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This report looks at the following areas:

* Market value and forecast of the total value of tea drinks.

< Brands’ marketing activities.

* New product development updates.

« Consumers’ perception of different drink bases, trendy flavours and co-
branding strategies.

* The price range and premiumisation triggers of tea drinks.

12% of consumers bought more pure tea drinks in the previous three months, only
second fo those who bought milk tea products (16%). At the same time, its
penetfratfion only reaches 32%, suggesting that consumer education and
category expansion are still in the early stages.

Compared to other categories, COVID-19 had a less defrimental influence on
tea houses. The fotal industry maintains double-digit growth and is predicted to
confinue growing in the coming years.

However, as the market enters the maturity stage, marketfing teams as well as
research and development teams face more challenges. Brands with a distinct
personality which is fun or trendy are more welcomed by consumers. Product
differentiation should not be limited to flavours or ingredients. Tea bases, milk

bases, designs and selling stories could all serve as points of difference.

The future market reserves more potential for tea drinks with traditional and
local characteristics. Categories such as pure tea are worth exploring. In
addifion, elements of self-expression are set fo cause a stir among young
people.
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“We still see fast growth in tea
houses, however, brands
should start to pursue
consumer loyalty rather than
rapid growth. Brand value can
be better delivered by
incorporating traditional and
local touches. Differentiation
can be established through
different tea bases and milk
bases.”

- Yifan Gu, Associate
Director
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