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This report looks at the following areas:

» The effect of the cost-of-living crisis and the crisis in Ukraine on the
jewellery and watch market.

» Types of jewellery consumers are purchasing.

* Where and how consumers choose to buy jewellery and watches.

- Attitudes and behaviours towards jewellery and watch purchasing.

« Consumer interest in innovations within the jewellery and watch market.

Nearly four fifths (78%) of consumers agree that lesser-known brands are just
as good quality as big brands, giving independent and niche brands more
opportunity in the market. Consumers — in particular Gen Z - look for unique
designs, and this gives niche brands the advantage point.

As the cost-of-living crisis fakes hold in the UK consumers will look fo frade
down or miss out on non-essential purchases altogether as their budgets
tighten. However, so far luxury goods seem to be unscathed by the current
economic climate, as premium buyers tend not to be swayed and will still
purchase, with the view that high-end pieces are seen as sfores of value.

Many people say they intend to spend less on fashion purchases and even
those more comfortable financially are indicating they will frade down. Rising
inflation levels and skyrocketing household bills mean that consumer budgets
are restrained, putting a dampener on new purchases.

With interest in sustainability rising within the market, coupled with the conflict in
Ukraine casting doubts over the origin of diamonds and resources, this
strengthens the case for man-made, lab-grown diamonds and stones, as well
as for pre-loved jewellery and watches. The call for more sustainable practices
across retail as a whole generally comes from the younger generations, but
brands can further highlight their ethical changes and educate consumers who

might otherwise be unaware.

“Recovery remains strong
within the jewellery and
watches market, with bridal
jewellery, a strong luxury
sector and the return of
international tourism driving
positive growth. The cost-of-
living crisis will continue to put
downward pressure on
consumer spending,
negatively affecting mid-
market and independent
brands.”

- Fiona McDonald, Retail
Analyst, September 2022
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Hallmarking levels rise in 2021

Figure 23: Number of items hallmarked by UK Assay Offices,
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Swiss watch exports see fast recovery

Figure 25: Value of Swiss watch exports, by top 5 markets, in
CHF, 2019-21

Nearly record month for Swiss watchmaking in July 2022
Figure 26: Value of Swiss watch exports, by top 5 markets,
January-July 2020-22

Surge in marriages after pandemic

Jewellery and watches purchasing remains level on 2021
Figure 27: Fashion items purchased, 2019-22

Inflation is the key concern for consumers and brands...
...and will weigh down the post-COVID recovery
Consumer spending power will be curbed

The conflict in Ukraine is hurting the UK economy in a
number of ways

Employment has held up better than expected
Consumers’ financial wellbeing has fallen from the highs of
2021...

Figure 28: Household financial wellbeing index, 2016-22
...and most people are feeling the effects of price rises
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Tiffany to launch Vision & Virtuosity exhibition
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TAG Heuer watches set to display NFTs

Tiffany launches new NFT venture arm “NFTiff”
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Latest collections and collaborations

Pandora launches collection of pet jewellery accessories
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Figure 29: Pineapple Island collection, 2022

Pandora celebrates 100% renewable energy usage for its

lab-grown collection
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Linde Werdelin released 3 Timer Ukraine watch
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Jewellery advertising bounces back

Figure 30: Total above-the-line, online display and direct
mail advertising expenditure on jewellery and watches,
2017-21

Pandora and Richemont increase their spend

Figure 31: Total above-the-line, online display and direct mail
advertising expenditure on jewellery and watches, by
advertiser, 2017-21

Digital dominates as most popular media type

Figure 32: Total above-the-line, online display and direct
mail advertising expenditure on jewellery and watches, by
media type, 2021

Figure 33: Top advertisers’ above-the-line, online display and
direct mail advertising expenditure on jewellery and watches,
by media type, 2021

Latest campaigns

Anya Taylor-Joy the new face of Tiffany

Pandora x UEFA Women’s Euro 2022

Swarovski teams up with British actress Aimee Lou Wood
Astrid & Miyu to launch first TV campaign

Nielsen Ad Intel coverage

BRAND RESEARCH

Brand map

Figure 34: Attitudes towards and usage of selected brands,
2022

Key brand metrics

Figure 35: Key metrics for selected brands, 2022

Brand attitudes: Astrid & Miyu’s online customer service
ranks high

Figure 36: Attitudes, by brand, 2022

Brand personality: Pandora viewed as a fun brand
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Figure 37: Brand personality — Macro image, 2022
H. Samuel a reliable brand

Figure 38: Brand personality — Micro image, 2022
Brand analysis

Pandora the most popular brand surveyed
Astrid & Miyu still has relatively low awareness
Swarovski viewed as expensive

Swatch considered a reliable brand

Missoma remains under the radar

H. Samuel a trusted retailer

Tissot exclusive and innovative

Casio fun and affordable

LEADING SPECIALIST RETAILERS

Sales performance

Figure 39: Leading jewellery specialists’ revenues, 2016-22
Outlet performance

Figure 40: Leading specialists’ outlet numbers, 2017-21
Sales per outlet

Figure 41: Leading specialists’ sales per outlet, 2017-21

PURCHASING OF JEWELLERY AND WATCHES

Costume jewellery most purchased

Figure 42: Who jewellery and watches were purchased for in

the last five years, 2022

Consumers buying costume jewellery for themselves

Figure 43: Trends in jewellery purchasing in the last five years,

2020-22

TYPES OF JEWELLERY PURCHASED

Earrings most popular purchase

Figure 44: Types of jewellery purchased, 2022
Most jewellery types are self-bought

Figure 45: Purchasing of jewellery, by type, 2022
Gen X favour earrings, while Gen Z choose rings

Figure 46: Types of jewellery purchased, by generation, 2022

CHANNELS AND RETAILERS USED

Watches more likely to be purchased online

Figure 47: Channels used fo purchase jewellery and watches,

2022

High-ticket accessories bought from specialists

Figure 48: Types of retailers used for buying jewellery and
watches, 2022
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Consumers generally stick to one retailer
Figure 49: Repertoire of types of retailer used to purchase
jewellery/watches, 2022

INTEREST IN JEWELLERY AND WATCH INNOVATIONS

Opportunities for independent brands

Figure 50: Inferest in innovations from jewellery/watch
retailers, 2022

Younger demographics interested in recycled materials
Figure 51: Interest in innovations from jewellery/watch
retailers, by age, 2022

ATTITUDES TOWARDS JEWELLERY AND WATCHES

Online shopping has become easier for both jewellery and
watches

Further opportunity for independent brands as quality is
viewed the same

Figure 52: Attitudes towards jewellery and watch purchasing,
2022

The case for ethical jewellery

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

Abbreviations

Consumer research methodology

APPENDIX - FORECAST METHODOLOGY

Market forecast and prediction intervals
Market drivers and assumptions

Figure 53: Key economic drivers, 2016-26
Forecast methodology

reports.mintel.com

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1102645/

About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.

reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


https://www.mintel.com/

	Jewellery & Watches Retailing - UK - 2022
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	Buy this report now

	Table of Contents
	Overview
	Executive Summary


	Jewellery & Watches Retailing - UK - 2022
	Report Price: £2195 | $2995 | €2600
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	What's included

	Did you know?
	Buy this report now
	Issues and Insights
	Market Size and Performance
	Market Forecast
	Market Segmentation
	Market Drivers
	Launch Activity and Innovation
	Advertising and Marketing Activity
	Brand Research
	Leading Specialist Retailers
	Purchasing of Jewellery and Watches
	Types of Jewellery Purchased
	Channels and Retailers Used
	Interest in Jewellery and Watch Innovations
	Attitudes towards Jewellery and Watches
	Appendix – Data Sources, Abbreviations and Supporting Information
	Appendix – Forecast Methodology

	About Mintel


