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This report looks at the following areas:

- Hispanic usage of video, audio, written and social media “Hispanics are avid fans of

- Attitudes about media usage most types of media.

. ;_)IZ;ZI;::mes for deepening Hispanics’ connections with various media However, sub—segmen’rs of this
« Strategies for leveraging different media platforms to reach Hispanics rich and diverse group
engage with media in
Hispanics make up close to a fifth of the US population, and are growing in different ways moking it
numbers and disposable income - as well as cultural influence. Accordingly, !

this group is a critical one for advertisers fo reach, making it important to essential to dig deeper.
understand their media usage and aftitudes. And Hispanics are avid fans of all - Carol Wong—Li, Director -
types of media, with over 0% enjoying video and audio entertainment as well Consumers and Cultures

as social media regularly, while 75% read written media.

However, reaching the vital and diverse Hispanic audience can be complex.
US Hispanics come from a wide range of countries and speak a mix of
different languages: 61% are bilingual, while 20% speak Spanish only. Although
their median household income remains below the norm, close to a quarter of
this group are earning $S100K or more per year — over 4.4 million households.

This report examines Hispanic media usage and attitudes in detail, analyzing
how different sub-demographics are interacting with media and identifying Buy this report now

opportunities to drive audience and engagement. Visit store.mintel.com
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HISPANICS BY THE NUMBERS

* Ayoung and growing population
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Figure 13: Employment status of the civilian population
(seasonally adjusted), March 4, 2022

Figure 14: Consumer Price Index change from previous period,

2007-222

Figure 15: Hispanic Consumer Sentiment index, 2019-22
COVID concerns persist for Hispanics

Figure 16: Worry about COVID-19 exposure, by Hispanic
origin, 2020-22

A lingering digital divide?

Figure 17: Technology ownership and broadband access, by

race and ethnicity, 2021

Figure 18: Home entertainment device ownership, by Hispanic

origin and income, 2021

HISPANICS AND MEDIA CONSUMPTION - FAST FACTS

Video Entertainment

MEDIA USE OVERVIEW

Hispanics are avid media users

Figure 19: Media use, 2022

Gen Z less engaged with audio, written media

Figure 20: Media use, by generation, 2022

Leveraging the influence of social to connect with Gen Z
Hispanics

Figure 21: Lele pons Instagram post, 2022

VIDEO ENTERTAINMENT

Hooked on streaming

Figure 22: Video entertainment sources, 2022

Viewing patterns vary greatly by age

Figure 23: Video entertainment sources, by age, 2022
Acculturated Hispanics more likely to watch cable
Figure 24: Video entertainment sources, by acculturation
levels, 2022

Maijority of Hispanics watch multiple video platforms
Figure 25: Number of video entertainment sources, by
household income, 2022

AUDIO ENTERTAINMENT

Strong adopters of audio, particularly streaming music
Figure 26: Audio entertainment sources, 2022

Seniors love radio

Figure 27: Audio entertainment sources, by age, 2022

Spanish-dominant Hispanics strong on radio
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Figure 28: Audio entertainment sources, by personal
language preference, 2022

Bilingual Hispanics use more audio sources

Figure 29: Number of audio entertainment sources used, by
personal language preference, 2022

SiriusXM spots growing Hispanic podcast opportunity
Figure 30: reVolver Podcasts facebook posts, 2022

WRITTEN MEDIA

Written content lags behind video and audio

Figure 31: Written media sources, 2022

Higher-income Hispanics do more reading

Figure 32: Written media sources, by household income, 2022
Significant gap for Spanish speakers

Figure 33: Written media sources, by personal language
preference, 2022

Affluent Hispanics rely on multiple written media sources
Figure 34: Number of written media sources used, by
household income, 2022

SOCIAL MEDIA

Hispanics particularly invested in social video

Figure 35: Daily social media use, 2022

Instagram most popular with the young

Figure 36: Daily social media use, by age, 2022
Spanish speakers flock to Facebook and YouTube
Figure 37: Daily social media use, by personal language

preference, 2022

ATTITUDES TOWARDS MEDIA SERVICES

High level of satisfaction with streaming services

Figure 38: Attitudes fowards value, content quality and
language variety of media services (any agree), 2022
Potential risk amongst younger Hispanics

Figure 39: Perceived value of streaming services (any agree),
by age, 2022

Desire for more Spanish content

Figure 40: Desire for more Spanish content, perceived value,
and satisfaction with quality (any agree), by personal
language preference, 2022

Pluto speaks in Hispanics’ language(s)

Figure 41: Pluto Twitter ad, 2021

More is more for Disney+

Figure 42: Disney+ Facebook ad, 2021
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TECH AND TOGETHERNESS

> A conflict between convenience and community
Figure 43: Attitudes towards tech and togetherness, by
acculturation level, 2022

 Individual streaming particularly prevalent for parents
Figure 44: Attitudes towards tech and togetherness, by
gender and parental status, 2022

FUTURE OPPORTUNITIES AND STRATEGIES

* Meeting consumer needs through the lens of the Identity
Trend Driver

* Representing the richness of Hispanic culture
Figure 45: Disney Instagram Post, 2022

* What's next? More content crossing borders

* Meeting consumer needs through the lens of the Technology
Trend Driver

* 5G gains momentum
Figure 46: LeJuan James Facebook post, 2021

* What's next: Exploring the metaverse
Figure 47: Attitudes towards the metaverse (any agree), by
Hispanic origin, 2022

APPENDIX - DATA SOURCES AND ABBREVIATIONS

» Consumer survey data
« Abbreviations and terms

- Abbreviations
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