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This report looks at the following areas:

» Market overview and growth of China’s air care market

< Competitive landscape and new product trends in China’s air care market
* Product usage and area of usage

¢ Interested claims of air fresheners

* Preferred brand types of scented air care products

« Future spending plans by product type

The popularity of scented air care products has educated consumers about
the emotional values brought by product scents, and such awareness has
trickled into air fresheners. Surprisingly, ‘improving moods’ is the second-most
popular claims (57%) as a draw towards buying air fresheners, closely following
‘long-lasting effects’ (61%). Impacted by the usage of scented air care
products, consumers now demand higher standards from the scent of air
fresheners and expect them to deliver more than functional benefits,

Relatedly, the market threat lies in the potential decline of air fresheners. Even
though spray air fresheners remain the most used product type, usage rates of
air fresheners are stagnant and likely fo decline if product offerings fail fo meet

consumers’ expectations, especially in terms of scents.

Scented air care shows a promising future, benefiting from product diversity.
On one hand, even though individual penetration by product type (eg scented
candles, spray, diffusers) is relatively low, non-users who are interested in trying
these products reach over 35% of respondents, respectively. On the other hand,
scented air care products have begun to advance their emotional values
through designs, cultures, aesthetics, and still have room for exploration.

“With the rise of ‘scent
economics’, all types of air
care products are expected
to offer pleasant olfactory
experiences.”

- Tina He, Research Analyst
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Figure 1: Best- and worst-case forecast of retail value of air
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Companies and brands

Figure 2: Leading manufacturers’ share in value sales of air
care market, China, 2021-22

The consumer

Usage of scented air care products exceeds that of air
fresheners

Figure 3: Product usage, 2022

The washroom is the most popular usage occasion of air
care products, followed by the living room and the bedroom
Figure 4: Area of usage, 2022

For air fresheners, long-lasting, mood-improving and odour
prevention are top claims of interest

Figure 5: Interested claims of air fresheners, 2022

Consumers are open to various brand types

Figure 6: Preferred brand types of scented air care products,
2022

Air care consumers show loyalty in purchase behaviours and
are interested in the decorative function

Figure 7: Purchase behaviours, 2022

Market potential lies among non-users who are interested in
trying

Figure 8: Future spending plans, 2022

What we think

ISSUES AND INSIGHTS

Apart from functionality, air fresheners need to level up
product scents

Figure 9: Example of a scented air freshener, France, 2022
For scented air care, leverage product diversity in the
growth stage, and dive deep into emotional values for the
future
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Figure 10: Examples of comprehensive product lines in one

scented air care series, China, 2022

MARKET SIZE AND FORECAST

* Market growth with the rise of ‘scent economics’
Figure 1I: Best- and worst-case forecast of retail value of air
care market, China, 2017-27

MARKET SEGMENTATION

« Aerosols/sprays and slow release grew steadily

* Scented candles continued its momentum
Figure 12: Value sales and growth rate of total air care
market, by segment, China, 2018-22

MARKET FACTORS

- Stable usage and optimistic spending despite pandemic
disruptions

» Emotional values of air care well appreciated by consumers

« Further development of both mass and prestige markets

MARKET SHARE

* Top manufacturers of scented air care gained an
advantage
Figure 13: Leading manufacturers’ share in value sales of air
care market, China, 2021-22

* Market players focusing on air fresheners are faced with

challenges

MARKETING ACTIVITIES

» Extend my brand with product diversity and occasion
expansion
Figure 14: Examples of air care brand extension, China, 2022

* Integrate air care with home aesthetics
Figure 15: Example of collaboration between air care and
home furnishing brands, China, 2022

» Sustain owned IP with product launches and brand
collaboration
Figure 16: Example of an air care brand-owned IP and co-
branding by IP collaboration, China, 2022

* Weigh in live streaming platforms with competitive pricing
Figure 1/: Examples of competitive price promotion of air
care products on Douyin, Ching, 2023
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NEW PRODUCT TRENDS

New product launch of air care grows steadily among
household care categories

Figure 18: New product launches in household care market, by
category, China, 2018-22

Rise of gourmet/edible fragrance components and
combined fragrance groups

Figure 19: Top fragrance component groups of new air care
launches, Ching, 2018-22

Figure 20: Examples of air care products with combined
fragrance groups, China, 2022

Weakened voices of functional claims

Figure 21: Top claims of new air care launches, Ching,
2018-22

Figure 22: Example of an air care product with aromatherapy
claims, China, 2022

Upgrade formats of air fresheners

Figure 23: Examples of air freshener products in new formats,
China, 2022

Decorative product designs to realise the decorative
function

Figure 24: Examples of air care products with decorative
designs, China, 2022

Infuse air care with cultural heritage

Figure 25: Examples of air care launches with cultural
background, China, 2022

Mind travels with designer scents

Figure 26: Examples of air care products with geographic
connections, China, 2022

PRODUCT USAGE

Usage of scented air care products exceeds that of air
fresheners

Figure 27: Product usage, 2022

Only scented candles saw usage growth

Figure 28: Product usage - selected items, 2021 vs 2022

High earners have higher usage of certain air care products

Figure 29: Product usage, by monthly household income, 2022

AREA OF USAGE

The washroom dominates usage area for air care products,
followed by the living room and the bedroom
Figure 30: Area of usage, 2022
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« Consumers from tier one cities demonstrate diverse usage
of air care products
« Usage areas for scented diffusers differ with age

INTERESTED CLAIMS OF AIR FRESHENERS

* Long-lasting, mood-improving and odour prevention are
top claims of interests
Figure 31: Interested claims of air fresheners, 2022

» Users of both air fresheners and scented air care products
demand more
Figure 32: Interested claims of air fresheners, by product
usage, 2022

« High earners prefer unique scents, while parents are
interested in non-scented products
Figure 33: Examples of air care products with unique scenfs,
US and China, 2021 and 2022

* Long-lasting, mood-improving and odour prevention gauge
the interests of the majority
Figure 34: TURF Analysis- Interested claims of air fresheners

PREFERRED BRAND TYPES OF SCENTED AIR CARE PRODUCTS

- Consumers are open to various brand types
Figure 35: Preferred brand types of scented air care
products, 2022

« High earners show preferences of fragrance, luxury and
independent home air care brands

» Pet owners are explorative in brand choices

* For scented candles, females show higher interest in

multiple brand types

PURCHASE BEHAVIOURS

= Air care consumers show loyalty in purchase behaviours
Figure 36: Purchase behaviours, 2022

* Females, consumers aged 30-49 and high earners are
premium brand audiences

* Home decoration is an attractive function of air care
products
Figure 37: Examples of air care products with unique scents,
US and China, 2021 and 2022

FUTURE SPENDING PLANS

» Greater spending driven by females and high earners

Figure 38: Future spending plans, 2022
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= Non-users are the majority in the air care market but show

potential for conversion

APPENDIX - MARKET SIZE AND FORECAST

Figure 39: Total value sales and forecast of air care market,

China, 2017-27

APPENDIX - METHODOLOGY AND ABBREVIATIONS

¢ Methodology
« Abbreviations
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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