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This report looks at the following areas:

* Incidence of oral care product usage and repertoire of products used
* Most recent dental visit and attitudes toward professional care

» Changes in oral care routines in the past year

« Attitudes and behaviors toward oral care

« Trial and interest in innovative oral care products

US retail sales of oral health products have grown 21% from 201/-22, amounting
to a market value estimated at $97 billion in 2022. Oral care product usage is
strong and consistent, with 98% of adults saying they've used an oral care
product in the past six months, and 47% use a repertoire of 3-4 oral care
products. The fact that consumers are consistent in caring for their oral health
creates a platform for habitual purchase behavior, which causes little
movement in market sales from year o year. Yet, the COVID-19 pandemic
positively impacted oral health products, driving sales up 6.3% from 2020-21.
There is opportunity for makers and marketers fo continue to advance
category sales with innovation focused on functional ingredients and self-care
driven marketing strategies. Catering to personalized oral care should be a
priority among marketers, as 63% of adults are interested in products designed
for personal needs/interests. The merging of oral care products and the
wellness industry could contribute to positive growth and competition for the
market.
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“The pandemic provided the
impetus for Americans to
establish new healthy at-
home rituals in personal care,
which fuelled a positive
change in oral care routines
and products used. Advancing
the idea of good oral care as
a component of self-care will
continue to resonate with a
large constituency of
consumers.”

- Jennifer White Boehm,
Director, BPCH Reports
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Fact 3: Multifunctional oral care products are a must
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Daily toothbrushing habits drive oral product use

Figure 27: Colgate Optic White toothpaste

Figure 28: Oral care product usage, 2022

Women stick with traditional oral care products

Figure 29: Oral care product usage, by gender, 2022
Younger adults use specialty oral care products

Figure 30: Oral care product usage, by age, 2022

Parents seek out convenient and natural oral care

Figure 31: Oral care product usage, by parental status, 2022
Use of 3-4 oral care products is most common

Figure 32: Repertoire of oral care product usage in the past
6 months, 2022

ATTITUDES TOWARD DENTIST VISITS

Majority engage routinely with dentists

Figure 33: Dentist visits, 2022

Figure 34: Dentist visits, 2021 and 2022

COVID-19 impact on professional market

Figure 35: COVID-19 impact on professional market, 2022
Young adults are looking for virtual dental care service
Figure 36: COVID-12 impact on professional market, by age,
2022

CHANGE IN ORAL CARE ROUTINES

Shift towards more time on oral care

Figure 37: Change in oral care routine, 2022

Changes in oral care routines of young adults are a mixed
bag

Figure 38: Change in oral care routine, by age, 2022
Hispanics using more products but opting for less expensive
ones

Figure 39: Change in oral care routine, by Hispanic origin,
2022

Parents increase repertoire of products used and time spent
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2022

ORAL CARE ATTRIBUTES

Users expect more out of their foothpaste
Figure 41: Dr. Squatch foothpaste
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» Mouthwash users want anti-bacterial properties
Figure 42: Crest mouthwash
Figure 43: Oral care afttributes, 2022
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Figure 44: Oral care afttributes — brand, by age, 2022

« Strengthening enamel is an attribute sought by Hispanics
Figure 45: Oral care affributes — strengthens enamel, by
Hispanic origin, 2022

* Natural ingredients resonate with parents
Figure 46: Tom's of Maine toothpaste
Figure 47: Oral care attributes — natural ingredients, by
parental status, 2022

» Oral Care Attributes - Toothpaste
Figure 48: TURF Analysis — tfoothpaste, 2022

« Oral Care Attributes - Mouthwash
Figure 49: TURF Analysis — mouthwash, 2022

ORAL HEALTH ATTITUDES AND BEHAVIORS

* Maijority visit dentist regularly; 46% maintain a complete
oral care routine
Figure 50: Oral health attitudes and behaviors, 2022

« Older adults engage fully in market with focus on preventive
measures
Figure 51: Oral health attitudes and behaviors, by age, 2022

» Hispanics don’t go to the dentist regularly, leading to self-
consciousness
Figure 52: Oral health attitudes and behaviors, by Hispanic
origin, 2022

» Adults without kids are better about going to the dentist
regularly
Figure 53: Oral health attitudes and behaviors, by parental
status, 2022

TRIAL AND INTEREST IN ORAL CARE INNOVATIONS

« Personalized oral care will attract a large audience

 Interest in fewer ingredients that deliver functional benefits
Figure 54: Trial and interest in oral care ingredient and
format innovations, 2022

« Eco-friendly package adds value

« Using technology for personalized oral health care
Figure 55: Trial and interest in oral care packaging and
fechnology innovations, 2022

» Category innovation encourages engagement among men
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Figure 56: Trial and inferest in oral care innovations, by
gender, 2022

* Parents demonstrate a strong propensity for trial of oral
care innovations
Figure 57: Trial and interest in oral care innovations, by

parental status, 2022
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APPENDIX - THE CONSUMER

Figure 69: Table — TURF Analysis — Oral Health, 2022
Figure 70: TURF Analysis — Oral Health, 2022
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