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This report looks at the following areas:

 Third-party sites shopped

< Consumers’ ability fo recognize if they are shopping from a third-party
seller or not

¢ Items purchased on these sites

* Motivations to shop from third-party sites

 Barriers to shopping from third-party sites

« Attitudes foward third-party shopping sites

Identifying whether or not an item is for sale from a third party can be tricky;
however, /6% of consumers feel they are usually aware when they are shopping
on a third-party site. This high percentage indicates that consumers are savvy
online shoppers, inspecting product and seller information before making a
purchase. Transparency from brands will be critical for all consumers moving
forward as they want to be confident in knowing who they are purchasing from
and what to expect with regard fo receiving the product.

Even as inflation increases continue to decelerate, consumers are still wary of
their budgets after tapping into savings and accumulating debt to pay for
steeply priced goods over the last year or so. Third-party sites could be the
answer for some consumers looking to purchase the ifems they want at a
discounted price. These sites and sellers could emphasize the value they
provide fo shoppers who want to make the most of their dollars.

One of the biggest threats or barriers to consumers shopping on third-party
sites is lack of trust. Consumers are concerned about the quality of products,
question if they will be authentic or counterfeit and if they will even receive the
item, let alone in a timely fashion. Third-party sites need to be clear on how
they are looking out for consumers’ best interests, and one important way to do
this is by ensuring that product descriptions accurately reflect the products
themselves. This will help to build consumers’ trust, a requirement for them to
become repeat customers.
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“Third-party marketplaces are
an essential part of the
ecommerce landscape which
continues to see growth year
over year. Moving forward,
brands are likely to either
develop their own
marketplace for third-party
sellers or look for partnerships
with established third-party
sites, creating more
competition for sites and
sellers in the long run.”

- Katie Hansen, Senior
Analyst, Retail & eCommerce
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One of the biggest opportunities is for third-party sites to showcase the unique
products they offer. Consumers are looking for personalized products, either for
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themselves or for gifting purposes, and third-party sites can answer this call.
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* Top takeaways

* Consumer trends

« Consumers feel confident in identifying third-party sellers
Figure 1: Third-party shopping site recognition, 2023

« Unique items, low prices drive consumers to shop third-
party sites
Figure 2: Motivations, 2023

« Third-party sites must build trust to turn interest into
purchase
Figure 3: Barriers, 2023

* Market predictions
Figure 4: Category outlook, 2023-28

« Competitive strategies and opportunities

» Brands can expand their reach by escalating their services
to others

« Third-party sites should incorporate authentication
programs, verified sellers to boost trust amongst shoppers

« Sites and sellers can tout customization opportunities

* Brands can partner with third-party sites to offer more

sustainability options

MARKET LANDSCAPE

« Consumers are shopping on various sites as Amazon leads
the charge
Figure 5: Third-party sites shopped, 2023

MARKET DRIVERS

e As inflation recedes, consumers must now face rising
personal debt and diminished savings
Figure 6: Consumer Price Index change from previous year,
2021-23

- Digitally native consumers comprise a majority of the
population

Figure 7: US population by generation, 2023
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Tech improvements will elevate the third-party shopping
experience

Consumers want more ways to spot sustainable products as
they shop

COMPETITIVE STRATEGIES AND MARKET OPPORTUNITIES

Amazon expands its reach with Prime

Figure 8: Amazon launches Buy with Prime nationally
Retailers get in on third-party marketplaces

Figure 9: Macy's launches third-party marketplace

Brands have an opportunity to partner with third-party
marketplaces focused on sustainability

Figure 10: ThredUp extends brand partnerships with
Francesca’s

eBay reaches sneaker fans with new authentication process

Figure 1I: eBay launches authentication program

THE THIRD-PARTY SHOPPING SITE CONSUMER - FAST FACTS
THIRD-PARTY SHOPPING SITE SEGMENTATION

Third-party shopping sites can rally around four key
consumer segments

Figure 12: Third-party shopping consumer segmentation, 2023

THIRD-PARTY SHOPPING SITE RECOGNITION

Consumers want information in order to decipher between
third-party sellers and others

Figure 13: Third-party shopping site recognition, 2023
Focusing on the experience will encourage uncertain
consumer groups to come back in the future

Figure 14: Third-party site recognition, by key demos, 2023
Engaged Enthusiasts are most aware of third-party sellers
Figure 15: Third-party site recognition, by cluster groupings,
2023

eBay’s myriad of purchasing options make it confusing to
many consumers

Figure 16: eBay third-party seller recognition, 2023

ITEMS PURCHASED ON THIRD-PARTY SITES

Consumers are exploring a variety of categories on third-
party sites
Figure 1/: Items purchased, 2023
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MOTIVATIONS TO SHOP WITH THIRD-PARTY SITES

Consumers find third-party sites convenient and good for
their budgets

Figure 18: Etsy highlights popular gifts to give consumers a
jumping off point for browsing

Figure 19: Attitudes and behaviors related to motivations for
shopping on third-party sites, 2023

Third-party sites can showcase unique products, gifting
opportunities

Figure 20: Motivations, 2023

Gen Z look to third parties as an avenue to shop small
Figure 21: Motivations, by generation, 2023

Price dominates for all segments with opportunity to
surprise consumers with options

Figure 22: Motivations, by cluster groupings, 2023

BARRIERS TO SHOPPING WITH THIRD-PARTY SITES

Building trust is key to long-term success

Figure 23: Attitudes related to barriers for shopping on third-
party sites, 2023

Lack of clarity around sellers leads to uncertainty among
shoppers

Figure 24: Barriers, 2023

Women need more reassurance to shop third-party sites
Figure 25: Barriers, by gender, 2023

All consumer segments want a clear, easy return process

Figure 26: Barriers, by cluster groupings, 2023

ATTITUDES TOWARD THIRD-PARTY SHOPPING SITES

Consumers seek upgrades from the third-party shopping
process

Figure 27: Atftitudes, site features, 2023

Millennial men look for online tools to elevate their
shopping journey

Figure 28: Attitudes, site features, by gender and generation,
2023

Reviews are critical to shopping with third-party sites
Figure 29: Attitudes, reviews, 2023

Young men are a primary target to encourage reviews

Figure 30: Attitudes, reviews, by gender and generation, 2023

APPENDIX - DATA SOURCES AND ABBREVIATIONS

Data sources

Consumer survey data
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« Abbreviations and terms
+ Abbreviations
+ Terms

APPENDIX - THE MARKET

* Retailers Shopped - CHAID Analysis

* Methodology
Figure 31: Retailers shopped — CHAID — Amazon, Tree output,
2023
Figure 32: Retailers shopped — CHAID — Walmart, Tree
output, 2023
Figure 33: Retailers shopped — CHAID — Target, Tree output,
2023
Figure 34: Retailers shopped — CHAID — eBay, Tree output,
2023
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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