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* Only a third of consumers feel sustainability is an important
consideration in daily life
Figure 1: Importance of sustainability in daily life, 2023
Figure 2: Outlook on personal behaviors, by generation, 2023

» Although unsustainable actions are more common,
consumers remain engaged with small acts of sustainability
Figure 3: Unsustainable vs sustainable behaviors, 2023

» Consumers have high expectations for brands’
sustainability, but are also skeptical of brands’ sustainability
claims
Figure 4: Expectations for brands’ sustainability efforts, 2023
Figure 5: Attitudes to brands’ sustainability efforts, by
generation, 2023

« Opportunities and competitive strategies

* Repairing and buying refurbished have the opportunity to
grow in popularity, especially among young consumers
Figure 6: Participation in circular economy, 2023

« Collaboration between brands and the government are
needed to educate and encourage sustainability among
consumers
Figure 7: Responsibility for improving sustainability, by
generation, 2023

CONSUMER SUSTAINABILITY BY THE NUMBERS

« Consumers’ consideration of and dedication to
sustainability greatly varies
Figure 8: Sustainability Attitudes, cluster segmentation, 2023

* Segments

- Earnest Optimists (33%)
Figure 9: Sustainability segments: Earnest Optimists, 2023

» Overestimating Enthusiasts (28%)
Figure 10: Sustainability segments: Overestimating Enthusiasts,
2023
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Guilty Underperformers (20%)

Figure 1: Sustainability segments: Guilty Underperformers,
2023

Old-School Skeptics (19%)

Figure 12: Sustainability segments: Old-School Skeptics, 2023

MARKET FACTORS

The climate crisis accelerates to critical levels

CONSUMER SUSTAINABILITY - FAST FACTS
OUTLOOK ON SUSTAINABILITY

Only a third of consumers deem sustainability an important
consideration in their day-to-day life

Figure 13: Importance of sustainability in daily life, 2023
Figure 14: Importance of sustainability in daily life, by
sustainability segments, 2023

Millennials and parents are more likely to prioritize
sustainability in their everyday life

Figure 15: Importance of sustainability in daily life, by
generation, 2023

Figure 16: Importance of sustainability in daily life, by parental
status, 2023

The majority of consumers feel they’re doing their part, and
few feel guilty for their unsustainable habits.

Trend spotlight: Hyper Fatigue has consumers checked out
of sustainability goals

Figure 17: Outlook on personal behaviors, by sustainability
segments, 2023

Gen Z adults are less likely to feel they are doing their part
when it comes to sustainability

Figure 18: Outlook on personal behaviors, by generation,
2023

Consumers feel brands and private individuals are equally
responsible to improve sustainability efforts

Figure 19: Responsibility for improving sustainability, by
sustainability segments, 2023

Younger consumers more likely to look to the government to
address sustainability

Figure 20: Responsibility for improving sustainability, by
generaftions, 2023

LIFESTYLE AND BEHAVIORS

Nearly half of the population believe it's easy to live a

sustainable lifestyle
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Figure 21: Ease of sustainably living, by sustainability segments,
2023

» Although unsustainable actions are more common,
consumers remain engaged with small acts of sustainability
Figure 22: Unsustainable vs sustainable behaviors, 2023

« Consumers’ sustainable and unsustainable behaviors don’t
always align with their perceptions of their sustainability
Figure 23: Unsustainable vs sustainable behaviors —
Repertoire analysis, by sustainability segments, 2023

+ Incremental sustainability looks different across generations
Figure 24: Unsustainable vs sustainable behaviors —
Repertoire analysis, by generation, 2023

* Younger consumers, especially Millennials, take the time to
learn and stay up to date on ways to be more sustainable
Figure 25: Sustainability — Learning and researching, by
generation, 2023

« Greater financial affluence seems to correlate with a larger
share of both sustainable and unsustainable behaviors
Figure 26: Unsustainable vs sustainable behaviors -
Repertoire analysis, by household income, 2023
Figure 27: Unsustainable vs sustainable behaviors, by

household income, 2023

CIRCULAR ECONOMY OPPORTUNITIES

* The majority of people have participated in some facet of
the circular economy
Figure 28: Participation in circular economy, 2023
Figure 29: Participation in circular economy — Nets of
activities in the past 12 months, 2023

* Repairing and refurbished electronics have the opportunity
to grow in popularity, especially among young consumers
Figure 30: Participation in circular economy — Select
responses, 2023
Figure 31: Participation in circular economy — Nets of
activities in the past 12 months, by generation, 2023

* Brand spotlight: Back Market hacks Apple stores
Figure 32: Back Market goes Hack Market for Earth Day,
2023

SUSTAINABILITY AND BRANDS

« Consumers have high expectations for brands’

sustainability, despite being skeptical of their efforts
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Figure 33: Perceived responsibility for improving sustainability,
2023

Figure 34: Attitudes toward brands’ sustainability efforts, by
generation, 2023

Consumers feel the transportation industry has the largest
negative impact on sustainability

Figure 35: Perceived impact of specific industries on
sustainability, 2023

Gen Zs and Millennials are more attuned to the
sustainability impact of the food industry and fast fashion,
yet knowledge and behaviors do not always align

Figure 36: Perceived impact of specific industries on
sustainability, by generation, 2023

Consumers expect brands to be reducing, transparent and
proactively educating customers

Figure 37: Expectations for brands’ sustainability efforts, 2023
Figure 38: Patagonia films | The Monster in Our Closet, 2023
Younger consumers actually have lower expectations for
brands’ sustainability efforts, indicating cooperation
between brands and government is needed

Figure 39: Expectations for brands’ sustainability efforts, by
generation, 2023

COMPETITIVE STRATEGIES AND MARKET OPPORTUNITIES

Brands must provide convenience and education in
sustainability strategies

Package Free offers convenient and all-encompassing
sustainable laundry kits

Figure 40: Package Free offers a greener version of laundry
day, 2023

NIVEA Brazil educates and enables employees to live more
sustainably

Figure 41: NIVEA Brazil partners with Ambipar Triciclo, 2023
US brands can take inspiration from sustainability strategies
abroad

Lotte Department Store hosts “plogging” event for
customers

Austrian government offers repair vouchers to encourage a

repair-and-reuse culture

APPENDIX - DATA SOURCES AND ABBREVIATIONS

Data sources

Consumer survey data
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Mintel is the expert in what consumers want
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