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This report looks at the following areas:

Sustainability from both product and brand communication perspectives "Consumers have now
« What sustainable product truly is and how much more consumers are reached a consensus to pay a

willing to pay for those with such claims .
. . . . premium for products that
¢ The features of memorable sustainable slogans and impressive publicity

approaches regarding sustainability claim to be sustainable, but

- Consumers’ attitudes towards sustainable fashion products and their with higher requirements
concerns on the second-hand and rental fashion market regarding what would
The significance of sustainability has already been widely recognised by the constitute a truly sustainable
public. Sustainability-themed events together with industry summits also prompt prOdUCT. Brands would need

more people actively participate in the practice of sustainability. It is exciting to provide more sustainable

news for brands that consumers have developed a consensus to pay a i th hout th i
. . . - . on r nTIr
premium for products with sustainability claims — over 80% of surveyed options throughout The entire

consumers are willing to pay a premium (within 10% at least). product life cycle in order to

convince consumers and
However, it is not always easy to convince consumers about the authenticity of Ustifv bremium oricing.”
brands’ sustainability claims and justify the high prices. Consumers now have put | yP P 9

forward higher requirements about sustainable products. Brands need to do - Helen Ren, Research
much more in terms of product itself and communication than simply giving a Anqusf
claim.
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themed events
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* Promote circular economy with paid subscription model

Did you know?

» Maximising sustainable impact through partnerships
This report is part of a series

of reports, produced to
provide you with a more
holistic view of this market.

« Engaging consumers in sustainable activities with tangible
rewards
¢ The consumer

* Eco-friendly material is still the most important indicator

Figure 1. Important features of sustainable products, 2023
Paying more for sustainable products appears to become

consensus

All Mintel 2020 reports
contain specific COVID-19
related research and

forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Figure 2: Consumers’ willingness to pay a premium for
sustainable products, 2023

« Straightforward and actionable sustainability slogans are
more impressive
Figure 3: Taglines about sustainability that impress consumers,
2023

« Considerable gaps exist fo meet consumers’ expectations in

publicising sustainability

Figure 4: Approaches for publicising sustainability, 2023 Buy this report now

» Buying new is universal while second-hand/renting shows
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some potential in certain fashion categories
Figure 5: Ways to obtain fashion items of different categories, EMEA +44 (0) 20 7606 4533
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ISSUES AND INSIGHTS

Consumers recognise and welcome genuine sustainable
products

Figure 7: Freitag bags and production process, 2023
Figure 8: Icicle brand image and its “Natural Way” series,
2023

Letting consumers have actual experience with
sustainability could be the most effective communication
Figure 9: Aesop's offline store in Shanghai, China, 2022
Figure 10: Freitag’s offline community store in Shanghai, Ching,
2023

Second-hand and renting could be a new territory for
fashion brands

Figure TI: Rolex Certified Pre-Owned Programme, 2022
Figure 12: Shared wardrobe “The Lauren Look” by Ralph
Lauren

MARKET FACTORS

Government deepens practice on sustainability
Sustainability-themed events attract public participation
Sustainability summits guide the green development of
industries

Chinese consumers actively engaging in sustainability

MARKET HIGHLIGHTS

Promoting circular economy with paid subscription model
Figure 13: The Cyclon programme by On, 2022

Maximising sustainable impact through partnerships

Figure 14: “Move to zero” initiative by Nike and Alipay and the
clothing recycling programme by Theory and Fei Mayi, 2022
Engaging consumers in sustainable activities with tangible
rewards

Figure 15: Yili “Answer to the Earth” challenge activity on
Douyin, 2022

Figure 16: The Green Travel Carbon Inclusion Programme by

the Shanghai government, 2023

FEATURES OF SUSTAINABLE PRODUCTS

Eco-friendly material is still the most important indicator
Figure 17: Important features of sustainable products, 2023
Consumers with higher incomes more concerned about
animal welfare

Figure 18: Important features of sustainable products, by
monthly household income, 2023
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« Multi-generation families pay more attention to official acts

Figure 19: Selected important features of sustainable
products, by living situation, 2023

PAY A PREMIUM FOR SUSTAINABLE PRODUCTS

» Paying more for sustainable products appears to have
become the consensus
Figure 20: Consumers’ willingness to pay a premium for
sustainable products, 2023

* Impress price-sensitive older consumers from a personal
angle
Figure 21: Consumers who will not pay a premium for
sustainable products, by age, 2023

« Consumers with kids tend to pay more for sustainable
beauty and personal care products
Figure 22: Consumers” willingness to pay a premium for
beauty and personal care products claimed to be

sustainable, by family structure, 2023

* Eco-friendly home appliances can adopt different premium

pricing scopes
Figure 23: Consumers willing to pay a premium for home

appliances claimed to be sustainable, by age, 2023

IMPRESSIVE SUSTAINABILITY SLOGANS

« Straightforward and actionable taglines are more
impressive
Figure 24: Taglines about sustainability that impress

consumers, 2023

APPROACHES FOR PUBLICISING SUSTAINABILITY

» Considerable gaps exist to meet consumers’ expectations
Figure 25: Approaches for publicising sustainability, 2023

« Offline activities particularly attractive to committed
environmentalists

Figure 26: Approaches for expected publicity of

sustainability, by those willing fo pay a 20% premium vs fotal,

2023

WAYS TO OBTAIN FASHION PRODUCTS

» Buying new is universal while second-hand/renting shows
some potential in certain fashion categories
Figure 27: Ways to obtain fashion items of different
categories, 2023

» Consumers with higher education favour DIY/Remake
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Figure 28: Consumers obtaining fashion items by remaking/
DIY using old items, by education, 2023

CONCERNS ABOUT BUYING SECOND-HAND/RENTING
FASHION GOODS

» Product issues top the list, followed by services
Figure 29: Concerns about buying second-hand/renting
fashion goods, 2023

* Younger generations crave a more standardised and
regulated second-hand/renting market
Figure 30: Concerns about buying second-hand/renting

fashion goods, by age, 2023

APPENDIX - METHODOLOGY AND ABBREVIATIONS

¢ Methodology
« Abbreviations
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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