
This report looks at the following areas:

•• Market factors influencing the juice and juice drinks market
•• Successful juice and juice drink brands, marketing strategies and

innovation opportunity areas
•• Juice and juice drink consumption types and purchase formats
•• Changes in juice purchase
•• Juice and juice drink priorities and concerns
•• Juice and juice drink attitudes

As the juice and juice drink category weathers public health tirades against
sugar and consumers weather mounting life stressors, many are pausing to
reach for juice as a tasty pick-me-up. The percentage of consumers
purchasing more juice for added nutrition is down to 40% from 50% the
previous year, and almost half (47%) are buying more simply because they
enjoy it. As promising as this is for juice and juice drink brands, rising inflation
and general supply chain disruptions present a financial barrier to sustained
engagement that more consumers may succumb to before the dust settles.

Independent of pricing, juice’s nefarious relationship with sugar presents the
biggest challenge for the category, and current technologies leave sugar
reduction desires, palatability and safety concerns in a gridlock. Still, most
consumers (63%) have sustained their purchase behaviors compared to last
year and 27% are even buying more, at least temporarily. Brands will need to
work to prevent attrition to inherently sugar-free options like water, tea and
coffee (see Juice Reduction: Reasons and Swaps).

The biggest opportunity for the juice and juice drinks market is innovation in
clean-label “natural” non-nutritive sweeteners that maintain flavor integrity, as
well as juice-friendly fiber fortification that ameliorates both sugar rushes and
fiber deficiency in a one-two punch. Until then, brands should prioritize a
reasonable balance between palatability and general sugar moderation in
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their innovations, maintaining interest through new flavors and cocktail/
mocktail recipe ideas that expand juice beyond family breakfast.
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• Children’s health weighs on parents’ juice purchase
decisions
Figure 11: Prevalence of obesity and severe obesity among
children and teenagers aged 2-19, 2001-02 to 2017-18

• Cost-of-living stressors keep the squeeze on grocery
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Figure 12: Disposable Personal Income, 2007-22

• Smaller brands syphoning share from market leaders
• Sales of juice and juice drinks by company

Figure 13: Multi-Outlet sales of juice and juice drinks, by
leading companies, rolling 52 weeks 2021 and 2022

• Smaller brands diluting leading 100% juice brands’ shares
Figure 14: Multi-Outlet sales of 100% juice, by leading
companies and brands, rolling 52 weeks 2021 and 2022
Figure 15: So Good So You ad
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Figure 18: Bolthouse Farms Green Immunity Boost
Figure 19: Multi-Outlet sales of smoothies, by leading
companies and brands, rolling 52 weeks 2021 and 2022

• Juice rebels against wholesome “breakfast” image with
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Figure 20: Simply Spiked Lemonade
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Figure 21: V8 Pineapple Mango Plant-Based Protein
Beverage Blend
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• Younger consumers more tolerant of sweeteners, but not
lack of brand responsibility

• Juice and juice drinks chug along despite qualms over sugar
Figure 22: Beverage types consumed, 2021 and 2022

• Consumers reach for 100% fruit juice’s superior quality
connotations
Figure 23: Juice and juice drink consumption, 2022

• Young palates seek flavorful exploration
Figure 24: Juice type purchase, repertoire, by age, 2022
Figure 25: Juice drink releases, 2022

• Versatility plays a role in juice value
Figure 26: Juice and juice drink format purchases, 2022

• Different serving formats suit different juice needs
Figure 27: Juice and juice drink format purchases, by type,
2022

• Older consumers reach for the simplicity of 100% juices
Figure 28: Juice and juice drink consumption, by age, 2022

• Consumers keep the juice flowing
Figure 29: Changes in juice and juice drink consumption,
2022

• Juice category engagement enduring pricing volatility
Figure 30: Change in juice and juice drink purchase, by
household income 2022

• Urban consumers enjoying extra servings of juice
Figure 31: Changes in juice and juice drink purchase, by area,
2022

• Parents, especially dads, overindex in increased juice
purchase
Figure 32: Changes in juice and juice drink purchase, by
parental status, by gender, 2022

• Consumers chase moments of enjoyment through juice
Figure 33: Reasons for increased juice purchase, 2022

• Connect with mothers over kid-focused sugar reduction,
with fathers over BFY…
Figure 34: Reasons for increased juice purchase, by parental
status, by gender, 2022
Figure 35: Ocean Spray Cranberry Strawberry Kiwi Juice
Beverage

JUICE AND JUICE DRINK CONSUMPTION AND PURCHASE

CHANGE IN JUICE AND JUICE DRINK PURCHASE

REASONS FOR INCREASED JUICE PURCHASE
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• …and give parents a chance to connect over cocktails

• Increasing prices competing with sugar for top pain point
Figure 36: Reasons for decreased juice purchase, 2022
Figure 37: Reasons for decreased juice purchase, 2021-22

• Consumers’ chosen swaps reflect leading pain points
Figure 38: Alternatives to juice purchase, 2022

• Focus on flavorful simplicity
Figure 39: Important juice and juice drink attributes, 2022
Figure 40: Ocean Spray Unsweetened Pure Tart Cherry Juice

• Younger consumers have more holistic juice purchase
priorities
Figure 41: Important juice and juice drink attributes, by age,
2022
Figure 42: Juice drink releases, 2022

• Help consumers decode the big picture juice, sugar
equation
Figure 43: Juice and juice drink concerns, 2022

• Younger consumers may demand increasing accountability
from brands
Figure 44: Juice and juice drink concerns, by age, 2022

• Invest in functional, “natural” sugar alternatives
Figure 45: Juice and juice drink attitudes, 2022

• Distaste vs. distrust of artificial sweeteners based on age
Figure 46: Juice and juice drink attitudes, by age, 2022
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Figure 47: Total US retail sales and forecast of juice and juice
drinks, at inflation-adjusted prices, 2017-27
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Figure 48: Total US retail sales and forecast of 100% juice, at
current prices, 2017-27
Figure 49: Total US retail sales and forecast of 100% juice, at
inflation-adjusted prices, 2017-27
Figure 50: Growth of Multi-Outlet dollar sales and volume
sales of 100% juice, 2017-22
Figure 51: Total US retail sales and forecast of juice drinks, at
current prices, 2017-27
Figure 52: Total US retail sales and forecast of juice drinks, at
inflation-adjusted prices, 2017-27
Figure 53: Growth of Multi-Outlet dollar sales and volume
sales of juice drinks, 2017-22
Figure 54: Total US retail sales and forecast of smoothies, at
current prices, 2017-27
Figure 55: Total US retail sales and forecast of smoothies, at
inflation-adjusted prices, 2017-27
Figure 56: Growth of Multi-Outlet dollar sales and volume
sales of smoothies, 2017-22

Juice and Juice Drinks - US - 2022

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/1102873/


About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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