
This report looks at the following areas:

•• A demographic and online shopping behavior profile
•• Retailers shopped
•• Sources of information used when shopping online
•• Frustrations with online shopping
•• Important factors when shopping online

Nearly half (48%) of Gen X consumers shop online at least once a week, with
nearly a third (31%) doing so twice or more a week. This active online
generation is not one for brands to miss. Gen X not only already has significant
spending power, but they are set to inherit trillions of dollars in the coming
decades. This means brands and retailers need to continue to cultivate
relationships with this generation if they are to earn some of those dollars in the
future. It also means Gen X could be open to exploring new brands that were
once out of reach but could be made more affordable as they pay off
lingering debts or financial obligations.

As with other generations, the effects of inflation haven’t been easy on Gen X.
While most of Gen X feel okay or better about their financial situation, they’ve
made adjustments such as simply spending less or more aggressively looking
for deals and discounts before making a purchase. Gen X is mixed about
whether they will stay with brands they know or switch because of a price
advantage, showing that brands need to prove their value to win over a
flexible generation.

Gen X is looking for a simple, well-functioning online experience and doesn’t
need all the tech advancements that younger generations are looking for.
Brands that substantially shift to focus on tech-based experiences but fail to
provide greater transparency around live inventory updates or total costs
upfront will risk losing Gen X’s interest and loyalty.
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"Often referred to as ‘The
Forgotten Generation,’ Gen X
is certainly a key
demographic for brands and
retailers to understand.
Sandwiched between
Millennials and Baby
Boomers, Gen X is undergoing
life changes as older children
might be leaving the house for
the first time, caring for aging
parents and trying to find time
for themselves in between."
- Katie Hansen, Senior
Analyst, Retail & eCommerce
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Finally, Gen X enjoys marketing that includes humor and nostalgia related to
their childhood, opening up many opportunities for brands to play into this fun
and engage with Gen X. Gen X influencers (eg @engineer_dad_,
@heidigenx80) know their audience best and could be an avenue for brands to
explore to better resonate with their intended audience.
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• What you need to know
• This Report looks at the following areas
• Definition
• Market context

• Top takeaways
• Target audience

Figure 1: Gen X demographic breakdown, 2023
• Consumer trends

Figure 2: Online shopping frequency, 2023
Figure 3: Frustrations with online shopping, 2023
Figure 4: Factors most important when shopping online, 2023

• Opportunities
• Be a partner for Gen X to help manage stress, life changes
• Tap into humor, nostalgia to connect with Gen X consumers
• Ensure basic ecommerce offerings are exceptional
• Leverage the store to meet the needs of online shoppers

• Gen X is living a good life in the middle
Figure 5: Population by generation, 2023
Figure 6: Gen X demographic breakdown, 2023

• Gen X values
• Explore nostalgic experiences
• Create an identity
• Do what is right
• Respect the surroundings
• Tap into technology
• Provide strong value
• Focus on wellbeing

• Gen X switches up their shopping behavior to make do with
inflationary pressures
Figure 7: Consumer Price Index change from previous year,
2021-23

• Recognize Gen X’s lifestage transition to assist in decision-
making, stress management
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Figure 8: Mattress Firm advocates for better sleep health for
empty nesters, 2023

• Show Gen X parents how to make the most of their
newfound free time

• Influencers aren’t just for Millennials and Gen Z
Figure 9: Gen X influencers tap into nostalgia, humor to reach
their audience, 2023

• Marketers don’t always have to single out Gen X to reach
them
Figure 10: GoGo squeeZ blends demographics to showcase
versatile use case for its products, 2023

• Gen X is online and ready to shop
Figure 11: Online shopping frequency, 2023

• Smartphones are the go-to shopping source for Gen X
Figure 12: Typical online shopping habits, 2023

• Shopping online is crucial for Gen X
Figure 13: Percent of purchases made online, 2023

• Gen X wants to go to one store to buy everything they need
Figure 14: Retailers shopped, 2023

• Gen X leans into online shopping at Amazon, mass
merchandisers, and department stores more than other
consumers
Figure 15: Top three retailers shopped, by generation, 2023

• Food and drink, clothing and personal care products are
biggest opportunities online with Gen X
Figure 16: Items purchased, 2023

• Brands can offer consumers easier ways to purchase
products across categories
Figure 17: Items purchased, by gender, 2023

• Gen X seeks out online reviews, stores, and social media to
make informed purchase decisions
Figure 18: Source of information, 2023

• Men look to video-based platforms; women seek
information from those they know more personally
Figure 19: Source of information, by gender, 2023

THE GEN X ONLINE SHOPPER – FAST FACTS
GEN X ONLINE SHOPPER PROFILE

RETAILERS SHOPPED

ITEMS PURCHASED ONLINE

SOURCES OF INFORMATION
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• More affluent consumers have the opportunity to investigate
different sources
Figure 20: Source of information, by household income, 2023

• Gen X is patient and looking for brands to listen to their
input
Figure 21: Online shopping behaviors, 2023

• Higher-income consumers are more active in researching
coupons, discounts
Figure 22: Online shopping behaviors, by household income,
2023

• Gen X wants to know all the details before making a
purchase
Figure 23: Frustrations with online shopping, 2023

• Parents need clarity on products prior to purchase
Figure 24: Frustrations with online shopping, by parental
status, 2023

• Gen X seeks a streamlined, well-functioning purchase
experience
Figure 25: Factors most important when shopping online,
2023

• Parents look for elevated services online
Figure 26: Factors most important when shopping online, by
parental status, 2023

• Gen X expects privacy protection, high ethical standards
from brands
Figure 27: Attitudes – Brand behavior, 2023

• Gen X consumers move fluidly between in-store and online
shopping options
Figure 28: Attitudes – Shopping preferences, 2023

• Consumers are open to new brands if they prove helpful for
managing their budgets
Figure 29: Attitudes – Brand loyalty, 2023

• Lean into sustainability to connect with Gen X
Figure 30: Attitudes – Alternative shopping options, 2023

• Consumers will develop relationships with brands utilizing
ecommerce, physical retail

ONLINE SHOPPING BEHAVIORS

FRUSTRATIONS WITH ONLINE SHOPPING

IMPORTANT FACTORS WHEN SHOPPING ONLINE

ATTITUDES TOWARD SHOPPING ONLINE
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Figure 31: Attitudes – Brand engagement, 2023

• Data sources
• Consumer survey data
• Consumer qualitative research
• Abbreviations and terms
• Abbreviations
• Terms

Figure 32: Retailers shopped, by key Gen X demographics,
2023

APPENDIX – DATA SOURCES AND ABBREVIATIONS

APPENDIX – THE CONSUMER
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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