
This report looks at the following areas:

•• How consumers perceive the beer category compared to other alcoholic
segments, considering value, taste and consumption occasions

•• Changes in consumer behavior considering the economic crisis and the
easing of COVID-19 restrictions

•• Consumer interest in innovation
•• Opinions toward flavors, packaging and sustainability
•• Attitudes toward beer consumption

Brazilians have had to adapt their consumption habits due to the impact of the
economic crisis. National standard beers are the most consumed type of beer
in the country, and consumers have favored at-home consumption as a way of
saving money. On the other hand, beers have conquered the space of more
expensive alcoholic beverages, such as spirits and wines. This creates
opportunities for the category, which can invest in products with typical
cocktail flavors or even premium beers that offer a better value for the money
on special occasions. Finally, health concerns have influenced consumers to
reduce alcohol intake and to look for beers that feature healthier attributes.
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“Brazilians have been more
careful when it comes to
alcohol consumption, which
has boosted the interest in
beers with healthier attributes.
Money-saving is another key
factor that has made more
than half of beer consumers
change their drinking habits.”
– Laura Menegon – Food and
Drink Analyst
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• Premium beers can gain space in the foodservice
Figure 2: Beer and other alcoholic beverages, by
socioeconomic group, 2022

• Beer drinks can help the category gain popularity among
younger consumers
Figure 3: Beer and other alcoholic beverages – Selected
items, by age group, 2022

• Resumption of social events may offer an opportunity for
high-alcohol beers
Figure 4: Opinions about beer, by beer and other alcoholic
beverages, 2022

• Beers can offer different at-home experiences
Figure 5: Behaviors toward beer consumption, 2022

• Prepaid systems can offer savings for beer drinkers out of
home
Figure 6: Behaviors towards beer consumption – Any saving
money, 2022

• Consumers on diets that restrict animal protein have a
significant interest in allergen-free beers
Figure 7: Interest in innovation – Selected item, by type of
diet, 2022

• Less carbonated beers can appeal to women
Figure 8: Interest in innovation – Selected item, by gender,
2022

• Beers in glass bottles offer a better perception of quality
and economy
Figure 9: Opinions about beer, 2022

• Consumers relate strong bitter taste to higher quality
Figure 10: Beer consumption, by opinion about beer, 2022

• Sustainability must permeate the entire production process,
including the origin of ingredients
Figure 11: Opinions about beer, by attitudes about beer, 2022

• Beers with healthy attributes can highlight their claims in
the central part of the packaging
Figure 12: Attitudes about beer – Selected item, 2022
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• Brands must take responsibility and help Gen Zs control
alcohol consumption
Figure 13: Attitudes about beer – Selected item, by
generation, 2022

• Low/no alcohol beers can appeal to men as an isotonic
beverage
Figure 14: Attitudes about beer – Selected item, by gender,
2022

• Abbreviations

• Market size
Figure 15: Retail sales of beer, by value – Brazil, 2014-21
Figure 16: Retails sales of beer, by volume – Brazil, 2014-21

• Market share
Figure 17: Leading companies’ market share in the retail sales
of beer, by value – Brazil, 2019-20
Figure 18: Leading companies’ market share in the retail sales
of beer, by volume – Brazil, 2019-20

APPENDIX – MARKET SIZE AND MARKET SHARE

Beer - Brazil - 2022

Report Price: £3265 | $4495 | €3940

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1103205/


About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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