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footfall. This tends to be in the form of a mobile app campaign that offers

deals and promotions to app users by rewarding this target group with
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Figure 63: Market forecast for the value of the burger and
chicken fast food outlets and restaurants market, 2017-27
Figure 64: Market forecast for the value of the burger and
chicken fast food outlets and restaurants market, 2021-27
Figure 65: Market forecast for the value of the burger fast
food outlets and restaurants market, 2017-27

Figure 66: Market forecast for the value of the burger fast
food outlets and restaurants market, 2021-27

Figure 67: Market forecast for the value of the chicken fast
food outlets and restaurants market, 2017-27

Figure 68: Market forecast for the value of the chicken fast
food outlets and restaurants market, 2021-27

Market drivers and assumptions

Forecast methodology
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