
This report looks at the following areas:

•• The impact of inflation/cost of living on charities and charitable giving.
•• Charitable causes donated to, and participation in charitable activities in

the last six months.
•• Amount donated to charitable causes in the last six months.
•• Method of donation in the last six months, and preferred method of

donation in the future.
•• How donors hear about charitable causes.
•• Reasons for not donating to charity in the last six months.
•• Interest in digital fundraising and donating methods.

While cash use is declining across consumer spending, it remains important and
relevant for charitable donations. Cash is the most common method of
donation in the last six months across all age groups, and is also a popular
choice when consumers are asked about how they would most like to donate in
the future.

High inflation means charities are facing higher operational costs, demand for
wage increases from employees and, for some, increased demand from
service users as a direct consequence of the rising cost of living. All while still
recovering from the disruption and financial losses from the pandemic, many
charities will, unfortunately, continue to struggle to stay afloat.

On top of this, consumers are feeling the effects of rising costs and are having
to manage squeezed budgets. Those who already had tight finances are likely
to already feel a need to cut back on spending, impacting their ability to
donate. This will widen the existing gap between those able and unable to
donate.

The 16-24 year old cohort, however, hold a lot of potential as donors. Despite
their typically weaker financial capability, they are no less likely to donate to
charity than over-65s. They also show a lot of interest in innovative methods of
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the disruption and financial
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donating to and engaging with charities, such as using apps, contactless
donation points in public spaces and virtual reality at fundraising events.
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• Charity donation amount varies widely
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• Money is the most prominent barrier to donating
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Figure 11: Reasons for not donating to charity in the last six
months, 2022

• Heightened sense of community among consumers
encourages charitable behaviours
Figure 12: Other charitable activities conducted in the last six
months, 2022

• Young donors are on board with digital fundraising
Figure 13: Digital fundraising behaviours, 2022

• Inflation presents further challenges to charities and their
donors

• Young donors’ journey will be predominantly online in the
future…

• …but charities should continue to accommodate multiple
methods of donating

• Virtual reality can be a useful tool when fundraising

• Charity sector continues to grow
Figure 14: Number of charities, England and Wales, 2010-22

• Charity income driven by larger charities
Figure 15: Charities, by income band, 30 June 2022

• 2021 saw a dip in volunteering numbers…
Figure 16: Participation in formal volunteering, England, 2013/
14-2020/21

• …but rise of digital volunteering opens up wider volunteer
base
Figure 17: Participation in formal volunteering, by age, 2020/
21

• Inflation is the key concern in 2022 for consumers, brands
and the economy
Figure 18: Consumer concerns about household finances,
2021-22

• The conflict in Ukraine will hurt the UK economy
• Consumers’ financial wellbeing slipping will threaten

charitable donations
Figure 19: Household financial wellbeing index, 2016-22

• Charities will benefit from pandemic-induced digitisation

• Advertising spend soars in 2021/22
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Figure 20: Total above-the-line, online display and direct
mail advertising expenditure by charities, 2017/18-2021/22

• Digital advertising sees growth, but TV remains most
popular channel
Figure 21: Total above-the-line, online display and direct mail
advertising expenditure by charities, by media type, 2017/
18-2021/22

• British Red Cross steps up advertising spend in 2021/22
Figure 22: Total above-the-line, online display and direct
mail advertising expenditure by charities, by leading charities
(based on top 10 charities in 2021/22), 2019/20-2021/22

• Adspend on leading animal charities continues to increase
in 2021/22
Figure 23: RSPCA’s ‘The Gift’ campaign, 2021

• Nielsen Ad Intel coverage

• Two thirds of adults have donated to charity in last six
months
Figure 24: Charitable causes donated to in the last six
months, 2022

• Under-25s hold great potential as donors
Figure 25: Charitable donations in the last six months, by age,
2022

• Donations for health and medical research lead the way
• International aid becomes a higher priority

• A wide range of donation values…
Figure 26: Amount donated to charity in the last six months,
2022

• …and methods of donation
• Older consumers donate more

Figure 27: Amount donated to charity in the last six months, by
age, 2022

• Cash donation returns as most popular method of donation
Figure 28: Method of charitable donations in the last six
months, 2022

• Younger adults favour digital methods of donating
Figure 29: Method of charitable donation in the last six
months, by age, 2022

• Charities benefit from the boom in gaming and streaming

CHARITABLE CAUSES DONATED TO

AMOUNT DONATED TO CHARITY

HOW PEOPLE DONATE MONEY
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• Older adults stick to traditional methods

• Cash is the most preferred method of donating
Figure 30: Preferred method of donating to charity, 2022

• Young adults prefer to digitally donate
Figure 31: Preferred method of donation, by age, 2022

• Personal connection to charities is most influential factor
Figure 32: How adults have heard about the charitable
cause(s) they have donated to in the last six months, 2022

• Social media is a powerful advertising channel for charities
for young adults
Figure 33: How adults have heard about the charitable
cause(s) they have donated to in the last six months, by age,
2022

• Unlock the potential of corporate partnerships

• Money is in fact an object
Figure 34: Reasons for not donating to charity in the last six
months, 2022

• Exposure needed, particularly for smaller charities
Figure 35: Reasons for not donating to charity in the last six
months, by financial situation, 2022

• Donating goods is the most common charitable activity
Figure 36: Other charitable activities conducted in the last six
months, 2022

• Renewed sense of community lends well to charitable acts
• Young consumers are supporting charities online

Figure 37: Other charitable activities conducted in the last six
months, by age, 2022

• Social media is a necessary part of advertising strategy
Figure 38: Digital fundraising behaviours, 2022

• Transparency of online donating is acknowledged, but cash
still comes out on top

• Expand accessibility of contactless donation points
Figure 39: Interest in donating to a charity using a contactless
donation point in a public place, by living location, 2022

PREFERRED METHOD OF DONATION

HOW PEOPLE HEAR ABOUT CHARITABLE CAUSES

REASONS FOR NOT DONATING TO CHARITY

OTHER CHARITABLE ACTIVITIES

DIGITAL FUNDRAISING BEHAVIOURS
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• Digital fundraising is the future for young donors
Figure 40: Interest in attending a charity event using virtual
reality, by age, 2022

• Abbreviations
• Consumer research methodology

APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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