MINTEL

Social Media: Influencers - UK - 2023

Report Price: £2195 | $2995 | €2600

The above prices are correct at the time of publication, but

are subject to change due to currency fluctuations.

This report looks at the following areas:

+ Use of social media platforms trended over time and who people follow on
each platform.

» The impact of the cost-of-living crisis on influencers.

 Launches made by social media platforms and how this will impact
influencers.

» Type of content people consume from social media personalities and the
topics they cover.

Attributes of social media personalities people are most engaged with.
« Behaviour in response to social media personalities, including purchasing
behaviour.

Social media personalities have become highly valuable to brands and the
purchasing process. 47% of those who follow/frequently view social media
personalities purchased something promoted by a personality in the three
months to October 2022, rising to 55% of Younger Millennials.

The cost-of-living crisis presents a challenging environment for influencers as
brands reduce adspend and people become more cautious about spending.
However, people will also be seeking more information and validation before
buying something, boosting the importance of trusted influencers in the
purchasing journey.

Keeping creators happy through effective monetisation opfions is a challenge
for all platforms, and more creator subscription options are being introduced.
Brands and influencers must also continue to battle scepticism about the
believability of recommendations. New retail platforms that aim to better
match brands with appropriate influencers could help persuade consumers
that a social media personality genuinely believes in the product they are

promoting.
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“BeReal’s emergence onto the
social media scene and the
incorporation of BeReal-
esque features into major
platforms, should push
creators and influencers to
create more content focused
on authenticity and
spontaneity.”

- Rebecca McGrath,
Associate Director for Media
and Technology
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The metaverse and associated technologies, such as VR, AR and Al, all present
exciting opportunities for the future of influencers as people spend more of
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Maijor Twitch streamers are looking to broaden their
horizons

Figure 18: Top-10 influencers on Twitch, 2023
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* Younger people are not disregarding older platforms when
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Twitch introduces Guest Star feature to help influencers
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Figure 25: Who users follow on social media, 2022

Social media personalities are a core element of TikTok, but

creators will want better monetisation options
Brands targeting older consumers should also be utilising
influencers

Figure 26: Who users follow on social media, by age, 2022
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TYPES OF INFLUENCER CONTENT

* Short video is the most popular type of influencer content
Figure 27: Content types from social media personalities,
2022

 Pinterest’s Shuffles app shows there can still be creativity
with photos and images

* Young women are more interested in photos, while young
men prefer long videos
Figure 28: Content types from social media personalities, by
age and gender, 2022

« Diversification of content and platform is important
Figure 29: Repertoire of type of social media personality

content viewed, 2022

INFLUENCER TOPICS

+ Bridging the gap between female gamers and influencers
Figure 30: Social media personality topics, 2022
Figure 31: Social media personality topics, by gender, 2022
- Encourage men to engage with fashion/beauty influencers
e The story of Pink Sauce highlights the potential impact of
TikTok on food

INFLUENCER CHARACTERISTICS

* Brands need to understand what is driving interest in an
influencer
Figure 32: Characteristics of most viewed social media
personality, 2022
Figure 33: Characteristics of most viewed social media
personality, by gender, 2022

» Few find promotions believable, even from favoured
influencers

BEHAVIOUR IN RESPONSE TO INFLUENCERS

* Social media personalities have a significant impact on
purchasing behaviour
Figure 34: Influencers’ impact on purchasing behaviour, 2022

» Creator subscriptions are worth pursuing, although
performance may be hindered by the cost-of-living crisis
Figure 35: Payments fo social media persondlities, by
financial situation, 2022

- Belief in the expertise of personalities presents
opportunities and risks for brands
Figure 36: Behaviour in response to social media

personalities, 2022
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* Many are interested in virtual reality influencer content

Figure 37: Inferest in virtual reality content from influencers,
2022

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

- Abbreviations

« Consumer research methodology
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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