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• Electrification reshaping the competitive landscape of
luxury car market

• Luxury car retail prices increase due to the chip shortage
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Figure 25: Concerns towards car purchasing plans, by
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• Luxury cars expect a smaller decline, recovering to the level

of year beginning in the minimum-impact scenario
Figure 26: Forecast of luxury cars sales volume, China,
2016-26

• Luxury cars expect to gradually recover to the level of year
beginning in a medium-impact scenario

• Luxury car market will be significantly affected for a whole
year under high-impact scenario
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• BBA’s market share drops to less than 60%, while NEV
brands increase over 100%
Figure 27: Market share of luxury brands, 2021

• New entrants squeeze into top-ranking list of luxury brands’
NEV models; conventional luxury brands not achieving
satisfying performance
Figure 28: Market share of NEVs from luxury brands, 2021

• Domestic NEV brands enter overseas market
Figure 29: NIO ET7’s global test drives, 2021

• Leveraging popular premium sports to target young car
owners
Figure 30: Eileen Gu endorsing Cadillac, 2021
Figure 31: A poster of ‘give back season’ for Audi car owners,
2022

• Metaverse marketing helps create car owners’ lifestyle
social circles
Figure 32: ‘Pengke Planet’ Metaverse live streaming event,
2022
Figure 33: ‘The terrific coin’, 2022

• New Daimler braking system deflates tyres to provide more
effective braking
Figure 34: New braking system of Daimler

• Peace and quiet on the road: thermally and noise-insulated
glass by Porsche
Figure 35: Demonstration of Porsche’s thermally and noise-
insulated glass

• BMW Group uses sustainable paints made from bio-waste
to reduce carbon emissions significantly
Figure 36: Body coatings used for BMW models

• Continental AG launches innovative privacy displays
Figure 37: Continental’s innovative privacy display

• The percentage of first-time young car buyers remains the
same, the luxury car market still has huge room for growth
in the future
Figure 38: Personal profile of luxury car owners, by car
purchase condition and age, 2022
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• Luxury cars priced at RMB400,000-500,000 have potential
to grow
Figure 39: Personal profile of luxury car owners, by car price,
2022

• Females and car owners aged 30-39 more willing to buy
new energy luxury cars
Figure 40: Personal profile of luxury car owners, by gender
and age, 2022

• High-income car owners remain the majority of premium
luxury car buyers
Figure 41: Personal profile of luxury car owners, by car price
and household income, 2022

• Entertainment occasions not highly penetrated for now, but
may become an opportunity for luxury cars to expand in-
car experiences
Figure 42: Car space usage and satisfaction level, 2022

• Seat functions may be an opportunity for luxury cars priced
at RMB300,000-500,000
Figure 43: Car space usage and satisfaction level – have
done it and had a good experience, by car price, 2022

• Provide hi-fi audio system as an optional configuration to
satisfy the trading-up demand of luxury car owners who buy
an additional car or replace their current ones
Figure 44: Car space usage and satisfaction level – have
done it and had a good experience, by car purchase
condition, 2022

• Sporty ad videos on par with calming ones
Figure 45: Car ad videos content preference, 2022

• Owners of high-end luxury cars may believe more firmly in
‘higher risks, higher returns’
Figure 46: Car ad videos content preference, by car price,
2022

• Lower tier city luxury car owners care more about concrete
content related to daily life
Figure 47: Car ad videos content preference, by city tier,
2022

• Calming scenes close to nature and family content gain
more traction from owners of new energy luxury cars worth
RMB300,000-500,000
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Lifestyles of Luxury Car Owners - China - 2022

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit store.mintel.com

/reports.mintel.com//display/store/1105475/


Figure 48: Car ad videos content preference – car priced at
RMB300,000-500,000, by car energy type, 2022

• Luxury car owners care about opinions from people around
them when choosing cars and clothes
Figure 49: Influence on choices of cars and clothes from other
people, 2022

• Young luxury car owners prefer talking about niche brands
Figure 50: Influence on choices of cars and clothes from
other people, by age, 2022

• Luxury car owners with child/children need fewer premium
clothes than they used to
Figure 51: Influence on choices of cars and clothes from other
people, by having child/children, 2022

• Luxury car owners have strong brand awareness, with only
two out of 10 buying unknown/unbranded clothes
Figure 52: Financial management and daily cost, 2022

• Young luxury car owners have fewer rules and requirements
Figure 53: Financial management and daily cost, by age,
2022

• Lower tier city owners of luxury cars worth
RMB300,000-500,000 have more shopping experiences on
live streaming/short video platforms
Figure 54: Financial management and daily cost – car priced
at RMB300,000-500,000, by city tier, 2022

• Modern concept – an essential in a high-end life
Figure 55: Pursuit of premium quality of life, 2022

• New energy car owners pursue more peaceful and healthy
lifestyles
Figure 56: Pursuit of premium quality of life, by car energy
type, 2022

• Owners of high-end luxury cars are highly interested in
artistic activities
Figure 57: Pursuit of premium quality of life, by car purchase
price, 2022
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• Gucci enjoys the widest consumer group, while Dior has big
opportunity
Figure 58: Luxury consumption, 2022

• Male luxury car owners buy luxury products for gifting,
while females buy for themselves
Figure 59: Luxury consumption – have bought, by gender,
2022

• Luxury car owners aged 30-39 strongly intend to buy luxury
products
Figure 60: Luxury consumption – bought for myself, by age,
2022

Figure 61: Market volume and forecast of luxury cars in
minimum-impact scenario, China, 2016-21

Figure 62: Ranking of luxury sedan models, by sales volume,
China, 2020-21
Figure 63: Ranking of luxury SUVs, by sales volume, China,
2020-21
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