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This report looks at the following areas:

The impact of COVID-19 on consumer behavior and the cheese market.
The impact of rising food inflation on consumer behaviour and cheese.

What considerations are most and least important when choosing what
cheese to purchase.
Perceived usage and acceptance of plant-based cheese.

Cheese is a very established category in Canada as nearly all Canadians eat
cheese at some point, which means that there is little room fo grow penetration
in the market. This leaves frequency — or, in other words, getting cheese eaters
to eat more cheese more often — as the best path for growth, and in this
respect feedback shows there remains ample room for growth. Cheese’s
versatility is the category’s main asset. This Report provides an overview of the
Canadian cheese consumer, delving info what types of cheese Canadians eaf,
how often they eat cheese and in what ways. This Report also examines where
Canadians typically purchase cheese, as well as what considerations matter
more (and less) fo them when choosing what cheese to purchase. Beyond that,
the cheese formats that Canadions eat most often are identified (eg slices,
grated), in addition to broader attitudes toward cheese. These attitudes, more
specifically, look at what impact the pandemic has had on cheese
consumption from consumers’ point for view, the willingness of consumers to
make tfrade-offs around quality in the face of rising food prices and
perspectives toward plant-based cheese. As with all Reports, feedback is
broken out by demographic where warranted.

Some other points from this Report are as follows.

+ Canadians are split on whether they are willing to pay extra for
convenience when it comes to cheese and whether they are willing to
sacrifice on quality in exchange for lower prices. As inflation causes many
Canadians to tighten their budgets, offering tiered assortments of cheese
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“The path to growth for the
cheese category is in driving
frequency. As cheese is sold in
a wide variety of formats and
meets an array of need-
states, continually innovating
formats that deliver on ease,
while being a key source of
both nourishment and
enjoyment will be essential in
uncovering new avenues for
growth.”

- Joel Gregoire, Associate
Director for Food & Drink
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by quality and price can help address different needs when it comes to
budgeting.

Although Canada appears to have moved beyond pandemic-related
lockdowns for the time being, many Canadians continue to work from
home. Cheese stands to benefit from this arrangement with more ready
access to their fridges throughout the day, meaning more opportunity fo
incorporate cheese into meals and snacks.

Younger Canadians are much more likely to state that they are cutting
back on their consumption of dairy-based cheese in support of the
environment. As the impact of climate change intensifies, it will be
incumbent on cheese (and other) brands to ensure that sustainability is a
central strategic pillar in order to remain relevant with today’s emerging
consumer base.

‘Local’ strongly resonates with Canadians. The vast majority of Canadians
agree that “supermarkets should have a greater range of cheeses from
local producers”, which can include ‘made-in-Canada’. Given ‘local’s’
popularity among Canadian consumers, when applicable brands and
retailers can look to promote ‘local’ and make the production process
more transparently traceable using both traditional and newer, more
technologically integrated methods.
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Figure 15: Parm Crisps Original Snack Mix (US), 2021

Figure 16: Folios Parmesan Cheese Wraps (US), 2021

Figure 17: Emporium Selection Cheese Fries (US), 2021

Figure 18: Pavé d'Affinois Advent Calendar Cheese Lovers
(Canada), 2021
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(US), 2021
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2022
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Cheese (US), 2021

Figure 24: Cracker Barrel Jalapefio Pizza Mozzarella String
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2022

Figure 26: Coombe Castle Irish Buck Cheddar Cheese with
Whiskey & Ginger (Canada), 2022

Figure 27: Emporium Selection Irish Porter Cheddar Cheese
with Porter Ale (US), 2021

reports.mintel.com

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1103189/

Cheese - Canada - 2022 M i NTEL

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

Figure 28: Trader Joe's British Mustard & Ale Cheddar Cheese
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- Beyond plant-based, cultured dairy is a space to watch
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THE CHEESE CONSUMER - FAST FACTS

CHEESE CONSUMPTION BY TYPE This report is part of a series
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CHEESE CONSUMPTION BY FORMAT
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Figure 43: Cheese formats eafen in the past three months,
South Asians vs Chinese Canadians vs overall population,
2022

Figure 44: Types of cheese eaten in the past three months
(select), Quebec vs overall population, 2022

CHEESE CONSUMPTION FREQUENCY

Incentivizing more frequent consumption of cheese is key to
growing the category

Figure 45: How often cheese is eaten, 2022

South Asians and Chinese Canadians eat cheese less often
Figure 46: How often cheese is eaten, South Asians vs Chinese
Canadians vs overall population, 2022

Figure 47: Frequent eaters of cheese, by parental status,
2022

HOW CHEESE IS TYPICALLY USED

The number of ways in which Canadians use cheese is a
testament to its versatility

Figure 48: How cheese is typically used or eaten, 2022

Older consumers are more likely to use cheese in a greater
variety of ways

Figure 49: How cheese is typically used or eaten, by age,
2022

Figure 50: How cheese is typically used or eaten, South Asians
vs Chinese Canadians vs overall population, 2022

Figure 51: Typically eat cheese paired with a beverage,

Quebec vs overall population, 2022

IMPORTANT FACTORS WHEN CHOOSING CHEESE

Price and flavour are top-of-mind for Canadians when
choosing cheese

Figure 52: Important factors when choosing what cheese fo
purchase, 2022

Price, format and flavour resonate across age groups
Figure 53: Important factors when choosing what cheese to
purchase, by age, 2022

Figure 54: Important factors when choosing what cheese to
purchase, South Asians vs Chinese Canadians vs overall
population, 2022

WHERE CHEESE IS PURCHASED

The dairy section in grocery stores is where the vast
majority of Canadians buy their cheese
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Figure 55: Where cheese is typically purchased, 2022
Younger Canadians get their cheese from a wider variety of
sources

Figure 56: Where cheese is typically purchased, by age, 2022
Figure 57: Where cheese is typically purchased, by parental
status, 2022

Figure 58: Where cheese is typically purchased, South Asians
vs Chinese Canadians vs overall population, 2022

Figure 59: Where cheese is typically purchased, by work
location, 2022

Figure 60: Where cheese is typically purchased, Quebec vs
overall population, 2022

ATTITUDES TOWARD CHEESE

Half of Canadians are willing to sacrifice on quality fo save
money

Figure 61: Statements about cheese and ‘current events’, 2022
Figure 62: No Name Shredded Mild Cheddar Cheese
(Canada), August 2020; PC Shredded Smoke Flavoured
Cheddar Cheese (Canada), May 2020

Figure 63: “Right now I'm more willing to sacrifice on quality
when it comes to cheese because of rising food prices” (%
agree), by household income, 2022

Figure 64: “I'm eating more cheese now than compared to
before the start of the pandemic (ie March 2020)" (% agree),
by work location, 2022

Canadians are split when it comes to paying extra for
convenience

Figure 65: Statements about cheese and ‘cost and
convenience’, 2022

Figure 66: Statements about cheese and ‘cost and
convenience’, by parental status, 2022

Figure 67: Statements about cheese and ‘cost and
convenience’, by age, 2022

Most Canadians view cheese as both nourishing and
indulgent

Figure 68: Statements about the role of cheese, 2022

Figure 69: “Cheese makes meals/snacks more nourishing” (%
agree), by age, 2022

Figure 70: Statements about the role of cheese, by work
location, 2022

Most Canadians want more local cheese options
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Figure 71: Statements about variety and the importance of
local when it comes to cheese, 2022
Figure 72: "l often seek out different types of cheese” (%
agree), by parental status, 2022

* Most Canadians are skeptical of non-dairy cheese
Figure 73: Statements about non-dairy cheese, 2022
Figure 74: Views about non-dairy cheese and health and the
environment (% agree), by age, 2022
Figure 75: Views about non-dairy cheese and health and the
environment (% agree), South Asians vs Chinese Canadians vs
overall population, 2022
Figure 76: "The environmental impact of dairy production has
led me to cut back on eating dairy-based cheese” (%

agree), by region, 2022

APPENDIX - DATA SOURCES AND ABBREVIATIONS

+ Data sources
* Consumer survey data
- Abbreviations and terms

+ Abbreviations
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Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster
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