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This report looks at the following areas:

» The impact of COVID-19 on consumer behavior and the shaving and hair
removal market

* How usage trends impact the shaving and hair removal market

* How category players are innovating offerings fo stand out from the
competition

* What consumers want from the category and why

While razors are consumers’ go-to product for hair removal, regardless of age,
adults aged 18-44 (particularly those aged 25-34) are more likely than
average to use other hair removal methods. This group’s openness to try more
hair removal methods and products positions them as a key opportunity for
growth.

While price hikes due fo inflation could lead some shoppers to trade down fo
less-expensive options, category players that are open and fransparent with
consumers about price increases could earn long-term loyalty.

Although the US is somewhat entering the recovery phase of the pandemic,
overall frequency of shaving and hair removal routines has shown minimal to no
change in the past year, indicating that consumers are still faking a relaxed
approach to the category.

Given the elevated level of importance being placed on skin health, category
players that pivot their strategies to incorporate and promote more skin health
benefits will see success in today's wellness-focused environment, especially
since 21% of adults already follow a skincare routine to help prevent skin
irritation from hair removal.
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“With the exception of 202],
the market has experienced
sluggish sales since 2017,
which can partially be
attributed to the highly
saturated landscape and
value-driven mindset of
category shoppers.”

- Olivia Guinaugh, Senior
Beauty & Personal Care
Analyst
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Be a companion to professional eyebrow maintenance

reports.mintel.com

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/1101743/

Shaving and Hair Removal Products - US - 2022

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

Usage of premium hair removal services is driven by adults
aged 25-44
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by age, 2022

ATTITUDES AND BEHAVIORS TOWARD SHAVING AND HAIR
REMOVAL

Showcase the value of pre- and post-shaving products
Figure 37: Select attitudes and behaviors toward shaving and
hair removal, 2022

Figure 38: Truly Beauty's KP Treatment Kit and TikTok post from
Truly Beauty, 2022

Encourage more frequent use by enhancing the hair
removal experience

Figure 39: Frequency of shaving and hair removal, 2021-21
Figure 40: Billie’s Astrology Shave Set, 2022

Expand product portfolios to retain male customers

Figure 41: Instagram post from Harry's, 2022

Figure 42: Select attitudes and behaviors toward shaving and
hair removal products, by gender, 2022

Eco-minimalism may also be impacting usage of post-
shaving products

Figure 43: Select attitudes and behaviors toward shaving and
hair removal, by age, 2022

Bring sexual wellness themes into hair removal

Figure 44: Freya, 2022

Focus on skin health to better reach Black adults

Figure 45: Select attitudes and behaviors toward shaving and
hair removal, by race and Hispanic origin, 2022

SHOPPING BEHAVIORS

The majority of category shoppers buy products in-store
Figure 46: Shopping behaviors, 2022

Address the pink tax

Figure 47: Select shopping behaviors, by gender, 2022
Tap into minimalist trends to better reach young adults
Figure 48: Select shopping behaviors, by age, 2022

TRIAL AND INTEREST IN INNOVATIONS

Expect an uptick in dry-shaving methods

Figure 49: Trial and inferest in select innovations, 2022
Figure 50: Hanni Shave Pillow

Figure 51: Bleame Crystal Hair Eraser, 2022

Are safety razors making a comeback?
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