
This report looks at the following areas:

•• The impact of the pandemic on weight management
•• Weight loss goals and motivations to lose weight
•• Barriers that prevent success in weight management goals
•• Methods and tactics used to manage weight
•• Attitudes and behavior toward weight management

With 82% of adults currently managing weight in some capacity, the market for
weight management solutions is far reaching. The largest segment of weight
managers seeks to lose weight, reflecting the high incidence of being
overweight/obese in the US. One of the most significant challenges for the
category is sustained engagement, especially as economic uncertainty and
inflation give consumers reason to abort costly products/services used to
manage their weight.

While the pandemic caused a seismic shift in the way consumers approach
managing their health – shifting from convenient quick fixes to taking a more
whole body and long-term approach to building a foundation of wellness – it’s
interesting to note that the largest share of adults (41%) indicate that the
pandemic did not have an impact on their weight management. In a post-
pandemic landscape, there’s opportunity to lean into the swelling holistic
movement. Brands can play to self-care trends and support personal health
goals by providing individualized recommendations, offering customized
products/plans, and tracking progress and goals.
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“The movement towards
holistic health and self-care –
fuelled in part by the
pandemic – has become part
of the conversation
surrounding weight
management strategies. It’s
now imperative that industry
players utilize a lifestyle
approach for the greatest
efficacy and sustainability.”
– Jennifer White Boehm,
Director, US BPCH reports
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• The pandemic impact
• Falling confidence and inflation have negative implications

Figure 15: Consumer Sentiment Index, 2007-22
Figure 16: Consumer Price Index, change from previous
period, 2007-22

• Aging population needs more support
Figure 17: Population aged 18 or older, by age, 2016-26

• Telehealth can play a more significant role in weight
management

• Shift in diet mindset

• Legacy brands dominate, innovative brands drive growth
Figure 18: PediaSure Grow & Gain with Immune Support
Figure 19: Atkins Vanilla Latte Iced Coffee Protein Shake
Figure 20: Muscle Milk Zero Chocolate Flavored Zero Sugar
Non-Dairy Protein Shake
Figure 21: Celsius. Live Fit Sparkling Kiwi Guava Flavored Drink

• Sales of weight management products by company
Figure 22: Multi-outlet sales of weight management products,
by leading companies, rolling 52 weeks 2021 and 2022

• Mitigate the yo-yo effect through lifestyle weight
management strategy

• Services strengthen connection between food and health
• The fitness factor

• Fact 1: weight loss is the goal
• Fact 2: emotions play a significant role in weight

management
• Fact 3: weight management can be about improving overall

wellness

• Pandemic has a slightly more positive impact on weight
management
Figure 23: Pandemic impact on weight management, 2022

• Pandemic’s impact on weight more favorable for men than
women
Figure 24: Pandemic impact on weight management, by
gender, 2022
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• Pandemic had no impact on weight management for most
over 55s
Figure 25: Pandemic impact on weight management, by age,
2022

• Parents feel more in control of their weight since the start of
COVID-19
Figure 26: Pandemic impact on weight management, by
parental status, 2022

• A significant share of adults is trying to lose weight
Figure 27: Weight management status, 2022

• Quantifiable results are a significant part of weight loss
goals
Figure 28: Weight management goals, 2022

• Women want to feel their best
Figure 29: Weight management goals, by gender, 2022

• Goals shift with age
Figure 30: Weight management goals, by age, 2022

• Feeling confident is a big weight loss motivator
Figure 31: Weight loss motivations, 2022

• Women want to feel more confident in their appearance
Figure 32: Weight loss motivations, by gender, 2022

• Young adults motivated by emotion; older adults motivated
by health
Figure 33: Weight loss motivations, by age, 2022

• Motivations to maintain weight influenced by lifestyle and
longevity
Figure 34: Weight maintenance motivations, 2022

• Exercise is the biggest barrier to achieving goals
Figure 35: Weight management barriers, 2022

• Younger adults lack motivation and knowledge
Figure 36: Weight management barriers, by age, 2022

• Lack of exercise and portion control are barriers for obese
adults
Figure 37: Weight management barriers, by BMI, 2022

• Exercise and self-prescribed eating guidelines are the way
most adults manage weight
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Figure 38: Method of weight management, 2022
• Older adults are self-guided; young adults follow social

media influencers
Figure 39: Method of weight management – Currently used,
by age, 2022

• Young adults seek counsel in weight management
Figure 40: Method of weight management – Any interest, by
age, 2022

• Adults prefer to go it alone when managing weight,
education desired
Figure 41: Weight management attitudes and behaviors, 2022

• Men embrace more restrictive diets
Figure 42: Weight management attitudes and behaviors, by
gender, 2022

• Customization can help young adults feel in control of
weight management
Figure 43: Weight management attitudes and behaviors, by
age, 2022

• Data sources
• Consumer survey data
• Abbreviations and terms
• Abbreviations
• Terms

Figure 44: Multi-outlet sales of weight management products,
by leading companies, rolling 52 weeks 2021 and 2022
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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