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This report looks at the following areas:

Market factors impacting women's health

Women's physical and mental health

Factors causing women to experience stress and anxiety

Health areas of focus for women

Women's openness to talk about health issues with a doctor

Sources of physical health advice that women trust

Attitudes towards women’s health issues, including menstruation,
perimenopause and the menopause, and women's health in the workplace.

Nearly a third of women aged 18-24 have poor mental health, compared to 9%
of women aged 55+. Young women also report a greater number of lifestyle
factors that cause them stress and anxiety. Most notably, 58% of Gen Z women
say their body image causes them stress and anxiety and 26% identify their
social media usage as a source of negative emotions.

The significant increase in the cost of living will push millions of women into very
difficult financial situations. The increased financial pressure and additional
stress will have serious implications for women'’s physical and mental health, too.
As consumers consider price first, health will fall further down the priority list,
making the healthier choices less accessible and appealing for many.

The cost of living crisis threatens to further increase socio-economic health
inequalities. Women in vulnerable financial situations have poorer physical and
mental health and identify more factors that cause them stress and anxiety.
Women from more deprived areas in England also live on average eight years
less than women from the least deprived areas.

There is an almost universal call from women for brands, employers and public
bodies to start prioritising women's health issues. This includes breaking the
stigma around the perimenopause and menopause, and help in educating
wider society about the impact these have on a woman's health and life.
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“The cost of living crisis will
disproportionately impact the
physical and mental health of
women from poorer
backgrounds, while also
pushing health products and
services further down
consumers’ priority lists.”

- Francesca Smith, Senior
Consumer Lifestyles Analyst,
February 2023
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Brands and employers that pave the way in breaking down barriers for

perimenopausal and menopausal women in society and at work will stand out.

reports.mintel.com

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2023 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1155463/

Women's Health - UK - 2023

Report Price: £2195 | $2995 | €2600

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

Table of Contents

OVERVIEW

Key issues covered in this Report

EXECUTIVE SUMMARY

The market

The UK’s ageing population

Figure 1: UK population, by age, 1980-2060

Consumer financial wellbeing declining as inflation rises
Figure 2: Household financial wellbeing index, 2016-22
Women have a number of inflation-related concerns
Figure 3: Issues faced by consumers in the last two months, by
gender, 2022

Women are living longer, but many in poor health

Figure 4: Female overweight and obesity prevalence, by age,
England, 2019

The consumer

Most women feel physically healthy

Figure 5: State of women’s physical health, 2022

Two thirds of women have good mental health

Figure 6: State of women’s mental health, 2022

Finances are at the top of women's long list of concerns
Figure 7: Factors influencing women's experience of stress or
anxiety, 2022

Women are prioritising sleep health

Figure 8: Health areas of focus for women, 2022

Women feel most comfortable discussing serious illnesses
with a doctor

Figure 9: Level of comfort discussing health issues with a
doctor, 2022

Women prefer traditional medical expertise for physical
health advice

Figure 10: Trusted sources of physical health advice for
women, 2022

Women want better and earlier education on the
perimenopause

Figure 11: Women's attitudes towards menstruation,
perimenopause and menopause, 2022

Flexible working policies for perimenopausal and
menopausal women

Figure 12: Women's health in the workplace, 2022

reports.mintel.com

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2023 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1155463/

Women's Health - UK - 2023

Report Price: £2195 | $2995 | €2600

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

ISSUES AND INSIGHTS

The cost of living crisis threatens to exacerbate health
inequalities

Young women'’s mental health is a serious cause for concern
Women's health issues are taking centre stage

MARKET DRIVERS

UK population growth projected to slow over the next two
decades

Figure 13: UK Population, 1993-2043

The UK’s ageing population puts increasing pressure on
health and social care

Figure 14: UK population, by age, 1980-2060

Inflation will continue to be the key concern for consumers
and brands in 2023 ...

... and women are more exposed to price rises

Figure 15: Issues faced by consumers in the last two months, by
gender, 2023

Consumers’ financial wellbeing has fallen and will impact
discretionary spend

Figure 16: Household financial wellbeing index, 2016-2022

FEMALE HEALTH FACTORS

UK population is living longer, but many are in poor health
Figure 17: Female overweight and obesity prevalence, by
age, England, 2019

Young women’s mental health crisis

Brands can help end the taboo of the ‘M word’

WOMEN'S PHYSICAL HEALTH

Two thirds of women are in good physical health

Figure 18: State of women’s physical health, 2022

Age is just a number ...

Figure 19: State of women'’s physical health (NET), by age,
2022

... but financial situation has a much greater influence
Figure 20: State of women’s physical health (NET), by financial
sifuation, 2022

WOMEN'S MENTAL HEALTH

e The majority of women have good mental health

Figure 21: State of women’s mental health, 2022

... but nearly a third of young women struggle
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Figure 22: State of women’s mental health (NET), by age,
2022

« Financial situation has a direct impact on mental health
Figure 23: State of women'’s mental health (NET), by financial
sifuation, 2022

« Physical and mental health are inextricably linked
Figure 24: Women’s mental health (NET), by women’s physical
health (NET), 2022

FACTORS INFLUENCING EXPERIENCE OF STRESS AND ANXIETY

» Women have a long list of concerns, but finances come out
on top
Figure 25: Factors influencing women’s experience of stress or
anxiety, 2022

» Young women are anxious about many things in their lives
Figure 26: Factors influencing women's experience of stress or
anxiety, by age, 2022

* Gen Z women battle body image pressures

* Brands can do more to ease the pressures on young women
Figure 27: Body image as a source of stress or anxiety for
women, by generation, 2022

* Mothers feel the heat at home
Figure 28: Childcare/household responsibilities as a source of

stress or anxiety for women, by parental status, 2022

HEALTH AREAS OF FOCUS

» Sleep is the top priority for women
Figure 29: Health areas of focus for women, 2022
» Unlock the potential of smart sleep aids for women'’s health
* A need for more inclusive fitness environments
Figure 30: Selected health areas of focus for women, by state
of physical health, 2022
* Gut health is rising up the priority list
Figure 31: Share of fotal UK food launches with a functional
digestive claim, 2016-22

OPENNESS TO TALK ABOUT HEALTH ISSUES

» Two thirds of women feel comfortable talking about serious
ilinesses
Figure 32: Level of comfort discussing health issues with a
doctor, 2022

» Young women most uncomfortable opening up about

menstrual and mental health
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Figure 33: Women who feel uncomfortable talking about
health issues with a doctor, by generation, 2022

° Empower women to manage their sexual health
Figure 34: Women'’s level of comfort discussing their sexual
and reproductive health (excluding menstruation and

menopause) with a doctor, by age, 2022

TRUSTED SOURCES OF PHYSICAL HEALTH ADVICE

* GPs are most trusted source of physical health advice
Figure 35: Trusted sources of physical health advice for
women, 2022

* Gen Z women more likely to turn to alternative sources
Figure 36: Trusted sources of physical health advice, by
generation, 2022

» Health retailers can bring menopausal support to the high
street
Figure 37: Perimenopausal and menopausal product
launches, 2022

ATTITUDES TOWARDS MENSTRUATION, PERIMENOPAUSE AND

THE MENOPAUSE

« Unanimous call for women'’s health to be taken more
seriously
Figure 38: Women's attitudes towards menstruation,
perimenopause and menopause, 2022

« Earlier education of perimenopause will improve

experience

Figure 39: Agreement with “l know the common symptoms of

the perimenopause”, by age, 2022
« Menopause education and treatment needs to be

accessible to all

Figure 40: Women's health — CHAID — Tree output, December

2022
« Spark conversations on menstruation and menopause

among friends

WOMEN'S HEALTH IN THE WORKPLACE

* Employer education needed on menstruation,
perimenopause and menopause
Figure 41: Women’s health in the workplace, 2022

 Flexible working policies for menopausal women
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APPENDIX - DATA SOURCES, ABBREVIATIONS AND

SUPPORTING INFORMATION

« Abbreviations

* Consumer research methodology

¢ Methodology
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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