
Figure 11: Cigna Healthy Life Tip

• Address mental health from the inside-out
Figure 12: AlphaGen – Arepa The Brain Drink for Calm &
Clarity
Figure 13: Tapestry Brands – Mind Garden Dietary
Supplement, supporting cognitive function

• Edible mental wellness: spotlight on Hims and Neurogum
Figure 14: Malla – Stress Support Supplement
Figure 15: Neuro mints – Calm & Clarity minted supplement
Figure 16: Hims & Hers – Mind Unwind Calm Drops

• Americans turn to alternative remedies
Figure 17: Mindmed – Psychedelic medicine biotech company

• Multisensory therapies offer more comprehensive solutions
Figure 18: Quiet Hours – Lavender Facial Ice Roller

• American’s mental health is getting better, but there’s still
room to improve

• Millennials are taking note of their mental health
• Stress and anxiety are widespread, burn-out is on the rise
• Consumers rely on entertainment to escape the stress of

daily life
• Finances and future uncertainty are just two of many

consumer worries
• Most Americans hesitant to use medical and professional

support
• Black consumers actively working to improve their mental

wellbeing

• Americans’ mental health has improved, but struggles
remain
Figure 19: Mental health status – Trended, 2020-22
Figure 20: Change in mental health status – Trended,
2020-22

• Women struggle with mental wellness
Figure 21: Mental health status, by gender, 2022
Figure 22: Mental health status – Females, by age, 2022

• Younger generations’ mental health is in poor condition, but
it’s improving
Figure 23: Mental health status, by generation, 2022
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Figure 24: Change in mental health status, by generation,
2022
Figure 25: SoFi – Online personal finance company and
online bank

• Singles embrace independence, yet crave meaningful
connections
Figure 26: Mental health status, by marital status, 2022

• Brand Spotlight: Pawmates – The Dog Meetup App
Figure 27: Pawmates – The dog meetup app

• Americans are conscious of their mental health
Figure 28: Attention to mental health and wellbeing –
Trended, 2020-22

• Millennials are paying more attention to their mental health
Figure 29: Attention to mental health and wellbeing, by
generation, 2022

• Selfless self-care: spotlight on Rare Beauty
Figure 30: Rare Beauty – Rare Impact Fund supporting
mental health

• Parents are more attentive to their mental health
Figure 31: Attention to mental health and wellbeing, by
parental status, 2022

• Brand spotlight: Mush
Figure 32: Mush App for Moms

• Anxiety and burn-out increase in prevalence
Figure 33: Mental health conditions – Trended, 2021-22

• Younger adults suffer from a variety of mental health issues
Figure 34: Mental health conditions, by generation, 2022

• Hispanic adults experience more mental health issues
Figure 35: Mental health conditions, by Hispanic origin, 2022
Figure 36: Mental health conditions, by Hispanic origin and
age, 2022

• Mental strain comes out in numerous forms
Figure 37: Mental health symptoms and behaviors – Agree,
2022

• Entertainment provides an escape from daily life
Figure 38: Mental health symptoms and behaviors –
Entertainment as escapism, 2022
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Figure 39: Milk Bar – Limited-edition biscuits for Ted Lasso
Season 2 Finale

• Future concerns are a major source of worry, especially for
younger adults
Figure 40: Mental health symptoms and behaviors, by age,
2022

• Gen Z seeing cognitive decline
Figure 41: Mental health symptoms and behaviors – Gen Z,
2022

• Educate on mental link: spotlight on Shine+
Figure 42: Shine+ Blueberry Lemonade Flavored Nootropic
Drink

• Finances and future top the long list of consumers worries
Figure 43: Mental health factors, 2022

• Provide a safe space: spotlight on Wondermind
Figure 44: Wondermind – An ecosystem to destigmatize
mental health for all

• Lower-earning consumers have more sources of stress
Figure 45: Mental health factors, by household income, 2022

• Women are more stressed out for more reasons
Figure 46: Working Momkind – an online community and
resource for working moms
Figure 47: Mental health factors, bygender, 2022

• Adults take it upon themselves to manage their mental
health
Figure 48: Mental health management behaviors, 2022

• Nature to nurture the mind: spotlight on L.L. Bean
Figure 49: L.L. Bean – Mental Health Awareness Month 2022

• The mental health field needs to build trust among Black
consumers
Figure 50: Mental health management behaviors, by race
and Hispanic origin, 2022

• Address distrust through guided self-help: spotlight on
Bloom
Figure 51: Bloom – self-guided therapy app

• Women verbalize stress management, men internalize
Figure 52: Mental health management behaviors, by gender,
2022

MENTAL HEALTH FACTORS

MENTAL HEALTH MANAGEMENT BEHAVIORS
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• Mental health challenges are more widely accepted, but
work remains
Figure 54: Attitudes toward stress and mental health, 2022

• Mental health still needs to be normalized among men
Figure 55: Attitudes toward stress and mental health, by
gender, 2022

• Young adults need the most help managing mental health
Figure 56: Attitudes toward stress and mental health, by age,
2022

• Black adults are ready for engagement and education
Figure 57: Attitudes toward stress and mental health, by race,
2022

• Data sources
• Consumer survey data
• Abbreviations and terms
• Abbreviations
• Terms

ATTITUDES TOWARD STRESS AND MENTAL HEALTH

APPENDIX – DATA SOURCES AND ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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