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This report looks at the following areas:

* The impact of the cost-of-living crisis on the cat and dog food market.

 The outlook for the market in the re-emergence from the pandemic and
recovery up to 2027.

* The latest new product development trends.

- Pet food purchasing and how this behaviour would be affected by the
need to save money.

» Consumers’ attitudes towards pet food and concepts of interest.

* Qualities associated with different types of pet food.

Pet food/snacks with an appealing smell interest one in five cat/dog food
buyers, rising to 27% of those who are Millennials. Adding an aromatic
dimension fo flavour descriptions will create a new multisensory angle, drive
standout and boost products’ associations with quality and freshness.

Having continuously gained growth momentum between 2017 and 2021, volume
sales of cat and dog food are expected to fall info decline in 2022. This
decline stems from switching from wet to dry cat and dog food amidst the
cost-of-living crisis, the latter weighing less per portion, and the fallback in
sales of pet freats and snacks. Meanwhile, high levels of inflation in this market
are anficipated to see value sales rocket by 94% year-on-year to £3,421 million

despite these efforts to economise.

While very few owners feed their pets exclusively homemade food, homemade
pet food has become more popular over the last couple of years, presenting a
growing threat to the pet food market. One of the major motivators behind this
looks o be the trust and transparency that comes from having control over
ingredients.

There are opportunities for companies to boost their sustainability credentials
by embracing the eco-friendly nose-to-tail concept in their marketing
communications. Using offcuts of meat in pet food can also align with the

are subject to change due to currency fluctuations.

"Belying the oft-cited
‘recession-proof’ nature of the
category, shifts in behaviour
driven by the cost-of-living
crisis and high levels of
inflation will see volume sales
slip into decline in 2022."

- Emma Clifford, Associate
Director — Food and Drink
Research, September 2022
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sentiment that the ideal diet for pets is as close as possible to what their
ancestors would have eaten.
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ISSUES AND INSIGHTS

Embrace the ‘nose-to-tail’ eating concept

Put more focus on aroma in product descriptions

Barriers to overcome to unlock the potential in insect-based
pet food

MARKET SIZE AND PERFORMANCE

A sharp turnaround in volume performance in 2022
Figure 10: Retail value and volume sales of cat and dog food,
2017-22

MARKET FORECAST

The five-year outlook for the cat and dog food market
Figure 11: Category outlook, 2022-27

Limited volume growth expected over 2022-27

Figure 12: Market forecast for volume sales of cat and dog
food, 2017-27

Strong value growth to continue

Figure 13: Market forecast for value sales of cat and dog
food, 2017-27

Learnings from the last income squeeze

Forecast methodology

MARKET SEGMENTATION

Dry pet food steals volume share from wet in 2022

Figure 14: UK retail value and volume sales of cat and dog
food, by type, 2019-22

The rapid growth in pet snacks and drinks comes to an end
in 2022

Figure 15: UK retail value and volume sales of dog food, by
type, 2019-22

Figure 16: UK retail value and volume sales of cat food, by
type, 2019-22

MARKET DRIVERS

Pet ownership plateaus after pandemic boost
Demographic trends will continue to put downward
pressure on pet ownership

Figure 17: Pet ownership, 2020-22

Inflation is the key concern for consumers and brands...
...and despite Government support, energy prices are still a
major concern

...and will weigh down the post-COVID recovery

Consumer spending power will be curbed
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* The conflict in Ukraine is hurting the UK economy in a
number of ways

* Unemployment is at a near-50 year low

« Consumers’ financial wellbeing has fallen from the highs of
2021...
Figure 18: Household financial wellbeing index, 2016-22

* ...and most people are feeling the effects of price rises

« Afifth of pet owners are worried about their expense
Figure 19: Pet concerns, 2022

+ Emotional wellbeing is a top concern

= Only 15% of owners are concerned about their pets’ weight

MARKET SHARE

« Pedigree fails to benefit from the boom in dog food

» Natural dog food brands post impressive growth

« Lily’s Kitchen's sales jump by a third
Figure 20: Leading brands’ sales in the UK retail wet and dry
dog food market, by value and volume, 2019/20-2021/22

* Whiskas closes the gap on Felix in cat food
Figure 21: Leading brands’ sales in the UK retail wet and dry
cat food market, by value and volume, 2019/20-2021/22

* Good Boy takes the lead in dog treats
Figure 22: Leading brands’ sales in the UK retail dog snacks
and treats market, by value and volume, 2019/20-2021/22

» Webbox is the star performer in cat treats
Figure 23: Leading brands’ sales in the UK retail cat snacks
and treats market, by value and volume, 2019/20-2021/22

LAUNCH ACTIVITY AND INNOVATION
» Plant-based pet food attracts more NPD

« Lily’s Kitchen unveils Plant Power vegan range for dogs
Figure 24: Plant-based dog freats, UK, 2022

* More activity from start-ups
Figure 25: Wzis? dog treats, UK, 2022

» More activity in insect-based pet food
Figure 26: Mr Bug Bug Bites, UK, 2022
Figure 27: Grub Club range, UK 2021-22

» Steps forward on packaging sustainability
Figure 28: Share of pet food launches carrying selected
ethical claims, 2017-22

* Mars Petcare explores recycled content in pet food
pouches

» Ethical brand Scrumbles launches into Tesco
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IPN launches Harringtons Advanced Science Diet
Figure 29: Harringtons Advanced Science Diet food for small
dogs, UK, 2022

Seasonal celebrations continue to fuel NPD

Brands target occasions beyond Christmas

Figure 30: Dog treat launches for seasonal occasions, UK,
2021-22

Brands look to seasonal ingredients

Figure 31: Denzel’s Surf 'n” Turf Bites, UK, 2022

The humanisation of pet snacks continues

On-the-go formats get more attention

Iced treats for dogs take off in 2021/22

Brands expand ranges for puppies and kittens

Tails.com makes in-store debut

Figure 32: Tails.com range in Sainsbury’s, UK, 2022

ADVERTISING AND MARKETING ACTIVITY

Adspend falls back in 2021 after 2020 surge

Figure 33: Total above-the-line, online display and direct
mail advertising expenditure on pet food, 2019-22

Felix kicks off 2022 with new campaign

Nature’s Menu invests in its biggest ever advertising
campaign

Scrumbles makes first foray into TV advertising

Pooch & Mutt invites children to help design its advent
calendar

Digital advertising becomes more important

Figure 34: Total above-the-line, online display and direct
mail advertising expenditure on pet food, by media type,
2019-22

Nielsen Ad Intel coverage

BRAND RESEARCH

Brand map

Figure 35: Attitudes towards and usage of selected brands,
2022

Key brand metrics

Figure 36: Key metrics for selected brands, 2022

Brand attitudes: Whiskas and Pedigree win on trust and
quality

Figure 37: Attitudes, by brand, 2022

Brand personality: little to separate the brands on macro

image
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Figure 38: Brand personality — macro image, 2022
Harringtons is seen as the most natural, nutritious and
premium brand

Figure 39: Brand personality — micro image, 2022

PET FEEDING BEHAVIOURS

Pet food purchasing over 2020-22 slips, while homemade

becomes more popular

Figure 40: Feeding pets shop-bought and homemade food,
2020-22

Figure 41: Feeding pets shop-bought and homemade food,

by type of pet, 2020-22

Most pet owners buy both wet and dry pet food

Figure 42: Types of cat and dog food bought, 2022

HOW THE NEED TO SAVE MONEY WOULD AFFECT BUYING
BEHAVIOUR

Two thirds of cat/dog food buyers would change their
buying behaviour
Figure 43: What one change pet food buyers would most

likely make to save money on pet food/snacks, 2022

Stocking up on promoted items is the preferred way to save

money
Limited trading down...

...but under-25s most open to doing so

INTEREST IN PET FOOD INNOVATION

Pet food with an appealing smell garners interest

Figure 44: Interest in pet food innovation, 2022

Put more focus on aroma in product descriptions

Figure 45: Lily's Kitchen Instagram post, UK, 2022

Figure 46: Fruitables Baked Pumpkin & Blueberry Flavor Dog
Treats, US, 2021

Explore supplements in different formats

Pet food toppers offer potential

Provide pet ownership advice to build engagement

ATTITUDES TOWARDS PET FOOD

Opportunities to embrace the ‘nose-to-tail’ eating
concept...

Figure 47: Attitudes towards pet food, 2022

...but must bear in mind lower price expectations

The use of offcuts can also tap into the appeal of ancestral
diets
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= Insect protein pet food also wins on sustainability...
...but cost is a barrier

« Concerns around taste also need to be addressed

Enjoyability of shopping at specialist stores is a key draw
« Other channels should look to replicate the fun factor

QUALITIES ASSOCIATED WITH DIFFERENT TYPES OF PET FOOD

* Associations with trustworthiness and naturalness underpin
the appeal of homemade pet food
Figure 48: Qualities associated with different types of pet
food, 2022

« Afocus on clean labels and transparency can help to build
trust in manufactured pet food
Figure 49: Further qualities associated with different types of
pet food, UK, 2022

* Frozen pet food will need to improve its image to win over

shoppers

APPENDIX — DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

- Abbreviations

« Consumer research methodology

APPENDIX - FORECAST METHODOLOGY

* Market forecast and prediction intervals
Figure 50: Market size and forecast for total volume and
value sales of cat and dog food, 2017-27
Figure 51: Market forecast and prediction intervals for total
value sales of cat and dog food, 2022-27
Figure 52:

* Market drivers and assumptions
Figure 53: Key economic drivers, 2016-26

* Forecast methodology

APPENDIX - MARKET SHARE

Figure 54: Leading manufacturers’ sales in the UK retail wet
and dry dog food market, by value and volume, 2019/
20-2021/22

Figure 55: Leading manufacturers’ sales in the UK retail wet
and dry cat food market, by value and volume, 2019/
20-2021/22

Figure 56: Leading manufacturers’ sales in the UK retail dog
snacks and treats market, by value and volume, 2019/
20-2021/22
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Figure 57: Leading manufacturers’ sales in the UK retail cat
snacks and treats market, by value and volume, 2019/
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