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This report looks at the following areas:

» The impact of COVID-19 on consumer behavior and the color cosmetics
market

* How usage trends impact the color cosmetics market

* How category players are innovating to stand out from the competition

* What consumers want from the category and why

Although most women fend fo stick to the same makeup looks, 37% agree that
they like to experiment with bold/trendy makeup looks.

While price hikes due fo inflation could lead some shoppers to tfrade down fo
less-expensive options, category players that are open and fransparent with
consumers about price increases could earn long-term loyalty.

31% of women say they're spending less money on makeup products compared
fo a year ago. This value-oriented approach to color cosmetic shopping will
likely continue in light of heightened economic concern.

34% of women are interested in interacting with makeup products in virtual
spaces; as consumers confinue fo look fo elevate their shopping experience
online expect to see more brands and retailers go the extra mile to create
immersive and flexible virtual spaces that excite and entice consumers.

“After taking a steep hit in
2020 due to the COVID-19
pandemic, color cosmetic
sales continue to pick back
up, benefitting from the return
of in-person events and less
frequent usage of protective
face coverings. Pent-up
demand and current makeup
trends are also helping to
speed recovery.”

- Olivia Guinaugh, Senior
Beauty & Personal Care
Analyst
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Figure 43: Reasons for using color cosmetics more often,
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Figure 45: Purchase influencers, 2022

* Address misleading claims and avoid fearmongering

communication

Figure 46: Instagram posts from Dr. Michelle Wong, 2020 and

2022
» Young women associate clean beauty with sustainability
Figure 47: Select purchase influencers, by age, 2022

ATTITUDES AND BEHAVIORS TOWARD COLOR COSMETICS

« Acknowledge the juxtaposition of makeup trends
Figure 48: Instagram posts from Thread Beauty, 2022
Figure 49: Select attitudes and behaviors toward color
cosmetics, 2022

« All color cosmetic segments see more frequent usage
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virtual spaces
Figure 51: Select atftitudes and behaviors toward color
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» Social media fuels young women'’s experimental approach
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Figure 52: Select attitudes and behaviors foward color
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» Lead with a cause to better reach key audiences
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SHOPPING BEHAVIORS

+ Demonstrate value beyond cost
Figure 54: Instagram post from Afterpay, 2022
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= Will VR experiences impact Gen Z's shopping behaviors?
Figure 56: Select shopping behaviors, by age, 2022

TRIAL AND INTEREST IN INNOVATIONS

* Innovate to stimulate market growth

reports.mintel.com

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1102881/

Color Cosmetics - US - 2022 M i NTEL

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
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Since 1972, our predictive analytics and
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clients to make better business decisions faster
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