
This report looks at the following areas:

•• Changes in consumer behavior toward restaurant ordering, takeout and
delivery

•• Consumer ordering methods and preferences associated to dining
occasions

•• Consumer motivations relating to takeout/delivery and direct ordering
•• Attitudes towards takeout/delivery

The convenience of takeout and delivery, especially when ordered through
third-party apps, is being challenged by consumers with a heightened price-
awareness as a result of inflation and increasing food costs. Over half of US
consumers would be encouraged to order more restaurant takeout or delivery
if special deals were offered, seeking out ways to stretch their budgets further.
As consumers look to cut down on discretionary spending due to inflationary
pressures, operators can promote restaurant ordering by incentivizing
customers to dine with them through special deals and carry-out offers. Direct
ordering will allow patrons to be more mindful of their budgets and help build
loyalty for future occasions.

Sustained consumer interest in off-premise dining will mean that operators will
need to be well-equipped to interact with patrons through ordering platforms.
Investments in technology in the front and back of house, along with websites
and apps, will allow operators to fulfil carryout orders without impacting the in-
person dining experience for patrons. Features like AI technology, live order
tracking, and vast methods to order will enable customers to interact with
brands in ways that complement their lifestyles.

Third-party delivery platforms will be challenged to compete with direct
ordering from restaurants. With only 11% of consumers agreeing they would
prefer to use a third-party delivery app for ordering/paying rather than a
restaurant’s mobile app, delivery aggregators must strategize how they can
remain relevant and lucrative in the eyes of consumers.
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“Consumers are opting to
explore restaurant takeout
and delivery methods that
limit the added fees and
higher prices associated with
third-party delivery. Interest in
direct ordering for takeout
and delivery is quickly
growing as consumers seek
special offers and discounts
through loyalty programs.”
– Pooja Lal, US Foodservice
and Mintel Menu Insights
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Figure 10: Domino’s partners with GM to launch EV fleet for
delivery

• Starbucks explores delivery-only locations to meet
consumer demands

• Uber Eats plans for a sustainable future
• GrubHub goes zero-dollar delivery

Figure 11: Grubhub Sponsored ads
• Wendy’s launches AI drive-thru with Google

• Highlight the benefits of AFH dining
• Lean on loyalty rewards programs to promote exclusive

offers
• Continue to evolve technology in the takeout/delivery

space

• Ordering channels remain steady YOY
Figure 12: Restaurant ordering method 2022-23

• Diversify ordering channels for differing generations
Figure 13: Restaurant ordering method by generation, 2023

• Urban dwellers lean on the convenience of takeout/
delivery
Figure 14: Restaurant ordering method by area, 2023

• Consumers will choose to order where cost-savings are
involved
Figure 15: Third-party services ordered from by generation,
2023

• Make takeout/delivery dining occasions habitual
Figure 16: Reasons for Ordering Takeout/Delivery

• Menu items that go beyond home-cooking are universal
Figure 17: Reasons for Ordering Takeout/Delivery by
generation, 2023

• Help families reduce clean-up
Figure 18: Reasons for Ordering Takeout/Delivery by
household size, 2023

• Consumers are willing to cut AFH dining out of the equation
to save money

THE TAKEOUT/DELIVERY CONSUMER – FAST FACTS

RESTAURANT ORDERING METHODS

THIRD-PARTY SERVICES ORDERED FROM

REASONS FOR ORDERING TAKEOUT/DELIVERY

REASONS FOR NOT DINING OUT
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Figure 19: Reasons for not dining out
• Highlight healthier items on the menu to connect with Gen

Z’s
Figure 20: Reasons for not dining out by generation, 2023

• Continue to the evolve online ordering to improve customer
experience
Figure 21: Changes to dining behaviors, 2023

• Spark takeout/delivery interest with incentives
Figure 22: Takeout/delivery motivators

• Convenience and value are at the forefront of takeout/
delivery
Figure 23: TURF analysis – desired off-premise improvements,
2023

• Engage with Gen X and older via special carry-out deals
Figure 24: Takeout/delivery motivators by generation

• Make promotional offers easily accessible through digital
means
Figure 25: Takeout/delivery motivators by household size

• Lower prices and delivery fees will boost impulse delivery/
takeout purchases
Figure 26: Direct ordering usage and motivators

• Prove in-house takeout/delivery to be a more cost-effective
option
Figure 27: TURF analysis – Direct ordering motivators, 2023

• Encourage repeat visitation through future cost saving
opportunities
Figure 28: Direct ordering usage and motivators by
generation

• Morning daypart offers an opportunity for convenience
seeking consumers
Figure 29: Ordering methods by ordering occasions

• Meet customers where they are at lunchtime
Figure 30: Ordering Methods by Ordering Occasions –
delivery

FUTURE RESTAURANT ORDERING METHOD

TAKEOUT/DELIVERY MOTIVATORS

DIRECT ORDERING USAGE AND MOTIVATORS

ORDERING METHODS BY ORDERING OCCASIONS
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• Delivery fees deter patrons from AFH dining occasions
Figure 31: Takeout/delivery attitudes

• Millennials want to see exclusivity
Figure 32: Takeout/delivery attitudes by generation

• Reduce the burden associated to delivery fees
Figure 33: Takeout/delivery attitudes by area

• Data sources
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Figure 34: Table - TURF Analysis – Desired off-premise
improvements, 2023

• Methodology

Figure 35: Table - TURF Analysis – Direct ordering motivators,
2023

• Methodology

TAKEOUT/DELIVERY ATTITUDES

APPENDIX – DATA SOURCES AND ABBREVIATIONS

TURF ANALYSIS – RESTAURANT TAKEOUT AND DELIVERY– 2023

TURF ANALYSIS – RESTAURANT TAKEOUT AND DELIVERY– 2023
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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