
This report looks at the following areas:

•• Regulatory and legislative changes which impact the food packaging
industry.

•• Key trends in recent launch activity and innovation relating to food
packaging.

•• Consumer concerns relating to food packaging, including food packaging
waste ending up in the environment and factors deemed important for
packaging, such as aspects of usability.

•• Consumer perceptions of key aspects to make food packaging sustainable.
•• Consumer behaviours and attitudes relating to food packaging, including

interest in refills at supermarkets.

There is widespread uncertainty about the green credentials of packaging
types, 64% of people deeming it difficult to know which type of food
packaging is the most sustainable. This reflects the reality of this being a
complex and multifaceted issue, with no one universal answer, the right
packaging type and materials depending on the needs of the product.
However, 56% of people find information about the overall environmental
impact of packaging appealing, suggesting scope for companies to talk about
their packaging choices.

The current income squeeze is challenging the importance of sustainability
among consumers’ priorities for grocery shopping. Food packaging is no
exception. Sustainability is a top three important factor for food packaging for
53% of consumers, however, this varies from 58% among those describing their
finances as healthy to 44% of those ‘struggling/in trouble’.

Consumers show strong concerns around food packaging waste ending up in
the environment; 72% of people state worries about it ending up either in the
sea, in landfill or in the local environment. Recyclability can help quell such
concerns and help companies avoid their packaging being a turn-off for
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consumers, as 42% of people say packaging being recyclable in their area
makes it sustainable.

There is scope for packaging to shine a light on protecting food and avoiding
food waste, as 50% of people list food waste as a top three food-related
concern. This links to the role of packaging in extending the shelf life of food
products, 63% of people agreeing that it plays an important role in doing this.
This suggests that messages highlighting the genuine positive lifecycle
environmental impact of appropriate packaging should fall on fertile ground.
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Table of Contents

• Key issues covered in this Report
• Products covered in this Report

• The market
• Plastic packaging under scrutiny
• Government aims to tackle packaging waste and drive

recycling rates
• Companies and brands
• Environmentally friendly and recycling claims continue to

grow in new launches
Figure 1: Share of UK food launches with environmentally
friendly and recycling claims, 2018-22

• Plastic ranks top among packaging materials in new
launches

• Unpackaged trials produce mixed results
• The consumer
• Concerns over disposal of food packaging

Figure 2: Concerns related to food packaging, 2022
• Ease of use is a priority for three in five consumers

Figure 3: Factors considered important for food packaging,
2022

• Confusion around sustainability of packaging materials
Figure 4: Factors deemed to make food packaging
sustainable, 2022

• Food refill stations interest two thirds
Figure 5: Behaviours related to food packaging, 2022

• Food waste is a top concern for half
Figure 6: Attitudes towards food packaging, 2022

• Income squeeze challenges importance of sustainability
• Consumers are confused about sustainability of food

packaging
• Avoiding food waste can justify packaging choices seen as

less sustainable

• Plastic packaging under scrutiny
• UK Plastics Pact aims to create circular economy for

plastics
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• UK Plastics Pact launched in 2018
• 2021 progress report shows significant reductions,

polystyrene remains an issue
• Roadmap to 2025 launched
• WRAP sets out roadmap to recycle flexible plastic
• Flexible plastic packaging recycling initiatives advance
• Flexible Plastic Fund launched in 2021
• FlexCollect and major supermarkets support flexible plastic

recycling
• New technologies hold promise
• WRAP recommends selling fresh uncut produce loose
• Media coverage on microplastics raises consumer concerns
• UCL study adds to concern around biodegradable

packaging, government outlines compostable plastics have
limited role

• Inflation is the key concern for consumers and brands…
• …and despite government support, energy prices are still a

major concern
• Rising interest rates mean that the pressure will move up to

middle- and higher-income households
• High inflation and rising interest rates will compound the

impact of the slowing recovery
• Consumer spending power will be curbed
• Unemployment is at a near-50 year low
• Consumers’ financial wellbeing has fallen from the highs of

2021…
Figure 7: Household financial wellbeing index, 2009-22

• …and most people are feeling the effects of price rises
• Income squeeze challenges importance of sustainability

Figure 8: Agreement that rising cost of living will make the
sustainability of food and drink products less important, 2022

• Government aims to tackle packaging waste and drive
recycling rates

• New EPR framework for packaging
• Initial rollout of EPR to focus on household and street bin

waste
• New mandatory recycle labelling to come into force
• Concerns raised about costs and confusion stemming from

EPR
• Plastic Packaging Tax took effect in April 2022
• Plastic recycling capacity falls short of domestic needs

REGULATORY AND LEGISLATIVE CHANGES
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• Consistency in recycling collections

• Environmentally friendly and recycling claims continue to
grow
Figure 9: Share of UK food launches with environmentally
friendly and recycling claims, 2018-22

• Plastic ranks top among packaging materials in new
launches
Figure 10: Share of food product launches, by packaging
materials, 2018-22

• Various leadings brands are making the switch to paper/
cardboard

• Ice cream and confectionery
Figure 11: Recent launches repackaged with paper/
cardboard, 2022

• Salty snacks and bread
Figure 12: Recent launches repackaged with paper/
cardboard, 2022

• Reducing packaging
• Reshaped cheese
• Double-stacked steaks
• Removing clip lids

Figure 13: Recent launches highlighting less packaging and
removal of lids, 2020-23

• Easter hops on the plastic reduction bandwagon
• Upping recycled content

Figure 14: KitKat repackaged with recycled plastic and
Magnum tub with recycled plastic callout, 2022

• Brands support collections for hard-to-recycle packaging
• Supermarkets continue to tackle plastic
• Milk
• Meat, fish and poultry

Figure 15: Recent launches with reduced plastic packaging,
2022-23

• Unpackaged trials produce mixed results
• Asda introduces refill price promise
• Tesco winds down trial with Loop
• Asda and Tesco look to coating fresh fruit
• Intelligent packaging aims to tackle food waste

• Concerns over disposal of food packaging

LAUNCH ACTIVITY AND INNOVATION

CONCERNS RELATED TO FOOD PACKAGING
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Figure 16: Concerns related to food packaging, 2022
• Two in five equate recyclability with sustainability
• Focus on recyclability rises with concern about packaging

waste in the environment
• Soft plastics schemes will go some way to support

acceptance
• Recycled packaging seen widely as sustainable and more

acceptable
• Highlighting recycled packaging materials will boost

acceptance
• Recovered packaging material makes avoidance of waste

in the environment explicit
Figure 17: Drinks launches highlighting recycled packaging
content, 2022-23

• Ease of use is a priority for three in five consumers
Figure 18: Factors considered important for food packaging,
2022

• Easy opening can engage older consumers
Figure 19: Food packaging launches with easy-to-open-
related claims on-pack, 2021-22

• Confusion around sustainability of packaging materials is
widespread
Figure 20: Factors deemed to make food packaging
sustainable, 2022

• Scope for companies to talk about their packaging choices
Figure 21: Graham’s Fresh Whole Milk outlines packaging
lifecycle details, 2022

• Biodegradable is seen as top factor for sustainable food
packaging

• Cardboard is widely seen to trump plastic
• Low emissions are a low priority

Figure 22: Recent launches highlighting the lower carbon
footprint of packaging, 2021

• Food refill stations interest two thirds
• High interest in food refill stations amidst small-scale trials

Figure 23: Behaviours related to food packaging, 2022
• Hygiene concerns and convenience pose practical barriers
• Tesco’s Loop trial offers learnings on prefills

FACTORS CONSIDERED IMPORTANT FOR FOOD PACKAGING

FACTORS DEEMED TO MAKE FOOD PACKAGING SUSTAINABLE

BEHAVIOURS RELATED TO FOOD PACKAGING
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• Food waste is a top concern for half
• Half of Brits put minimising food waste before minimising

packaging waste
Figure 24: Attitudes towards food packaging, 2022

• Scope for packaging to shine a light on protecting food
Figure 25: Arla Lactofree product with packaging claim
related to food waste, 2022

• Consumers show limited food waste concern

• Abbreviations
• Consumer research methodology

Figure 26: Share of food product launches with convenient
packaging claim, 2018-22

ATTITUDES TOWARDS FOOD PACKAGING

APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

APPENDIX – LAUNCH ACTIVITY AND INNOVATION
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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