
This report looks at the following areas:

•• Commonly used social media apps by Chinese consumers and the
frequency of using them

•• What consumers usually do on social media platforms
•• Reasons for using social media
•• Evaluation of the mainstream social media platforms
•• Actions social media platforms can take to increase users’ satisfaction with

them

With the booming of social ecommerce and short videos, social media
platforms are no longer used only to socialise but have become an
indispensable part of consumers’ daily lives. However, with the growth of
mobile internet users slowing down, it becomes difficult for social media
platforms to gain new users in an increasingly saturated market.

On the consumer side, Mintel’s research reveals that consumers desire
diversified content and various entertaining functions on social media (61% of
respondents say they have used 8-10 social media apps within the last 3
months). To stand out in the competition, social media platforms must explore
new growth methods, such as covering more business areas, enhancing content
creation and establishing professional and vertical communities, to satisfy the
needs of specific consumer groups.

In addition, Mintel also discovers that consumers have concerns about privacy
protection and false information on social media platforms. Under scrutiny from
regulators, brands and platforms should consider engaging consumers in more
authentic and transparent ways.
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“Social media apps have
become an important channel
for consumers to obtain
information and record their
lives, while the concern about
false information and privacy
protection has made
consumers focus more on the
accountability of platforms
and brands.”
– Toby Xu, Research Analyst

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

© 2023 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

/reports.mintel.com//display/store/1105587/


Table of Contents

• What you need to know
• Key issues covered in this Report
• Covered in this Report

• The market
• Social media platforms are seeking growth in a saturated

market
• China’s regulators tighten grip on social media
• Social commerce is booming
• Short video becomes the primary growth driver for social

media
• Companies and brands
• Tencent ecosystem
• Douyin
• Weibo
• Bilibili
• Zhihu
• Kuaishou
• Xiaohongshu
• The consumer
• Social media apps enjoy high penetration among

consumers
Figure 1: Commonly used social media apps, 2022

• WeChat is indispensable in consumers’ daily life
Figure 2: Frequency of using social media apps, 2022

• The core of social media platforms is shifting from social to
content
Figure 3: Activities on social media, 2022

• Relaxing and obtaining news are the top reasons for using
social media
Figure 4: Reasons for using social media, 2022

• Comprehensive platforms attract consumers with content
and community, while short video platforms are seen as
having too much marketing and false information
Figure 5: Evaluation of social media apps, 2022

• Privacy protection is the main aspect to improve
Figure 6: Actions of social media to increase satisfaction,
2022
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OVERVIEW

EXECUTIVE SUMMARY

Social Media Apps - China - 2022

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2023 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1105587/


• Empowering content creation and social interaction with
AI-backed solutions

• Engaging consumers through responsible marketing

• Social media platforms are seeking growth in a saturated
market

• China’s regulators tighten grip on social media
• Social commerce is booming
• Short video becomes the primary growth driver for social

media

• Tencent ecosystem
• Douyin
• Weibo
• Bilibili
• Zhihu
• Kuaishou
• Xiaohongshu

• Social media apps enjoy high penetration among
consumers
Figure 7: Commonly used social media apps, 2022

• Consumers in lower-tier cities demand high-quality content
Figure 8: Commonly used social media apps, by city tier,
2022

• Social communities are windows to see trendy things and
lifestyle
Figure 9: Selected commonly used social media apps,
respondents using social media to catch up with trendy
things/lifestyle vs total, 2022

• Fierce competition among social media platforms
Figure 10: Repertoire analysis of commonly used social media
apps, 2022

• Social-oriented users tend to use more social media apps
Figure 11: Repertoire analysis – over 9 types, by selected
reasons for using social media, 2022

• WeChat is indispensable in consumers’ daily life
Figure 12: Frequency of using social media apps, 2022
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COMMONLY USED SOCIAL MEDIA APPS

FREQUENCY OF USING SOCIAL MEDIA APPS
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• Short video platforms have more loyal users in tier 1 cities
Figure 13: Frequency of using social media apps – every day,
by city tier, 2022

• Social platforms with professional content attract high
earners
Figure 14: Frequency of using selected social media apps –
every day, by monthly household income, 2022

• The core of social media platforms is shifting from social to
content
Figure 15: Activities on social media, 2022

• Male users value content, while females pay attention to
specific accounts
Figure 16: Activities on social media, by gender, 2022

• Tier 1 city consumers are more open to interaction, while
lower-tier city consumers prefer to get abundant
information
Figure 17: Selected activities on social media, by city tier,
2022

• Developing emotional connections with consumers through
brand official accounts
Figure 18: Activities on social media – follow the official
accounts of brands/companies, by selected reasons for using
social media, 2022

• Relaxing and obtaining news are the top two reasons for
using social media
Figure 19: Reasons for using social media, 2022

• Families with kids tend to generate content and learn from
communities
Figure 20: Selected reasons for using social media, by family
structure, 2022

• Understanding diversified needs among different age
groups of women
Figure 21: Selected reasons for using social media of female
consumers, by age, 2022

• Advertising on short video platforms bothers consumers
Figure 22: Evaluation of social media apps in the aspect of
marketing/advertising, 2022

• Douyin attracts consumers with rich and diversified content

ACTIVITIES ON SOCIAL MEDIA

REASONS FOR USING SOCIAL MEDIA

EVALUATION OF SOCIAL MEDIA APPS
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Figure 23: Evaluation of social media apps in the aspect of
content, 2022

• WeChat is considered a community-based platform
Figure 24: Evaluation of social media apps in the aspect of
community, 2022

• Reducing misinformation on short video platforms
Figure 25: Evaluation of social media apps in the aspect of
the authenticity of information, 2022

• Social media platforms with a full ecosystem can easily
raise consumers’ concerns about privacy
Figure 26: Evaluation of social media apps in the aspect of
access to personal information, 2022

• Privacy protection is the main aspect to improve
Figure 27: Actions of social media to increase satisfaction,
2022

• Too much advertising is a more serious issue for the young
generations
Figure 28: Actions of social media to increase satisfaction –
reduce advertising, by generation, 2022

• Tech-based solutions to enhance consumers’ social
experience
Figure 29: Actions of social media to increase satisfaction –
use technologies to improve user experience, by selected
reasons for using social media, 2022

• Offering simplified options to meet consumers’ basic needs
Figure 30: Actions of social media to increase satisfaction –
cut down the unnecessary functions embedded, by selected
reasons for using social media, 2022

• Methodology
• Abbreviations

ACTIONS OF SOCIAL MEDIA TO INCREASE SATISFACTION

APPENDIX – METHODOLOGY AND ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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