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Figure 10: Total US sales and forecast of prepared meals, at
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Figure 22: Multi-outlet sales of refrigerated meals, by leading
companies and brands, rolling 52 weeks 2022 and 2023

» Private label gains in side dishes
Figure 23: Multi-outlet sales of side dishes, by leading
companies and brands, rolling 52 weeks 2022 and 2023

* Well-established brands dominate shelf-stable meals
Figure 24: Select shelf-stable meal product launches
Figure 25: Multi-outlet sales of shelf-stable meals, by leading
companies and brands, rolling 52 weeks 2022 and 2023

COMPETITIVE STRATEGIES AND MARKET OPPORTUNITIES

* To deepen engagement, move away from the microwave
Figure 26: Non-microwave meal and side dish product
launches

» Pace of meat-free prepared meal launches slows, but
opportunity remains
Figure 27: Vegan/vegetarian/plant-based product launches
Figure 28: Incidence of vegan/vegetarian/plant-based
packaging claims on prepared meal product launches,
2017-23

» Further opportunities for ethical, sustainability and clean
label claims
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clean label claims
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THE PREPARED MEALS CONSUMER - FAST FACTS

« Widespread usage, especially among younger adults

« Beyond convenience: great taste can be differentiating

«  Amplify the differences between types to establish greater
relevance

* Health and wellness priorities shift with age

« Portioning flexibility could help boost usage frequency

* Interest in cuisine variety offers path to increased
consumption

« Even premium-priced prepared meals can be positioned as

money-savers

CONSUMPTION OF PREPARED MEALS
- Widespread usage with room to grow by segment
Figure 31: Consumption of prepared meals, 2023

* Younger adults turn to a wider array of meals
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Figure 32: Consumption of prepared meals, by age, 2023

» Portioning flexibility could help increase use in households
of all sizes
Figure 33: Consumption of prepared meals, by household
size, 2023

* Opportunities to drive multi-form use
Figure 34: Consumption of prepared meals, by household

size, by meal type used most often, 2023

REASONS FOR PREPARED MEAL CONSUMPTION

» Convenience is a given, but great taste can be
differentiating
Figure 35: Reasons for prepared meal consumption, 2023

* Taste and flavor exploration especially important to young
adults
Figure 36: Reasons for prepared meal consumption, by age,
2023

PREPARED MEAL ASSOCIATIONS BY TYPE

- Amplify the differences to establish greater relevance
* Feed families
¢ Facilitate fresh
» Grab a quick bite
Figure 37: Prepared meal associations, by type, 2023

PREPARED MEAL ATTRIBUTE IMPORTANCE

* Health and wellness priorities shift with age
Figure 38: Prepared meal attribute importance, by age, 2023

INTEREST IN PREPARED MEAL CONCEPTS

« Greater portioning flexibility could drive more frequent
usage

* Non-microwave options could add appetite appeal

« Ethical sourcing and related concepts of interest to younger
consumers

Figure 39: Interest in prepared meal concepts, by age, 2023

CUISINES OF INTEREST

« Expand cuisine variety to increase consumption frequency
Figure 40: Cuisines of interest, 2023

* Interest in cuisine variety extends across age groups

Figure 41: Cuisines of interest, by age, 2023
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ATTITUDES TOWARD PREPARED MEALS

» Improving perceptions around health, but more work to do
* Highlight the value of premium prepared meals
Figure 42: Atfitudes toward prepared meals, 2023
* Leverage retail to activate interest in greater variety
Figure 43: Attitudes toward prepared meals — Customization

and cuisine exploration, by age, 2023
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¢ Data sources
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> Abbreviations

+ Terms

APPENDIX - THE MARKET

Figure 44: Total US retail sales and forecast of prepared
meals, at inflation-adjusted prices, 2018-28

Figure 45: Total US retail sales and forecast of single-serve
frozen meals, at current prices, 2018-28

Figure 46: Total US retail sales and forecast of single-serve
frozen meals, at inflation-adjusted prices, 2018-28

Figure 47: Total US retail sales and forecast of multi-serve
frozen meals, at current prices, 2018-28

Figure 48: Total US retail sales and forecast of multi-serve
frozen meals, at inflation-adjusted prices, 2018-28

Figure 49: Total US retail sales and forecast of refrigerated
meals, af current prices, 2018-28

Figure 50: Total US retail sales and forecast of refrigerated
meals, at inflation-adjusted prices, 2018-28

Figure 51: Total US retail sales and forecast of side dishes, af
current prices, 2018-28

Figure 52: Total US retail sales and forecast of side dishes, af
inflation-adjusted prices, 2018-28

Figure 53: Total US retail sales and forecast of shelf-stable
meals, af current prices, 2018-28

Figure 54: Total US retail sales and forecast of shelf-stable
meals, at inflation-adjusted prices, 2018-28

Figure 55: Total US retail sales of prepared meals, by
channel, af current prices, 2018-23

Figure 56: Multi-outlet volume sales of prepared meals, by
segment, 2018-23
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