
This report looks at the following areas:

•• Flavor innovation trends
•• Factors that encourage new flavor trial
•• Flavors that are most popular with consumers, across menu sections
•• Innovative concepts consumers are interested in

Many of the stressors that emerged during the pandemic continue to impact
the foodservice industry, and labor remains a key point of concern. To attract
and retain staff, operators are working with employees to improve their
experience by offering more flexibility, better compensation and hours and
career development. These necessary improvements are also driving up labor
costs, and paired with increased cost of food, operators are having to raise
menu prices.

Increased cost of food both at home and away from home is forcing
consumers to rethink their food budgets. For some, cooking at home is an easy
way to save money, while others feel that foodservice saves them time and
effort for a few extra dollars. However, tightened budgets overall may deter
consumers from experimenting, and so operators will need to promise and
deliver an enjoyable overall dining experience.

Despite inflation, consumers are generally excited to try new flavors, cuisines
and menu items. Pent-up demand for dining experiences means operators can
rely on steady traffic to launch their newest flavor innovations, something a
majority of consumers are excited to try.
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“Consumers are eager for
more flavor-forward dining
experiences that deliver on
taste, value and
entertainment.”
– Varchasvi, Analyst, US
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• Help consumers make informed decisions
Figure 8: Flavor trial motivators, 2023

• Older consumers read the fine print, while younger
consumers scroll on social
Figure 9: Flavor trial motivators, by age, 2023

• Favor bold over basic
Figure 10: Flavor profile interest, 2023

• Spicy and savory flavors have mass appeal
Figure 11: Flavor profile interest, by age, 2023

• LTOs are best suited for unique flavor combos
Figure 12: Menu interest, 2023

• Regional cuisine sets the baseline for flavor exploration
Figure 13: Menu interest, by flavor segmentation, 2023

• Younger consumers value novelty
Figure 14: Menu interest, by age, 2023

• Flavors across Menu Items
• Appetizers/snacks and non-alcoholic beverages are ideal

playgrounds for flavor innovation
Figure 15: Interest in flavors on the menu, 2023
Figure 16: Interest in flavors on the menu – Part 2, 2022

• Familiar yet exciting flavors win with consumers
Figure 17: Interest in flavors on the menu, Net – Any listed
menu items, 2023

• Bring heat to all parts of the menu in 2023
Figure 18: Interest in flavors on the menu – Part 1, NET – Spicy
flavors 2022
Figure 19: TURF Analysis – Interest in flavors on the menu, 2023

• Top Flavors by Menu Item
• Subtle spice for appetizers and snacks

Figure 20: Interest in flavors on the menu – Appetizers/snacks,
2023

• Sauces and condiments add flair to main entrées
Figure 21: Interest in flavors on the menu – Main entrées, 2023

• Seasonal flavors face competition in desserts
Figure 22: Interest in flavors on the menu – Desserts, 2023

• Breakfast benefits from sweet & spicy

THE FOODSERVICE CONSUMER – FAST FACTS
FLAVOR TRIAL MOTIVATORS
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Figure 23: Interest in flavors on the menu – Breakfast foods,
2023

• Mocktail interest in non-alcoholic beverages
Figure 24: Interest in flavors on the menu – Non-alcoholic
beverages, 2023

• Warming flavors take the edge off of alcoholic beverages
Figure 25: Interest in flavors on the menu – Alcoholic
beverages, 2023

• Consumers are prioritizing new experiences
Figure 26: Flavor trial attitudes, 2023

• Information is key to encouraging new flavor trial among
older consumers
Figure 27: Flavor trial attitudes, by age, 2023

• Data sources
• Consumer survey data
• Abbreviations and terms
• Abbreviations

Figure 28: Table - TURF Analysis – Interest in flavor by menu
item, 2022

• Methodology
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FLAVOR TRIAL ATTITUDES

APPENDIX – DATA SOURCES AND ABBREVIATIONS

APPENDIX – TURF ANALYSIS

APPENDIX – FLAVOR SEGMENTATION

Flavor Innovation on the Menu - US - 2023

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2023 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1156269/


About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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