
This report looks at the following areas:

•• Change in consumer finances within the past year
•• Consumers’ outlook on their finances
•• Consumers’ past spending behaviors
•• Consumers’ future spending expectations

The US economy is in as good a spot as it has been since the volatility of last
year. Prices are at their lowest in over two years, the labor market remains
solid, along with GDP growth currently sitting at that ideal rate of 2% as of Q1
2023 (see State of the Economy). As far as the overall health of the economy,
households have a lot to be positive about, and these optimistic sentiments are
extended to their personal finances as well – with nearly half of consumers
predicting they will be financially better off over the next twelve months (see
Consumer Trends). Further easing across prices, coupled with historically low
unemployment and robust wage gains are likely the direct macro factors
fuelling this optimism. With consumers feeling upbeat about their finances and
the general health of the economy, discretionary spending seems to be back
on the menu for many households – with travel and home improvements the two
most notable outlets during this summer (see Consumer Trends).
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“The economic sentiment for
most of last year was that the
US was headed towards a
downturn, as inflation ran
rampant in tandem with
quickly rising interest rates.
Over a year from when prices
peaked at a more than
40-year high, however, the US
economy has continued to
defy the odds.”
– Amr Hamdi, Senior Finance
Analyst
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• Real GDP increased at an annualized rate of 2% in Q1 2023
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Figure 13: Real GDP change from previous period, Q1
2007-Q1 2023
Figure 14: Personal savings rate and real PCE, 2022-23

• Consumer confidence rebounded to 64.4 after six-month
low in May
Figure 15: Consumer sentiment index, 2007-23

• Price pressures continue to ease, with the CPI dipping to its
lowest level in over two years
Figure 16: Consumer price index change from year ago,
2022-23

• Solid jobs growth continues to underscore a gritty labor
market
Figure 17: Unemployment and underemployment, 2020-23

• Consumers’ positive outlooks are spread across various net
worth brackets
Figure 18: Opinions on financial future, by household
investable assets, 2023

• Consumers’ financial situations have been mostly
unchanged since winter
Figure 19: Change in financial situation in the past 12 months,
2023

• Unemployed consumers not seeking work believe
themselves to be better off compared to last November
Figure 20: Change in financial situation in the past 12 months,
by employment status, 2023

• Consumers opted to continue cutting back on spending and
adding to their savings between February and April
Figure 21: Past spending behaviors, 2022 and 2023

• Consumers’ proclivity towards saving remains an enticing
opportunity for high-yield product acquisition
Figure 22: Future savings expectations, by generation, 2023
Figure 23: Synchrony paid Facebook ad, 2023
Figure 24: American Express mobile display ad, 2023

• Three in ten consumers expect to spend money on their
homes during summer
Figure 25: Future spending on home improvements, by
household investable assets, 2023
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Figure 26: SoFi home improvement loan, 2023
Figure 27: Advia credit union paid Facebook ad, 2023

• Tapering back spending on dining out and clothes remain
the top ways consumers plan on stretching their dollars
further
Figure 27: Changes consumers would make in their budgets,
2023

• The types of financial compromises households are willing
to make remains tied to their current situations
Figure 28: Changes consumers would make in their budgets,
by financial situation, 2023

• Gen Zers and Millennials are the most open to buying more
on credit
Figure 29: Willingness to use more credit, by generation, 2023
Figure 30: Klarna mobile display ad, 2023
Figure 31: My Chase Plan intro offer, 2023
Figure 32: Chase BNPL blog, 2023

• Data sources
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• Abbreviations and terms
• Abbreviations

CHANGES CONSUMERS WOULD MAKE IN THEIR BUDGETS

APPENDIX – DATA SOURCES AND ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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