
This report looks at the following areas:

•• Use of price comparison sites for financial services products, and
conversion rates from research to sales.

•• Provider use and consumer perception of brands operating in the sector.
•• Behaviours and attitudes towards price comparison sites.
•• Barriers to using price comparison sites.
•• Interest in price comparison incentives.

PCWs (price comparison websites) are hugely popular and the vast majority of
users report very positive experiences. This is great news for aggregators,
considering the sheer number of products available and that researching and
comparing financial products can be an onerous task. However, some barriers
still persist, with a significant minority (28%) preferring to research products
directly through providers, while 16% don’t trust aggregators to find the best
price available. This suggests PCWs still have scope to improve transparency
about their selection of providers and build trust.

Rising inflation is placing increased pressure on consumer finances and is
eroding purchasing power. At the same time, rising prices are creating a
defensive mindset among consumers who are increasingly cautious about their
expenses. As households have to grapple with sky-high bills and higher costs for
everyday essentials, PCWs have a significant role to play in helping cost-
conscious consumers to find the most cost-effective products.

Recent FCA legislation introduced to ensure renewing customers are offered
the same price as new customers across motor and home insurance is one of
the biggest threats to the price comparison market in the long term. For now,
product research and purchasing in these two core markets remain consistent
with previous years, suggesting that renewal behaviour is deeply ingrained.
However, the market dynamics are likely to change in the long term as
consumers will find it harder to switch to cheaper deals.
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term. For now, rising inflation
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The pressure on household finances creates an opportunity for price
comparison sites. As many consumers have to face some difficult choices,
aggregators will come to the fore as people seek to reduce costs. Most
aggregators have already positioned themselves as experts at helping people
save money, and this will encourage greater usage. There are further
opportunities to support consumers to navigate the current cost of living crisis
by playing an increasing role in helping people manage their household
finances. Outside of their core – car and home insurance – products, PCWs
have an opportunity to increase engagement across a wider range of
products, such as credit cards, thus positioning themselves as partners during
challenging times. To achieve this, PCWs will have to increase trust and
transparency and deliver a best-in-class digital experience.
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• Rising inflation will bring PCWs to the fore
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• Regulatory intervention impacts motor and home insurance
markets

• Travel insurance is expected to recover…
• …while pet insurance could struggle
• Savings intentions remain high

Figure 9: Saving intentions, 2019-22
• Demand for consumer credit returns to pre-pandemic levels

• Consumers face inflationary pressure…
• …and despite Government support, energy prices are still a

major concern
Figure 10: CPI, 12-month rates, 2016-22

• …and an increasing cost of living
Figure 11: Issues faced in the last two months, 2022

• Financial confidence continues to decline
Figure 12: Financial Confidence Index, 2019-22

• Rising interest rates will create engagement opportunities
for PCWs
Figure 13: Bank of England base rate and monthly interest
rates for credit cards and selected mortgage, personal loan
and household deposit, 2017-22

• Two-thirds of adults are managing finances via
smartphones
Figure 14: Smartphone activities, 2019-22

• FCA loyalty pricing reforms take effect
• FCA introduces a new Consumer Duty

• Compare the Market is the most used PCW for finance…
• …followed by GoCompare and MoneySuperMarket

Figure 15: Price comparison sites used to research financial
services products in the last 12 months, 2022

• Over half of PCW users prefer to use multiple sites
Figure 16: Number of price comparison sites used to research
financial services products in the last 12 months, 2022

• PCWs ramp up customer perks…
• …and offer complementary tools
• MoneySuperMarket acquires Quidco

MARKET ENVIRONMENT

MARKET DRIVERS

REGULATORY AND LEGISLATIVE CHANGES

MARKET SHARE

COMPETITIVE STRATEGIES AND LAUNCH ACTIVITY
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• MoneySavingExpert launches Compare+ car insurance
• VU Compare claims to offer a comprehensive suite of

comparison facilities for motorists

• Adspend remains steady
Figure 17: Total above-the-line, online display and direct mail
advertising expenditure on price comparison sites in financial
services, 2017/18-2021/22

• PCWs continue to focus on general insurance
Figure 18: Total above-the-line, online display and direct mail
advertising expenditure on price comparison sites in financial
services, by product category, 2021/22

• Compare the Market maintains its position as the largest
advertiser

• MoneySuperMarket introduces the MoneySuperSeven
• GoCompare and Confused.com decrease adspend

Figure 19: Total above-the-line, online display and direct mail
advertising expenditure on price comparison sites in financial
services, by advertiser, 2017/18-2021/22

• Nielsen Ad Intel coverage

• Brand map
Figure 20: Attitudes towards and usage of selected brands,
2022

• Key brand metrics
Figure 21: Key metrics for selected brands, 2022

• Brand attitudes: MoneySuperMarket is perceived as a
brand with a good reputation
Figure 22: Brand associations, 2022

• Brand personality: Compare the Market boasts a fun image
Figure 23: Brand personality – macro image, 2022

• MoneySavingExpert is viewed as honest
Figure 24: Brand personality – micro image, 2022

• Brand analysis
• Compare the Market stands out as a fun brand that rewards

loyalty
• MoneySavingExpert is seen as honest and helpful
• MoneySuperMarket is viewed positively…
• …alongside GoCompare
• Confused.com lacks commitment and differentiation
• Uswitch is less known

ADVERTISING AND MARKETING ACTIVITY

BRAND RESEARCH
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• Insurance products remain the most searched-for on PCWs
Figure 25: Financial services products researched using a
price comparison site, 2022

• Younger generations are more likely to use PCWs to
research credit products
Figure 26: Consumer credit products researched using a
price comparison site, by generation, 2022

• Most PCW users researched one or two products in the last
year
Figure 27: Number of financial services products researched
through a price comparison site, 2022

• Car insurance continues to have the strongest conversion
rate

• Purchase of travel insurance bounces back
• Credit products have lower conversion rates

Figure 28: Products purchased after researching using a price
comparison site, 2022

• PCWs offer convenience
• Price remains a key consideration

Figure 29: Behaviours and attitudes towards price
comparison sites, 2022

• Credit product researchers use PCWs to get a better deal
Figure 30: Selected behaviour towards price comparison
sites, by financial services products researched using a price
comparison site, 2022

• PCWs help Millennial mothers to make an informed decision
Figure 31: Selected behaviours towards price Comparison
Websites in Financial Services – CHAID – Tree output, 2022

• Non-PCW users prefer to research products directly
Figure 32: Barriers to using price comparison sites, 2022

• Increase transparency on market coverage
Figure 33: Barriers to using price comparison sites, by barriers
to price comparison sites, 2022

• Offer more personalised results…
• …and improve trust

PRODUCT RESEARCH

PRODUCT PURCHASING

BEHAVIOURS AND ATTITUDES TOWARDS PRICE COMPARISON
SITES

BARRIERS TO USING PRICE COMPARISON SITES
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Figure 34: Potential incentives to use a price comparison
website, by barriers to usage of price comparison sites, 2022

• More than half of adults would be encouraged to use a
PCW by the lowest price guarantee
Figure 35: Potential incentives to use a price comparison
website, 2022

• Gen Zs are more likely to be encouraged to use a PCW by a
safe client portal
Figure 36: A client portal as incentive to use a price
comparison website, by generation, 2022

• Price incentives plus the option to compare terms and
conditions have the widest appeal
Figure 37: Interest in price comparison sites’ incentives – TURF
Analysis, 2022

• Abbreviations
• Consumer research methodology
• CHAID analysis methodology

Figure 38: Price Comparison Websites in Financial Services –
CHAID – Table output, 2022

• TURF analysis methodology

INTEREST IN PRICE COMPARISON SITES’ INCENTIVES

APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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