
This report looks at the following areas:

•• Trends in the esports and gaming industries, and how to leverage these in
marketing

•• Demographics of gamers who engage with esports
•• What factors are negatively impacting gamers’ engagement with esports
•• Which game genres players are interested in, and entry points to esports

viewership
•• What marketing and brand sponsorships esports viewers notice
•• Gamers’ attitudes toward esports including gender-related issues and

spending

52% of gamers do not understand the appeal of watching esports and the
most significant barrier to watching seems to be a lack of interest in the games
being played. Streamers can make games more entertaining by injecting their
personalities into the activities, but esports players must often make due with
just their skill, and a little help from the commentators. Some of the most
popular esports games are more than a decade old, and new games are
coming out all the time, which makes maintaining interest a constant struggle –
especially as sponsorships and investments into the esports industry begin to
waver.

In November 2022, an $8bn Ponzie scheme originating from the head of
cryptocurrency and NFT exchange FTX, rocked the financial world. The crypto
exchange was also a major backer of esports; their $210m deal with TSM in
2021 set a new record in esports investments. However, in the wake of scandal,
money and deals have dried up as fast as the supposed popularity of crypto
and NFTs in gaming. FTX isn’t alone in causing esports hardships, the industry
seems to be struggling from many factors, but may ultimately be returning to
pre-pandemic levels as others have.

51% of male gamers aged 18-34 have watched esports in the last six months, so
it’s not all bad news for the industry. The young core demographic is still
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engaged. Many young women also enjoy watching esports, and more often
than men watch because they either were or wanted to be a competitive
player. Toxicity has long been an issue in competitive gaming, if 2023 can bring
a positive change, hopefully the need for greater viewership starts with
combating toxicity on an off the competitive stage.
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Figure 101: TSM FTX announcement Twitter, 2022
• Commoditization of League franchise spots as damage

control
• FaZe Clan from $725m IPO to penny stock with plenty of

drama
Figure 111: FaZe Clan Twitter, 2022

• Riot threatened to cancel League of Legends’ NA esports
amid strike
Figure 121: North American LCS player association strike
twitter, 2023

• Nintendo Smash Bros esports scene collapses amid
controversy
Figure 13: Panda Esports Global, 2022

• Esports team popularity is ever shifting
Figure 14: 10 most watched Twitch esports teams, May 2023

• Viewership increases for most, interest in Overwatch
declines
Figure 15: Top games to watch other people play in the last
30 days, 2022-23

Figure 16: Consumer trends impacting esports
• Twitch mega streamers bail on ad changes for new

competitor Kick
Figure 17: twitch botched ad changes, 2023

• Capcom announces its largest prize pool ever for Street
Fighter 6
Figure 18: Capcom Pro Tour 2023 Announcement, 2023

• Market expansion via esports, NRG Shock and Bonchon
partnership
Figure 19: Bonchon and Shock esports partnership, 2023

• Nearly half of sports bettors are interested in esports
betting
Figure 20: Sports and esports gambling interest, 2023
Figure 21: Esports gambling interest, by gamer segment, 2023
Figure 22: esports wagering news on social media, 2023

• Gamers want to watch esports of the games they love to
play, with sometimes decades-long attachment, that should
be celebrated and promoted

KEY PLAYERS IN ESPORTS

COMPETITIVE STRATEGIES AND MARKET OPPORTUNITIES

FAST FACTS – THE ESPORTS CONSUMER
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• Eye on EVO 2023 for future esports performance
Figure 23: Recent esports engagement, 2023
Figure 24: Past year participation – Watching sports, esports,
gaming content, 2020-22

• Esports is a young person’s game, streaming may help
teams branch out
Figure 25: Recent esports engagement, by age and gender,
2023

• Interests in esports extends beyond competitive focus
Figure 26: Recent esports engagement, by gamer segment,
2023

• Esports isn’t ever going to be for everyone, and that’s OK
Figure 27: Reasons for not engaging with esports, 2023

• Appeal to viewers who don’t know their Heimerdinger from
their Ashe
Figure 28: Reasons for not engaging with esports, by parental
status and gender, 2023

• Advantages of urban living give gamers broader
perspectives on esports
Figure 29: Reasons for not engaging with esports, by area,
2023

• Virtual generals have strong interest in new competitive
games
Figure 30: Competitive game genre preferences – NET any
platform, 2023

• Interest in competitive virtual racing could reach a new
peak in 2023
Figure 31: Competitive game genre preferences, by platform,
2023

• Shooters are highly popular, but popularity can be fleeting
Figure 32: Competitive game genre preferences, by age and
gender, 2023

• Gamers focus on the action, but might cut unobtrusive
brands a break
Figure 33: Esports entry point, 2023
Figure 34: Bagel bites leans into meme humor, 2016

• Esports appeals differently to different age groups

ESPORTS ENGAGEMENT

REASONS NOT TO ENGAGE WITH ESPORTS

COMPETITIVE GAME PREFERENCES

ESPORTS VIEWERSHIP ENTRY POINTS
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Figure 35: Esports entry point, by generation, 2023
• Women keep their dreams of esports stardom alive by

watching others play
Figure 36: Esports entry point, by gender, 2023

• Esports uniform logo placement ranks highest for consumer
awareness
Figure 37: Sponsorship and ad awareness, 2023

• Having a presence at esports venues doesn’t have to be in-
your-face
Figure 38: Sponsorship and ad awareness, by gender, 2023

• Repetition may drill awareness into Competitor gamers’
minds
Figure 39: Sponsorship and ad awareness, by gamer
segment, 2023

• Esports is both challenging to participate in, and difficult to
understand
Figure 40: Attitudes Towards esports and streaming, by
gamer segment, 2023

• Gen Z is changing views on education, esports must adapt
too
Figure 41: Attitudes Towards esports and streaming, by
education, 2023

• Women still need support standing up to the bad apples in
gaming
Figure 42: Attitudes towards esports and gender, by age and
gender, 2023

• Toxicity may be best addressed by tackling the problematic
elements
Figure 43: Attitudes towards esports and gender, by LGBTQ+,
2023

• Fathers are more likely to spend, but mothers might be
looking to gamble
Figure 44: Attitudes towards esports and spending, by
parental status and gender, 2023

• Reselling in-game items often runs dangerously close to
gambling laws

ESPORTS SPONSORSHIP AND AD AWARENESS

ATTITUDES TOWARDS ESPORTS AND STREAMING

ATTITUDES TOWARDS ESPORTS AND GENDER

ATTITUDES TOWARDS ESPORTS AND SPENDING
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Figure 45: Attitudes towards esports and streaming, by
household income, 2023

• Data sources
• Sales data
• Consumer survey data
• Abbreviations and terms
• Abbreviations

• US gamer segments
Figure 46: Gamer segments, 2023
Figure 47: Top reasons for playing video games, by gamer
segments, 2023

• Achievers – Characteristics and demographics
Figure 48: Primary Achievers, by key demographics, 2023

• Explorers – Characteristics and demographics
Figure 49: Primary Explorers, by key demographics, 2023

• Socializers – Characteristics and demographics
Figure 50: Primary Socializers, by key demographics, 2023

• Competitors – Characteristics and demographics
Figure 51: Primary Competitors, by key demographics, 2023

• Who are the Other gamers?
Figure 52: Other gamers, by key demographics, 2023

• US gamer device usage
Figure 53: US gamer device usage, 2023

• US gaming frequency
Figure 54: Gaming frequency, 2023

• Attitudes toward esports and streaming
Figure 55: Attitudes Towards esports and streaming, 2023

• Attitudes toward esports and gender
Figure 56: Attitudes Towards esports and gender, 2023

• Attitudes toward esports and spending
Figure 57: Attitudes Towards esports and spending, 2023

APPENDIX – DATA SOURCES AND ABBREVIATIONS

APPENDIX – THE CONSUMER
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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