
This report looks at the following areas:

•• Purchase and usage of nuts, seeds and trail mix
•• Purchase drivers for the category
•• Snack food associations
•• Attributes to increase usage of nuts, seeds and trail mix
•• Attitudes toward nuts, seeds and trail mix

Nuts, seeds and trail mix weathered the tumult of the pandemic and
subsequent supply chain disruptions with barely a blip in overall sales.
Category loyalists continued their purchase behavior, just shifted more into
supermarkets and food stores. Thanks to the abatement of restrictions and a
return to some degree of normality, category growth among other channels is
resuming as consumers adjust to altered schedules and working arrangements,
pointing to a need for continued focus on snacking and on-the-go messaging
from brands.

Fortunately for brands in the category, consumers want to increase their usage
of nuts, seeds and trail mixes. They are looking to brands and retailers to offer
pairing suggestions and recipe possibilities, and while they generally gravitate
toward the lowest-cost option, consumers can be swayed with quality
assurances and options that focus on familiar flavors with a positive health
message.

Increasing use among younger consumers does present a challenge for brands
to establish a role in their fractionalized snacking behaviors. However,
category brands can message around key attributes of the category that fit
with contemporary dietary trends, namely an interest in plant-based protein.
However, considering the strong influence of flavor on consumer snack choice
and its prominent role in driving purchase of nuts, seeds and trail mix, flavor
innovation stands as a longer-term solution both to set brands apart and
address consumer concerns about cost.
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“The nuts, seeds and trail mix
category is ready for a reset.
Despite strong connections to
snacking, plant-based
proteins and a generally
healthy reputation, the
category was one of the few
largely unaffected by the
pandemic: finding neither
gains nor losses during its
heights and now seeing a
slight slowdown due to
heightened inflation.”
– Billy Roberts, Sr. Analyst –
Food and Drink

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

/reports.mintel.com//display/store/1102867/


Table of Contents

• What you need to know
• This Report looks at the following areas
• Definition
• Market context

• Top takeaways
• Market overview

Figure 1: Total US sales and fan chart forecast of nuts, seeds
and trail mix, at current prices, 2017-27
Figure 2: Total US retail sales and forecast of nuts, seeds and
trail mix, at current prices, 2017-27
Figure 3: Category outlook, 2022-27

• Opportunities and challenges
• Expensive reputation in an era of heightened inflation
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• Nuts dominate market share, but sluggish growth ahead
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2017-27
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• “Other” channels grow category sales, as supermarket
sales correct from COVID heights
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Figure 12: Total US retail sales of nuts, seeds and trail mix, by
channel, at current prices, 2017-22
Figure 13: Total US retail sales of nuts, seeds and trail mix, by
channel, at current prices, 2017-22

• Climate’s impact heats up
• Rising food costs will stifle category growth

Figure 14: Disposable personal income change from previous
period, 2010-22
Figure 15: Expensive perception of nuts/seeds/trail mix, 2022

• C-store sales are recovering
Figure 16: Total US sales of convenience store foodservice
sales, and convenience store sales of nuts, seeds and trail mix,
at current prices, 2017-21

• Private label maintains dominant market position
• Sales of nuts, seeds and trail mix by company

Figure 17: Multi-Outlet sales of nuts, seeds and trail mix, by
leading companies, rolling 52 weeks 2021 and 2022

• Planters sets roots at Hormel; only major brand growth is
Wonderful

• Private label brands get creative with flavors
Figure 18: Private label launches focused on flavor, 2022

• Build trust in packaged brands
Figure 19: Attitudes toward health and nuts, any agree, by
age, 2022

• Nudge consumers to vary the role of nuts and seeds
Figure 20: Attitudes toward cooking with and eating nuts, by
work location, 2022
Figure 21: Recipe inspiration, 2022

• Add value with functionality and specialty diets
Figure 22: Attributes to increase usage of nuts, seeds and trail
mixes, by financial situation, 2022
Figure 23: Select category launches bearing functional/
specialty messaging, 2022

• Tap into trending pairings to inspire younger adults
Figure 24: Using more nuts, seeds and trail mix, by age, 2022
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• Widespread purchase, yet room to grow usage and
repertoires

• Consumers interested in growing usage
• Millennials boosting usage during morning occasions
• Flavor drawing younger consumers

• Fragmented category led by nuts and trail mix
Figure 25: Purchase of nuts, seeds and trail mix, 2020 and
2022

• Go beyond plant-based and protein to reach young male
snackers
Figure 26: Purchase of nuts, by age and gender, 2022

• Parents like the appeal of mixing it up, help them with
variety
Figure 27: Purchase of trail mix, by gender and parental
status, 2022

• Flexible working arrangements point to seed potential
Figure 28: Purchase of seeds, by generation, and by work-
from-home status 2022

• Snacking leads usage and still presents opportunities
Figure 29: Nut/seed/trail mix usage, 2022

• Make more out of mornings
Figure 30: Daypart usages of nut/seed/trail mix snacking, by
work-from-home status, 2022

• Promoting natural connections to nutritional wellness is
well-timed
Figure 31: Purchase drivers for nuts, seeds or trail mix, by nut/
seed/trail mix use, 2022

• Type, price drive choice in a fragmented market
Figure 32: Purchase drivers for nuts, seeds or trail mix, 2022

• Brand loyalty is up for grabs among young adults
Figure 33: Purchase drivers for nuts, seeds or trail mix, by age,
2022

• Value only one route to boosting category’s appeal
Figure 34: Correspondence analysis – Snack food
associations, 2022

THE NUTS, SEEDS AND TRAIL MIX CONSUMER – FAST FACTS

PURCHASE OF NUTS, SEEDS AND TRAIL MIX

NUT/SEED/TRAIL MIX USAGE

NUTS, SEEDS OR TRAIL MIX PURCHASE DRIVERS

SNACK FOOD ASSOCIATIONS
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Figure 35: Snack food associations, 2022

• Protein boosts resonate with nearly half of users
Figure 36: Important nuts, seeds and trail mix features, 2022

• Young adults not ready for full BFY positioning
Figure 37: Important nuts, seeds and trail mix features, by
age, 2022

• Blend fun and health to stay relevant in competitive snack
space
Figure 38: Attitudes toward nuts, seeds and trail mix, 2022

• Impulsive Millennials are ripe to more proactive
consumption
Figure 39: Attitudes toward purchasing nuts, seeds and trail
mix, any agree, by generation, 2022

• Don’t rest on a “healthy” reputation with parents
Figure 40: Attitudes toward health and nuts, seeds and trail
mix, any agree, by parental status, 2022

• Data sources
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• Forecast
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• Terms

Figure 41: Total US retail sales and forecast of nuts, seeds and
trail mix, at current prices, 2017-27
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Figure 44: Average annual household spending on nuts, seeds
and trail mix, 2017-22
Figure 45: Total US retail sales of nuts, seeds and trail mix, by
segment, at current prices, 2020 and 2022
Figure 46: Total US retail sales and forecast of nuts, at current
prices, 2017-27

IMPORTANT NUTS, SEEDS AND TRAIL MIX FEATURES
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Figure 47: Total US retail sales and forecast of nuts, at
inflation-adjusted prices, 2017-27
Figure 48: Growth of Multi-Outlet dollar sales and volume
sales of nuts, 2017-22
Figure 49: Total US retail sales and forecast of seeds, at
current prices, 2017-27
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inflation-adjusted prices, 2017-27
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current prices, 2017-27
Figure 53: Total US retail sales and forecast of trail mix, at
inflation-adjusted prices, 2017-27
Figure 54: Growth of Multi-Outlet dollar sales and volume
sales of trail mix, 2017-22

Figure 55: Multi-Outlet sales of nuts, seeds and trail mix, by
leading companies, rolling 52 weeks 2021 and 2022
Figure 56: Multi-Outlet sales of nuts, by leading companies
and brands, rolling 52 weeks 2021 and 2022
Figure 57: Multi-Outlet sales of seeds, by leading companies
and brands, rolling 52 weeks 2021 and 2022
Figure 58: Multi-Outlet sales of trail mix, by leading
companies and brands, rolling 52 weeks 2021 and 2022

Figure 59: Total US retail sales of nuts, seeds and trail mix, by
channel, at current prices, 2017-22
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Figure 64: Correspondence analysis – Symmetrical map –
Snack food associations, 2022
Figure 65: Correspondence analysis – Principal map – Snack
food associations, 2022
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Figure 66: Snack food associations, 2022
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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