
This report looks at the following areas:

•• How operators can attract customers to their establishments during times
of financial uncertainty

•• The most influential restaurant discovery sources, including the impact of
social media and general consumer perceptions of discovery sources

•• The communication topics diners want to hear about from operators and
what would motivate them to try new restaurant menu items

•• How marketers can use loyalty reward programs and promotional offers to
further build relationships with diners

The COVID-19 pandemic hit the foodservice industry at light speed and, in turn,
accelerated the industry’s outlook on digitization. Although 64% of diners
discover new restaurants through word of mouth from friends/family, marketers
must be nimble to meet the continuous evolution of digital marketing. Marketers
should be aware that many traditional marketing methods will no longer sustain
or resonate with the bulk of their consumers, especially younger generations.
Word of mouth can extend communication through social media and online
review websites in today’s modern age.

Operators should highlight their uniqueness to differentiate themselves from
their competition as inflationary impacts persuade diners to limit their spending
on AFH dining experiences. Each segment within the industry requires diverse
marketing strategies to interact with consumers effectively and drive sales.
Bringing forward innovative menu items that are cost effective and less
laborious can aid operators in driving traffic. Customers want value and seek
promotional rewards to justify their discretionary spending. Marketers must
understand how to stay relevant, maintain relationships with current customers
and identify strategies to broaden their scope to attract new customers.

The challenge for operators is that consumer needs and interests are diverse,
and many conventional marketing strategies have become less effective.
Understanding varying generational and cultural needs will play a prominent
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role in how operators can tap into different markets. Social media will continue
to be a bright spot for restaurants, but only if messaging conveys an authentic
tone.
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Figure 16: Chipotle e-mail, LONG TIME NO EAT: Your new
extra is here, 2022

• Meet consumers in the metaverse
Figure 17: IHOP Instagram post, 2022
Figure 18: Shake Shack Twitter post, 2022
Figure 19: Wendyverse Wendy’s Instagram post, 2022

• Communicate how BOH technology improves the overall
dining experience
Figure 20: Chipotle Instagram reel, March 2022

• Drive consumer engagement through TikTok
Figure 21: Social media usage, at least daily usage, 2020-22
Figure 22: Denny’s Facebook post, 2022

• Diners trust and rely on friends/family for restaurant
discovery

• Connect with diners on social media through shared values
and authentic messaging

• Exchange rewards for personal data to build stronger
relationships

• Word of mouth remains the most influential in new
restaurant trial
Figure 23: Restaurant discovery sources, 2022

• Diversify marketing channels to tap into different
generational groups
Figure 24: Restaurant discovery sources, by generation, 2022

• Digital marketing strategies appeal more to parents
Figure 25: Restaurant discovery sources, by parental status,
2022

• Add international flare on social media to diversify and
grow your reach
Figure 26: Restaurant discovery sources, by race and
Hispanic origin, 2022

• Keep up with the continuous evolution of social media apps
to stay relevant
Figure 27: Social media platform discovery sources, 2022

• TikTok is ticking its way to the top
Figure 28: Social media platform discovery sources, by
generation, 2022

• Leverage social media campaigns to reach Hispanic diners

THE RESTAURANT CONSUMER: FAST FACTS

RESTAURANT DISCOVERY SOURCES

SOCIAL MEDIA PLATFORM DISCOVERY SOURCES
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Figure 29: Social media platform discovery sources, by race
and Hispanic origin, 2022

• Encourage written reviews to liven up the dining experience
for prospective diners
Figure 30: Perceptions of restaurant discovery sources, 2022

• Restaurant discovery sources and consumer perceptions
Figure 31: Correspondence analysis – Symmetrical map –
Perceptions of restaurant discovery sources, 2022

• Photos and unique presentation provide broader appeal
Figure 32: New menu item motivators, 2022

• Partner with celebrities and influencers who share your
brand beliefs
Figure 33: New item motivators, by generation, 2022
Figure 34: Taco Bell Live Mas scholarship application details,
August 2021

• Make unique ingredients familiar through education and
LTOs
Figure 35: Choolah Indian BBQ website
Figure 36: New item motivators, by generation, 2022

• New menu items are driven by recommendations through
friends/family and diners seek ingredients that are
recognizable but also unique
Figure 37: TURF analysis – New menu item motivators, 2022

• Revisit late-night meal occasions as normalcy returns
Figure 38: Marketing-related behaviors, 2022
Figure 39: Yard House Happy Hour menu

• Convert social media scrollers into customers using
promotional incentives
Figure 40: Taco Bell sponsored ad – Rewards, April 2022

• Promotional deals encourage dining out occasions for
families
Figure 41: Marketing-related behaviors, by parental status,
2022
Figure 42: Ruby Tuesday’s Halloween Special, October 2021

• Diners are interested in hearing more about food quality
and new menu items

PERCEPTIONS OF RESTAURANT DISCOVERY SOURCES

NEW MENU ITEM MOTIVATORS

MARKETING-RELATED BEHAVIORS

COMMUNICATION TOPICS
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Figure 43: Communication topics, 2022
• Parents value health messaging, charitable giving and

employee initiatives
Figure 44: Communication topics, by parental status, 2022

• Messaging about food quality, safety and personalized
perks will have the widest reach
Figure 45: TURF analysis – Communication topics, 2022

• Creating personal connections with diners is essential
Figure 46: Restaurant marketing attitudes, 2022

• To resonate with the Asian/Pacific Island population,
cultural representation must be improved
Figure 47: Restaurant marketing attitudes, by race and
Hispanic origin, 2022

• Millennials will exchange personal data for promotional
discounts
Figure 48: Restaurant marketing attitudes, by generation,
2022

• Incentivize parents with rewards to gain personal data
Figure 49: Restaurant marketing attitudes, by parental status,
2022

• Consumer survey data
• Marketing creative
• Abbreviations and terms
• Abbreviations

Figure 50: Perceptions of restaurant discovery sources, 2022

Figure 51: Table – TURF analysis – New menu item motivators,
2022
Figure 52: Table – TURF analysis – Communication topics,
2022

RESTAURANT MARKETING ATTITUDES

APPENDIX – DATA SOURCES AND ABBREVIATIONS

APPENDIX – CORRESPONDENCE ANALYSIS – RESTAURANT
MARKETING STRATEGIES – 2022

APPENDIX – TURF ANALYSIS – RESTAURANT MARKETING
STRATEGIES – 2022
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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