
This report looks at the following areas:

•• The impact of COVID-19 and the cost of living/inflation on pet owners’
attitude and behaviours towards household care

•• Launch activity and innovation opportunities for pet-friendly household
care products for 2022 and beyond

•• Advertising and marketing activities that focus on pet-friendly households
in 2021-22

•• Cleaning duration with focus on pet owners
•• Important hard surface cleaning product features for pet owners
•• Interest in pet-friendly household care product concepts
•• Behaviours of pet owners towards household care
•• Attitudes of pet owners towards household care.

Of all pet owners who use and buy household care products, 73% say that
looking after their pets’ health is more important than keeping the home clean.
While this indicates that pet ownership can lead to newly developed cleaning
habits, the focus on pet health also creates opportunities for premium
homecare solutions developed to also sustain pets’ physical and emotional
wellness.

The present economic uncertainty will encourage more consumers to adopt
savvier shopping behaviours. However, brands still have room to explore the
market opportunities linked to modern pet ownership and position pet-friendly
product lines as premium offerings. For example, 29% of pet owners who use
and buy household care products would be willing to try and pay more for
solutions that support pet training.

Of pet owners who use and buy household care products, 51% agree that it is
difficult to see the difference between regular and pet-friendly household
care products, underlining a need for greater clarity about the benefits of pet-
focused homecare products. Campaigns aimed at strengthening brands’ pet-
inspired ethos and positioning will be key to standing out from rivals. From pet-
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focused on-pack claims and graphics to collaborations with vets and pet care
experts, brands can explore different communication strategies to tap into pet
love.

Heritage brands are uniquely placed to capitalise on pet parenting as 73% of
pet owners who use and buy household care products would be more likely to
buy a pet-friendly household care product from a brand they already use.
Brands that showcase an authentic commitment towards pet care and align
their offerings to pet owners’ priorities will have a better chance to justify higher
price points and play a dominant role in the pet-friendly homecare market.
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Figure 3: Cleaning duration, by pet ownership, 2022
• Perceptions of health linked to germ-free environments
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• Position pet-friendly household care products as more than
cleaning tools
Figure 5: Interest in pet-friendly household care product
concepts, 2022

• Leverage heritage to win pet owners’ trust
Figure 6: Household care behaviours of pet owners, 2022

• Reassure consumers to promote usage and purchases
Figure 7: Attitudes of pet owners towards household care,
2022

• It is time to invest in pet-focused cleaning
• Align to wellness trends to leverage the humanisation of

pets
• See pets as the ultimate consumer

• The conflict in Ukraine will hurt the UK economy
• Inflation is the key concern for 2022 for consumers, brands

and the economy
• Consumers’ financial wellbeing has slipped from its recent

high point…
Figure 8: Household financial wellbeing index, 2016-22
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• …and concerns over inflation are coming to the fore
Figure 9: Consumer concerns about household finances,
2021-22

• Economic uncertainty impacts on pet spending…
• …but there is still market space for pet-focused homecare

launches
• Declining trend in child birth rate continues

Figure 10: Number of live births, England and Wales, 2010-20
• Focus moves towards pets

Figure 11: Pets at Home celebrates mother’s day, 2022
• COVID-19 spurred pet adoption

Figure 12: New pet ownership since March 2020, 2021
• Dogs and cats most popular domestic animals

Figure 13: Pet ownership, by generation, 2022
• Blend pet-friendly with green and ethical

Figure 14: Skout's Honor Honeysuckle Probiotic Shampoo with
Avocado Oil, 2022

• Team up with grocery and specialist pet retailers to
increase visibility
Figure 15: Retailers used for pet food and pet care products,
2021

• Amazon launches first ever Pet Day

• Use product descriptions and design to standout
Figure 16: Examples of pet-friendly household care launches,
2020-21

• Sofidel launches Regina Pets
Figure 17: Regina Pets Extra Large Paper Sheets, 2020

• Flash tackles pet messes quickly and easily
Figure 18: Examples of Flash pet Lovers product launches,
2020

• Febreze introduces pet-focused car freshener
• Zoflora pet range explores new formats

Figure 19: Examples of pet-friendly Zoflora Fresh Home
range, 2017-21

• Fabulosa launches Furbulosa pet range

• Dr. Beckmann celebrates pets and pet owners
Figure 20: Dr Beckmann celebrates the Queen’s silver jubilee,
2022

• Zoflora takes pet owners seriously

LAUNCH ACTIVITY AND INNOVATION

ADVERTISING AND MARKETING ACTIVITY
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• Simple Solution makes pet parenting easy
• Fabulosa explores pet-focused collaborations

Figure 21: Fabulosa teams up with Furr Boost, 2022
• Smaller brands targets pet owners discreetly

• Pet ownership increases overall cleaning time
Figure 22: Cleaning duration, by pet ownership, 2022

• Pet ownership presents long-term opportunities
Figure 23: Examples of per-friendly homecare products from
North America, 2021-22

• More pets mean more cleaning
Figure 24: Cleaning duration, by number of dogs/cats
owned, 2022

• Households’ health and hygiene linked to germ-free
environments
Figure 25: Important hard surface cleaning product features
for pet owners, 2022

• Older pet owners focus on formulas
Figure 26: Important hard surface cleaning product features
for pet owners, by financial situation, by age, 2022

• Use scents to resonate with younger pet owners

• Position pet-friendly household care products as more than
cleaning tools
Figure 27: Interest in pet-friendly household care product
concepts, 2022
Figure 28: Examples of per-focused homecare products that
help prevent pets remarking, 2022

• Focus on particular pet types and habits to stand out
Figure 29: Examples of cat-focused household care product
concepts, 2020

• Position breed specific products as premium options
Figure 30: Examples of pet product launches targeted at
specific breeds, 2019-20

• Team up with pet care experts to upgrade brand image
• Younger pet owners more likely to invest in pet-friendly

launches

CLEANING DURATION

IMPORTANT FEATURES IN HARD SURFACE CLEANING
PRODUCTS

INTEREST IN PET-FRIENDLY HOUSEHOLD CARE PRODUCT
CONCEPTS
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Figure 31: Proportion of consumers interested in and willing to
pay more for pet-friendly household care product concepts,
by age, 2022

• Align offering to older pet owners priorities

• Leverage heritage to win pet owners’ trust
Figure 32: Household care behaviours of pet owners, 2022

• Foresee launches from own-label brands
Figure 33: Pet-friendly homecare product launches from
own-label brands, 2018-21

• Put pet health at the forefront of communication
• Understand pet owners’ specific cleaning needs…

Figure 34: Examples of pet-friendly homecare launches
designed to facilitate cleaning routines, 2021-22

• …and design the answer
Figure 35: Vamoosh Pet Hair Dissolver, 2020

• Reassure pet parents to promote usage and purchases
Figure 36: Attitudes of pet owners towards household care,
2022

• See pets as the final consumers
Figure 37: Zoflora Mountain Air Multipurpose Disinfectant
Cleaner, 2022

• Address demand for guidance

• Abbreviations
• Consumer research methodology

HOUSEHOLD CARE BEHAVIOURS OF PET OWNERS

ATTITUDES OF PET OWNERS TOWARDS HOUSEHOLD CARE

APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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