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This report looks at the following areas:

Shopping frequency and comparison between before and after COVID-19.
 Reasons and Interests and breakdown analysis of shopping behaviour.
Purchase categories and timing including online purchase on-demand.
Brand image and perception of important shopping drivers.

Attitudes towards membership and consumer concerns.

Preferable additional services and opportunities for business expansion.

By 2022, the number of convenience stores came to around 91,000, more than
double the 41,000 in 2017. Following rapid growth, China's convenience store
market expects fo continue to grow steadily. Small and decentralised
community-based types of retailing were well placed to meet consumer needs
during and in the post-COVID era. The Government’s community development
policy has also contributed to market growth. The new online-merged with-
offline business model and improving operational capacity will further expand
the possibilities available to convenience stores.

Convenience stores have gradually taken on some of the functions of
‘community service centres', which has led them to explore new and different
business models that incorporate more services. Consumers are also becoming
accustomed to the convenience services that convenience stores offer beyond
retail, such as courier collection and providing rest areas. More than 60% of
shoppers express interest in eating or taking rests in a convenience store if
seats are available. However, as the pace of life accelerates, consumers'
demand for convenience continues to rise, requiring convenience store chains
to explore more 'convenience store+' business models fo meet consumer
demand.

At the same time, with the change in consumer mindset and the popularity of
online instant retail, consumers' requirements for convenience stores are also
changing. They want convenience store shopping to bring pleasure to their

busy daily lives, even atf the expense of some convenience. This also places a
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“Convenience stores are one
of the few offline channels
that performed well even in
the pandemic period. Store
numbers have more than
doubled in the last five years,
especially in lower tier cities.
Gaps between major
domestic and Japanese
brands are narrowing down.”

- Frank Zhang, Senior Analyst
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higher demand on the internal environment and service standard. Convenience
shops should also differentiate themselves by creating their own brand identity,
giving consumers more reasons fo choose them. In this regard, attractive
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EXECUTIVE SUMMARY

Issues and Insights

A relaxing space to drop by and stay for a while

Figure 1: Good Spot convenience sfore in Zhangzhou, Fujian,
2023

A reliable and easily-accessible community hub

Figure 2: Taiwan FamilyMart ‘0800 telling stories’, 2022

An inspiring place to explore with curiosity

Figure 3: LAWSON IP Buy WeChat Mini Program Screenshot,
2023

The Market Summary

Convenience store sales continue to outpace overall retail
Convenience store leaders expand nationwide at a rapid
pace

Online-merge-offline retailing is reshaping the landscape
of convenience stores

Product and service differentiation in the spotlight

What we think

MARKET SIZE AND FORECAST

Convenience store sales continue to outpace overall retail
Figure 4: Convenience stores sales revenue (excluding petrol
station convenience stores) and forecast, 2017-27

Both demand and policy drive continued growth in the
number of convenience stores

Figure 5: Convenience store number (excluding petrol station
convenience stores) and forecast, 2017-27

MARKET FACTORS

Convenience store leaders expand nationwide at a rapid
pace

Figure 6: Store count and growth rate of MEIYIJIA and
LAWSON, 2020 vs 2022

Online-merge-offline retailing is reshaping the landscape
of convenience stores

Figure 7: JD Convenience Store, 2023
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Product and service differentiation in the spotlight

Figure 8: Purchased freshly-made coffee channels, 2022
In-store relaxation as an important feature of convenience
stores

Figure 9: 7-Eleven Shanghai Xuhui Binjiang store, 2023
Social media boosts fun in convenience stores

Figure 10: DIY food and drink tutorial for convenience stores
on Xiaohongshu, 2023

Unmanned convenience stores fading out, 'human touch' is

irreplaceable

WHO'’S INNOVATING?

New service helps convenience stores easily achieve
24-hour operation

Figure 11: Bangke cloud-based watching service introduction
and user interface screenshots, 2023

Drug purchases in convenience store

Figure 12: Convenient medicine cabinet in MEIYIJIA
convenience store, 2022

Self-service laundry model

Figure 13: Changsha 7-Eleven x ifunwash store, 2022
Simplified membership system of an annual fee and fixed
discount

Figure 14: Membership policy of FamilyMart, 2023
Attracting gaming groups through IP collaboration
Figure 15: LAWSON x Game for Peace, 2023
Strengthening local identity by introducing local brand
partnerships

Figure 16: EGO x Guangmingcun Restaurant, 2023

SHOPPING FREQUENCY

Convenience store visiting frequency has returned to a pre-
pandemic level

Figure 17: Convenience store shopping frequency, 2019 vs
2023

Lower tier cities see more frequent shoppers

Figure 18: Convenience store shopping frequency — shop
once a day or more, by city tier, 2023

Increase of alternative channels might have impacted high-
income visitation frequency in higher tier cities

Figure 19: Convenience sfore shopping frequency - shop
once a day or more, by city tier and monthly personal
income, 2023
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REASONS AND INTERESTS

Opportunities for ready-to-eat food and private label
products

Figure 20: Reasons and inferests, 2023

Figure 21: Reasons and interests — ‘yes’, selected items, by
gender and city tfier, 2023

Shopping environment and engagement more important for
higher income consumers

Figure 22: Reasons and interests — ‘yes’, selected items, by
monthly personal income, 2023

Membership system can efficiently encourage frequent
visitors’ loyalty

Figure 23: Reasons and interests — ‘yes’ selected items, by
shopping frequency, 2023

PURCHASE CATEGORIES AND TIMING

Morning is the busiest times of day for convenience stores
Figure 24: In-store products bought, by time period, 2023
Higher income groups’ shopping list is more diverse

Figure 25: In-store products bought, by monthly personal
income, 2023

Online deliver on-demand from convenience stores has
become commonplace in all city tiers

Figure 26: Order online and deliver on-demand products, by
city tier, 2023

BRAND IMAGE AND PERCEPTION OF IMPORTANCE

Gaps between major domestic and Japanese brands
narrow down

Figure 27: Brand image and perception of importance, by
brand, 2023

Smoker consumers expect more attractive, unique and high-
end products from convenience stores

Figure 28: Brand image and perception of importance, by
smoker and non-smoker, 2023

Long business hours prioritised by frequent shoppers
Figure 29: Brand image and perception of importance, by
shopping frequency, 2023

ATTITUDES TOWARDS MEMBERSHIP

Concerns about membership systems are still prevalent
Figure 30: Attitudes towards membership, by shopping
frequency, 2023

reports.mintel.com

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentatfion

Interactive Databook

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China  +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2023 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1154663/

Convenience Stores - China - 2023

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

* Privacy protection and precise recommendation are more
import for men regardless of shopping frequency
Figure 31: Attitudes towards membership - selected items, by
gender and shipping frequency, 2023

» Reminders of membership usage can improve young
consumers’ shopping experience
Figure 32: Attitudes towards membership — selected items, by
age, 2023

PREFERABLE ADDITIONAL SERVICE

» Both the expansion of product categories and services are
expected
Figure 33: Product/service expansion preference, by
shopping frequency, 2023

+ Women's skincare/cosmetic needs and men's fitness needs
are worth considering
Figure 34: Product/service expansion preference, by gender,
2023

* Pet-friendly space and products could create new
opportunities
Figure 35: Product/service expansion preference, by living
with pet or not, 2023

APPENDIX - METHODOLOGY AND ABBREVIATIONS

¢ Methodology
« Abbreviations
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