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Females show more interest than males in all but one type
Figure 32: Product usage - Interest in having again or frying
all products’, by gender, 2022
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Figure 35: Purchase channels, by gender, 2022

Figure 36: Purchase channels — Online channels, by gender
and age, 2022

Private channels are more effective in promoting new
product formats

Figure 37: Product usage — Have fried and are inferested in

having again, by online purchase channels, 2022

CONSUMPTION OCCASION

Most product formats are versatile
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Daytime snacking is favoured over late-night occasions
Females prefer dinnertime
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Distrust of ‘minus’ claims hinders the usage of milkshake
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Highlight slimming effects to improve repurchase rate of
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Figure 51: Interest in health functions, by product usage of
milkshake powder, 2022
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