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This report looks at the following areas:

- Life satisfaction and future aspirations "Asian Millennials have

- Key anxieties and stressors influence beyond their

- Self-assessment of professional and personal capabilities numbers, thanks to their high

« Current contentment with life

» Financial and social behaviors income and education levels

and growing cultural clout.

Millennials are currently the largest generational segment in the US, and one of . . .
. , , , However, this audience is far
the most critical for marketers to win. Spanning ages 27-43, they are starting

and raising families and growing their careers, putting them in their peak years more complex than it seems,
of consumption. The 5.6 million Asian American Millennials make up just over /% with numerous Ionguoges,

of this important group and are particularly influential. On average, Asian cultures and socioeconomic
Millennials are highly educated and affluent, and with their significant

A A : A A factors at play."
disposable income and fluency with social media they are often trendsetters actors at play
- Carol Wong-Li, Director -

and early adopfers.

Consumers & Culture
However, connecting with Asian Millennials can be challenging. The group is

highly diverse, coming from many different countries with unique languages

and cultures. Asian Millennials also have many priorities when it comes to

spending. Their educational achievement means they are more likely to be

paying off student debt, and buying a home is also a particularly strong goal

for this group. Developing strategies that reflect the varying needs of this group Buy this report now
will thus be essential to breaking through. Visit store mintel.com
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OVERVIEW

* What you need to know
» This Report looks at the following areas
« Definition

+ Market context

EXECUTIVE SUMMARY

¢ Top Takeaways
+ Consumer trends
* Pride in their accomplishments
Figure 1. Current life satisfaction, by key demographics, 2023
» Some (but not all) near-term goals achieved
Figure 2: Life aspirations and achievements by age 30, 2023
« Finances and the future cause some stress
Figure 3: Biggest stressors (any rank), 2023
« Opportunities and strategies
* Represent the Asian demographic in all its complexities
* Address the home ownership gap
« Asian Millennial women lag when it comes to financial
planning
« High satisfaction with life, though East Asians feel the

pressure

ASIAN AMERICAN MILLENNIALS BY THE NUMBERS

- A substantial group facing critical life transitions
Figure 4: Population by generation, 2018-28

« Millennials make up largest share of Asian demographic
Figure 5: US population by race and generation, 2023

« High diversity within the Asian American population
Figure 6: Asian population, by country of origin/heritage,
2020
Figure 7: Asian Demographics, by country of origin/heritage,
2019

« Generally, more affluent and educated than other
Millennials
Figure 8: Median household income, by race and Hispanic
origin of householder, 2020
Figure 9: Educational attfainment of people aged 18 or older,
by age and race and Hispanic origin, 2020

* Exploding the model minority myth
Figure 10: Beef Nefflix trailer, 2023
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MARKET FACTORS

Current economy a new experience for Millennials

Figure 1. “Inflation is limiting how much money | am able to
save” (any agree), Younger Millennials vs Older Millennials,
2023

Fight against AAPI hate continues

Figure 12: Asian American Federation “I'm Really From”
campaign, 2022

Strong users of digital

Figure 13: Digital activities, by millennials, 2023

Figure 14: Social media sites visited daily, by millennials and
Asian millennials, 2023

Figure 15: Frequency of online shopping in the past 12 months,

by generation, 2022

Homeownership growing for Asian Millennials

COMPETITIVE STRATEGIES AND MARKET OPPORTUNITIES

Meeting Asian Millennial needs through the lens of the
Rights Trend Driver

Being seen is just the start

Figure 16: Attitudes towards Asian American representation
(Any agree), 2023

P&G recognizes the power of a name

Figure 17: P&G Names project, 2022

Meeting Asian Millennial needs through the lens of the
Identity Trend Driver

Food as a gateway to culture

Figure 18: MiLa website, 2023

Figure 19: DrinkSanzo Instagram Post, 2023

Meeting Asian Millennial needs through the lens of the
Experiences Trend Driver

Northwestern Mutual makes financial planning come alive
Figure 20: Northwestern Mutual Distant Relatives ad, 2022
Remy Martin plans a 360-degree New Year celebration
Figure 21: Northwestern Mutual Distant Relatives ad, 2022
Meeting Asian Millennial needs through the lens of the
Value Trend Driver

Costco delivers budget-friendly quality for Asians

Figure 22: Costco Facebook post, 2022

ASIAN AMERICAN MILLENNIALS - FAST FACTS
LIFE SATISFACTION AND PERCEPTIONS

Asian Millennials are relatively content
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Figure 23: Current life satisfaction, by key demographics,
2023

Majority are thankful and hopeful

Figure 24: Current perceptions of life, 2023

Figure 25: Current perceptions of life, by relationship status,
2023

Some signs of stress for younger Millennials and those who
are less affluent

Figure 26: Current perceptions of life, Younger Millennials vs
Older Millennials, 2023

Figure 27: Current perceptions of life — negative, by
household income, 2023

Giving thanks at Diwali

Figure 28: Target “Welcome to Diwali” video featuring Jyoti
Chand, 2022

ASPIRATIONS AND ACHIEVEMENTS

Millennials achieve many life goals
Figure 29: Life aspirations and achievements by age 30, 2023

* Women more likely to achieve most goals

Figure 30: Life achievements by age 30, by gender, 2023
High levels of achievement by East Asians

Figure 31: Life achievements by age 30, by region of origin,
2023

* An ironic take on the pressure to achieve

Figure 32: Google Pixel 6 Ad featuring Simu Liu, 2022

KEY ANXIETIES

Finances and the future are key stressors

Figure 33: Biggest stressors (any rank), 2023

Younger men most concerned about dating, family
relationships

Figure 34: Biggest stressors (any rank), Younger Millennial
Men vs Younger Millennial Women, 2023

Figure 35: Hyundai Tucson “My love, my son-in-law” ad, 2023
East Asians most concerned about the future

Figure 36: Key anxieties, by region of origin, 2023

SELF-ASSESSMENT OF CAPABILITIES

Reasonable confidence in professional skills
Figure 37: Assessment of professional and technical skills,
2023
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Figure 38: Assessment of professional and technical skills
(above average), by gender and older vs younger Millennial,
2023

Figure 39: Assessment of professional and technical skills
(above average), by region of origin, 2023

Cooking, mental wellness comparative strengths

Figure 40: Assessment of personal and social skills, 2023
Figure 41: Assessment of personal and social skills, by gender
and older vs younger Millennial, 2023

NAVIGATING NOW: CURRENT CONTENTMENT AND
FINANCIAL AND SOCIAL BEHAVIORS

Community most important to younger men

Figure 42: Financial and social behavior, by gender and
younger vs older Millennials, 2023

Figure 43: Financial and social behavior, by income, 2023
High levels of contentment

Figure 44: Contentment with current stage in life (agree), by
gender and younger vs older Millennials, 2023

Figure 45: Attitudes and perceptions, by gender and
genoration, 2023

Relax and enjoy the ride

Figure 46: Honda CRV ad, 2023

APPENDIX — DATA SOURCES AND ABBREVIATIONS

Data sources

Consumer survey data
Marketing creative
Abbreviations and terms

Abbreviations
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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