The above prices are correct at the time of publication, but
are subject to change due to currency fluctuations.

This report looks at the following areas:

What types of betting do consumers engage in? How often? How many
sports?

Which sports do consumers bet on? Which sports do they plan to bet on in
the future?

Do consumers watch the games they bet on? What would motivate them to
bet in the future?

What are consumers’ reasons for or against betting on sports?

What are some general consumer attitudes towards sports betting?

The maijority of Canadians participate in some form of betting, and just under a
third participate in sports betting in some shape or form. This is a huge market
for sportsbooks, networks and leagues to tap info in order fo increase market
share by doing things like facilitating betting, generating larger fandom, and
increasing viewership and engagement with their brands.

Sports betting stakeholders were recently handed an incredible boon by the
Canadian government. An August 2021 ruling legalized single sports betting in
Canada, prompting the adoption of the practice across all provinces over the
course of about eight months. More recently, the government of Ontario used
that decision as a stepping stone to launch its own online gaming (ie
gambling) market called iGO, through the AGCO. What this means for
stakeholders is that third-party nongovernment-run betting platforms and
sportsbooks were now completely legal to run in Ontario when regulated by
the AGCO and iGO.

So now the sports betting landscape is enfering a new era, as other provinces
are likely to follow suit. Canadians are witnessing the onset of an incredibly
competitive gambling environment in Ontario with aggressive welcome
incentives, loyalty programs, perks and bonuses from now-legitimized brands in
a regulated marketplace. In fact, it has never been a better time to be a sports
bettor. Throughout this Report, the desires of consumers with respect to sports
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“With the launch of the
iGaming Ontario market, the
sports betting landscape in
Canada has fundamentally
changed. Third-party
sportsbooks are now legally
able to register with the
AGCO and operate in the
province, with other provinces
eyeing the move and likely
aiming to follow suit.”

- Michael Lloy, Senior Tech
and Media Analyst
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betting will be explored, and this information is key to emerging sportsbooks
hoping fo carve out a niche in the emerging Canadian betting market.

From a consumer perspective, trust remains an issue as many of the emerging
brands were still previously accessible but unregulated, so there may be
residual stigma around any brands that aren’t government run (ie PROLINE+).
Brands are navigating around this difficulty by offering incentives like initial
deposit matching up fo certain amounts, free bets and perks like bet insurance,
all of which resonate with value-minded consumers.

From a league and network perspective, driving increased sports betting can
only be a good thing, with betting activity directly correlated with viewership
and consumers directly saying that betting makes them more interested in
following the sports they bet on.

Ultimately, the next few months should be interesting as sportsbooks carve out
their own market niche and clear winners become evident.
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Most bettors are fans and will become fans if they aren’t

already

Figure 19: Sports betting interest generation (% any agree), by

age and gender, 2022

Sportsbooks can lean on statistics and reliability to entice
nonfan bettors

Ultimately, most bettors end up watching the games they
bet on

Figure 20: Watching games gambled on, 2022

Figure 21: Portion of games bet on watched, by sport bet on,
2022

Multisport bettors are more likely to watch all the games
they bet on

Figure 22: Portion of games bet on watched, by number of
sports bet on, 2022

MOTIVATIONS FOR BETTING ON SPORTS

Overview

Consumers are motivated by more than money when sports
betting

Figure 23: Motivations for sports betting, 2022

Figure 24: PointsBet Canada Twitter post, 2022
Experience can also be a vehicle for sportsbooks to reach
across gender lines

Figure 25: Reasons for sports betting, men vs women, 2022
Sports betting hobbyists are frequent and high-volume
bettors

Figure 26: TSN Edge Twitter post, 2022

Young women rival young men as sports betting hobbyists
Figure 27: Sports betting as a hobby, by age and gender,
2022

Figure 28: TSN Edge Twitter post, 2022

Brands should move away from league, celebrity or TV
partnership promotions

Figure 29: BetMGM Facebook post, 2022

Figure 30: Sports betting motivators, 2022

Lack of sports knowledge is a key barrier to more
widespread adoption

Figure 31: Reasons for not sports betting, 2022

Figure 32: TSN Edge Twitter post, 2022

Knowledge is cited as a barrier, particularly by female

nonbettors
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Figure 33: Reasons for not sports betting, men vs women,
2022

» Gambling addiction stigma significantly affects the target
demographic - Young men
Figure 34: Gambling seen as addictive as a reason for not
sports betting, by age and gender, 2022

« Cultural barriers may affect adoption of sports betting
Figure 35: Gambling seen as immoral as a reason for not
sports betfing, Asians vs overall, 2022

BETTING FEATURES

* Overview

» Live sports betting is in high demand
Figure 36: Sports betting features (% any agree), 2022
Figure 37: PointsBet live betting Twitter post, 2022
Figure 38: SIA live betting Twitter post, 2022

» Betting rewards could be a good way to drive loyalty
Figure 39: Sports betting features (% any agree), by age and
gender, 2022

» Younger consumers want more creative betting options
Figure 40: Sports betting outcomes (% any agree), by age,
2022

» Single game’s micro-transaction parallel attracts younger
consumers
Figure 41: Single game sports betting (% any agree), by age,
2022

» Single game betting allows consumers to branch away from
sports they normally bet on

THE BETTING CONVERSATION

« Overview
« The demand for sports betting expertise is low
Figure 42: Sports betting conversation (% any agree), 2022
» Women want to learn, but start further behind
Figure 43: Sports betting conversation, men vs women, 2022
* Young consumers are significantly more likely to engage
with sports betting social media
Figure 44: Sports social media activity (% any agree), by age
and gender, 2022
Figure 45: Sports social media activity (% any agree), by
those who use social media on a daily basis, 2022
« Even outside social media, age plays a key part in the

betting conversation
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Figure 46: Sports betting conversation (% any agree), by age,

2022 e
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