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This report looks at the following areas:

To identify popular styles of footwear in each sub-category.

To establish which retailers and channels are used to purchase footwear.
Understand what would encourage shoppers to buy footwear online or in-
store.

Identify interest in innovations within footwear.

Consumer behaviour around shopping for footwear, including preferences,
habitual shopping and changing attitudes.

Even after sfores reopened for good, online remains the most popular choice
for purchasing footwear, even with regards to children’s footwear, which
requires more frequent size checks. Of those who purchased children’s
footwear in the last 12 months, 72% did so via online channels, compared to
67% of consumers who purchased women'’s footwear online and 66% for men'’s
footwear.

Inflation in essential goods, inflation in the selling price of fashion products and
increases in UK taxes and mortgage rates are all likely fo impact on the
footwear market and restrict consumer spending, Fashion retailers have
already started to increase their prices, with garment CPIH running at 9.4% in
February 2022. This cumulative price pressure from all angles will naturally have
a significant impact on consumer behaviour in 2022 and levels of growth within

the footwear market.

Fashion retailers offering footwear threaten specialist footwear retailers’ share
of the market. As inflation and cost-of-living worries take hold, consumers may
choose to frade down and move away from branded footwear, choosing

instead more value options, presenting a threat to the sector.

The rising inferest in gamification presents an opportunity for footwear retailers
fo enfer info the online space, connect with consumers and offer a new, playful
way for consumers to discover different footwear and fashion content. Several

reports.mintel.com © 2022 Mi

“The footwear market has
faced pent-up demand, as
consumer routines become
normalised and the high street
reopens.”

- Fiona McDonald, Retail
Analyst, June 2022

Buy this report now

Visit store.mintel.com
EMEA +44 (0) 20 7606 4533
Brazil 0800 095 9094

Americas +1(312) 943 5250

China  +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

ntel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1121103/

Footwear Retailing - UK - 2022 M i NTEL

Report Price: £2195 | $2995 | €2600

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

footwear retailers, including Nike, have entered into the virtual world by
investing in brands that make virtual frainers and shoes, and an increasing

.
number of brands have entered into the Metaverse, via online gaming channel What's included
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Figure 23: Annual changes in CPIH for footwear (including
repairs), 2001-21
e The conflict in Ukraine will hurt the UK economy

* GDP reached pre-pandemic levels in November 2021...

* ...but the post-COVID-19 bounce-back will be followed by a

period of slower growth

» Employment has held up better than expected

* Inflation is the key concern for 2022 for consumers, brands
and the economy

« Consumers’ financial wellbeing has slipped from its recent
high point...
Figure 24: Household financial wellbeing index, 2016-22

« ...and concerns over inflation are coming to the fore

LAUNCH ACTIVITY AND INNOVATION

+ Metaverse

+ Skechers enters the metaverse with Decentraland lease

+ Clarks makes its first entrance into the metaverse via Roblox
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» Dune founder launches sustainable brand Lerins
Figure 25: Lerins footwear collection, May 2022

¢ Lululemon launches first ever shoe collection
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» Children’s rental platform Bundlee expands into footwear
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Figure 29: Total above-the-line, online display and direct
mail advertising expenditure on footwear, by media type,
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Figure 30: Total recorded above-the-line, online display and

direct mail total advertising expenditure on footwear, by
leading advertisers, 2018-21
» Digital and TV advertising most popular forms of
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Figure 31: Leading advertisers’ total recorded above-the-line

online display and direct mail total advertising expenditure
on footwear, by media type, 2021
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Figure 32: TOMS “Good on the Ground” campaign, 2021

* Hunter steps into the future with PLAY campaign

« Clarks features footballer Raheem Sterling as its latest
ambassador

* Nielsen Ad Intel coverage
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» Footwear specialists continue to struggle in 2021

Figure 33: Leading footwear specialists’ estimated revenues,

2017-21

- Specialists’ operating profit

Figure 34: Leading footwear specialists’ UK operating profits,

2017-20

* Leading specialist outlet numbers
Figure 35: Leading footwear specialists” outlet numbers,
2017-21
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Specialist sales per outlet
Figure 36: Leading footwear specialists” estimated UK sales
per outlet, 2017-21
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Figure 38: Estimated market shares for top 10 footwear
retailers, by value, 2017-21

TYPES OF FOOTWEAR PURCHASED

Gradual return of footwear spending

Figure 39: Number of people who have purchased footwear
across categories, 2020-22

Women's casual styles most popular

Figure 40: Number of people who have purchased women's
footwear, 2020-22

Men's footwear purchasing remains level

Figure 41: Number of people who have purchased men’s
footwear, 2020-22

TYPES OF CHILDREN'S FOOTWEAR PURCHASED

Number of people purchasing children’s footwear recovers
Figure 42: Number of people who have purchased children’s
footwear, 2020-22

Even split between men and women when it comes to
purchasing children’s footwear

Figure 43: Styles of children’s footwear purchased, by gender

of purchaser, 2022

CHANNELS AND RETAILERS USED

Online still leads the way, but in-store footwear shopping
makes a return

Figure 44: Channels used to purchase footwear, 2021 and
2022

Figure 45: Types of footwear purchased, by channel used,
2022

More young people purchasing via smartphones

Figure 46: Channels used to purchase footwear, by age, 2022
Primark overtakes Amazon as the most popular footwear
retailer

Figure 47: Retailers footwear has been purchased from,
2020-22
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* Most footwear shoppers turn to clothing stores, while
supermarkets show growth
Figure 48: Types of retailer footwear was purchased from,
2020-22

« Shoppers go in-store for easier returns, and online for a
wider selection
Figure 49: Reasons for choosing in-store or online shopping
for footwear, 2022
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* Price and loyalty at the forefront of footwear purchasing

Figure 50: Atfitudes when shopping for footwear, 2022

INTEREST IN FOOTWEAR INNOVATIONS
« Stepping sustainably

Figure 51: Interest in footwear innovations, 2022
» Try before you buy, and buy before you pay

* Gen Z interested in tech try-ons
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« Abbreviations

« Consumer research methodology
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Figure 52: Best- and worst-case forecast for consumer
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* Market drivers and assumptions

* Forecast methodology
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