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This report looks at the following areas
 Defining an ethical retailer.

Usage and awareness of ethical certifications.
Ethical behaviours over the last 12 months.
Motivations for ethical shopping practices.

Interest in ethical innovations.

Over half of consumers surveyed regard freatment of workers as a sign of an
ethical brand, and two fifths (40%) consider fair tfreatment of suppliers. Knowing
that workers and suppliers are treated fairly by retailers and brands builds frust
and loyalty among consumers and gives confidence that the products they buy
are fairly sourced. Consumers want to make sure their money is spent with
brands that share their values, and look for companies to be charitable, ethical

or environmentally responsible.

The cost-of-living crisis is likely to increase practices such as second-hand
shopping, upcycling and reusing. There is already a rising interest in second-
hand clothing, with areas such as DIY and home retailing as well as beauty and
personal care seeing an increase in upcycling. 66% of adults say that eating
sustainably/ethically is harder when money is tight; brands need to further
highlight the benefits of purchasing an ethically certified product in order to

justify charging consumers more.

Cost of production as well as labour disruption is pushing prices up for a variety
of retailers; consumers who are price-sensitive may choose fo forgo
sustainable purchases purely on a cost basis, which will have a negative effect
on ethical retailing, particularly in clothing where fast fashion is so cheap and
accessible.

More and more shoppers actively seek out ethical brands to shop with,
presenting an abundance of opportunities for retailers to focus on becoming
sustainable and ethically aware. If brands can offer consumers transparent,
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“Consumers are increasingly
valuing ethical practices
when considering which
retailers to shop at. Knowing
that workers and suppliers are
treated fairly as well as the
source and makeup of
products gives shoppers
confidence in their ethical
shopping behaviours. Brands
must make ethical choices
easy and tangible for
consumers.”

- Fiona McDonald, Retail
Analyst
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understandable information about their sourcing, manufacturing and

environmental impact of their products, they stand in good stead within retail.
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MARKET DRIVERS

* Revolution Fashion Transparency Index
Figure 8: Brands and retailers disclosing information about
their suppliers, 2017-22

» European Commission proposes a directive on sustainable
and responsible corporate behaviour

* UK moves towards greener practices

» Growing population puts pressure on resources
Figure 9: UK population estimates and projections, 1991-2041

* Online shopping continues to grow

» Record price of plastic drives sustainable innovation

» Palm oil raises issues of eco and social sustainability

* Growing focus on reducing meat consumption to help the
planet

e The conflict in Ukraine will hurt the UK economy

- GDP reached pre-pandemic levels in November 2021...

+ ...but the post-COVID-19 bounce-back will be followed by a
period of slower growth

« Employment has held up better than expected

 Inflation is the key concern in 2022 for consumers, brands
and the economy

» Consumers’ financial wellbeing has slipped from its recent
high point...
Figure 10: Household financial wellbeing index, 2016-22

* ...and concerns over inflation are coming to the fore

LAUNCH ACTIVITY AND INNOVATION

« Refill and repair stations in stores

«  MB&S pilots refillable homecare products

« Lidl trials ‘smart’ refill station for laundry detergent
Figure 11: Lidl's smart detergent station, 2022

+ Tesco ends trial with refillable packaging platform Loop

= Uniglo’s first in-store repair station
Figure 12: Uniglo and Theory joint venture store, 2022

» Morrisons pilots ‘rentable’ salad boxes in latest
sustainability push
Figure 13: Morrisons’ ‘rentable’ salad boxes with CauliBox,
2022

* Retailers support their communities

« Lidl launches “Good To Give” Trustmark

- Dobbies rolls out Helping Your Community Grow initiative
Figure 14: Dobbies Helping Your Community Grow, 2022

» IKEA and H&M team up for joint venture ‘Atelier 100’
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» Retailers help shoppers make more sustainable and
healthier choices

» Tesco launches ‘Better Basket’ campaign
Figure 15: Tesco’s Better Basket campaign, 2022

- Lidl experiments with eco-score labels

* Brands and diversity

* Louis Vuitton launches first Ramadan ready-to-wear
collection

* Balmain to launch gender-neutral collection of fine
jewellery

- Tiffany and Co launches debut male engagement ring

« Tesco reveals first-ever Ramadan campaign
Figure 16: Tesco's first Ramadan campaign, 2022

* Retailers help with rising cost of living

- MB&S lowers prices on 60 food items from ‘Remarksable
Value' range

= Sainsbury’s to invest £500 million to help keep prices low

* Asda rolls out Just Essentials line to help with cost-of-living
crisis

« Boots freezes prices on 1,000 products

* Resell and recycle

« Space NKintroduces beauty packaging recycling scheme

* PrettylittleThing rolls out Depop-inspired marketplace

e Currys reveals new recycling scheme Cash for Trash
Figure 17: Currys Cash for Trash initiative, 2022

* Retailers showing support for Ukrainian conflict

* Asda opens up 1,500 roles for Ukrainian refugees

+ Aldi looking to hire Ukrainian refugees

» L'Oréal donates 300,000 hygiene products to Ukraine
civilians

« Kurt Geiger donates store profits to Ukraine crisis

BRAND RESEARCH

* The Body Shop and Boots stand out for ethicality
Figure 18: Top ranking of retail brands®, by agreement with
"ethical”, 2021-22

» Primark still viewed as being more likely to be unethical
Figure 19: Top ranking of retail brands®, by agreement with
“unethical”, 2021-22

* Brand research methodology

DEFINING ETHICAL BRANDS AND RETAILERS

« Consumers look for ethical sourcing
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Figure 20: How consumers define ethical brands/retailers,
2022
- Sustainable packaging key for ethical brands

* Women define ethical as cruelty-free products

USAGE AND AWARENESS OF ETHICAL CERTIFICATIONS

* Fairtrade the most purchased
Figure 21: Usage and awareness of ethical certifications,
2022

+ Vegan products continue to expand beyond food
Figure 22: Consumers who have purchased products with
ethical certifications, by generation, 2022

» Consumers seek transparency from brands

ETHICAL SHOPPING BEHAVIOURS

« Consumers forgoing new clothing purchases
Figure 23: Ethical shopping behaviours, 2022

» Gen Z are buying second-hand, while Gen X upcycle and
repair

Figure 24: Ethical shopping behaviours, by generation, 2022

MOTIVATIONS FOR SHOPPING ETHICALLY

« Transparency key to motivating consumers to shop with
ethical brands
Figure 25: Motivations for buying from an ethical retailer/
brand, 2022

* Locally sourced and manufactured products rank as the
highest

* Charitable donations from brands encourage shoppers
Figure 26: Motivations for buying from an ethical retailer/
brand, by gender, 2022

INNOVATIONS IN ETHICAL RETAILING

« Keen interest in recycling
Figure 27: Interest in ethical retailing innovations, 2022
» Food waste services show an interest

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

- Abbreviations

« Consumer research methodology
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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