
This report looks at the following areas:

•• The size and growth trends for the smartphone and wearables market,
including how this sector has been impacted by COVID-19

•• Analysis of strategies and opportunities brands can leverage to win with
consumers

•• Demographics and attitudes of the different consumer segments for
smartphones and wearables

•• Ownership and usage trends for smartphones and wearables
•• How 5G could impact the smartphone market and consumer attitudes

toward 5G

96% of US adults own a smartphone and approximately two thirds of
smartphone owners also own a wearable device such as wireless earbuds, a
smartwatch or a fitness tracker. While the pandemic dampened sales of
smartphones, sales appear to have rebounded quickly in 2021. Increased focus
on wellness, including physical fitness, mental wellness and self-improvement
provided a boost to some wearable tech throughout the pandemic.

While smartphone penetration is nearly universal, there are still growth
opportunities as consumers upgrade older equipment. The market for
wearables has significant opportunity to grow – and to shape how consumers
live their lives. Technology advances and 5G networks could help drive
innovative new devices and applications that will provide truly transformative
benefits. However, supply chain issues caused by COVID-19 and economic
stresses could also discourage purchases and hold the category back in the
near term. In this Report, Mintel provides insights to help brands navigate this
landscape.
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“In many respects, the market
for smartphones and
wearables is positive.
Consumer interest in the
category is strong and barely
dampened by the pandemic.
However, an uncertain
economy could stunt growth.
Smartphone upgrades may be
delayed and purchase of
wearables may be put off.”
– Fiona O’Donnell, Senior
Director – US Reports
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• Three consumer segments for smartphones and wearables
• Apple, Samsung hold 82% of the market
• Vast majority of consumers buy new and at retail
• Limited enthusiasm for 5G, unlikely to motivate switching
• Earbuds the most popular wearable, more than half use

wearables for health monitoring

Figure 19: Smartphone owner consumer segments, 2022
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Figure 21: Smartphone ownership and purchase intent –
Within the next year, by consumer segments, 2022
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• Diverse Device Dads (24%)
• Characteristics

Figure 22: Profile of Diverse Device Dads, 2022
Figure 23: Wearable tech owned and synched with
smartphone, by consumer segments, 2022

• Opportunities
Figure 24: Attitudes toward smartphones and wearable tech,
by consumer segments, 2022

• Aspiring Adopters (41%)
• Characteristics

Figure 25: Profile of Aspiring Adopters, 2022
• Opportunities

Figure 26: Smartphone brands owned, by consumer
segments, 2022

• Room for three?
Figure 27: Smartphone brands owned, 2019-22

• Younger, less-affluent consumers most open to new brands
Figure 28: Smartphone brands owned, by age and household
income, 2022

• T-Mobile subscribers most likely to choose Samsung
Figure 29: Smartphone brand owned, by mobile network
provider, 2022

• New phones are the norm
Figure 30: Smartphone – New or used/refurbished, 2022

• Younger, less-affluent consumers most open to buying used
Figure 31: Smartphone – New or used/refurbished, by age
and household income, 2022
Figure 32: Smartphone – New or used/refurbished, by mobile
network provider, 2022

• Installment payment most common model
Figure 33: Smartphone payment method, by household
income, 2022

• Smartphones frequently gifted to younger consumers
Figure 34: Smartphone payment method, by age, 2022

• Verizon users favor installment plans
Figure 35: Smartphone payment/purchase method, by
mobile network provider, 2022

• In person prevails

SMARTPHONE BRAND OWNERSHIP

SMARTPHONE PURCHASING – TYPE AND PAYMENT

SMARTPHONE PURCHASE METHODS
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Figure 36: Smartphone purchase method – Online vs in
person, by age, 2022

• Lowest-income consumers most likely to buy in person
Figure 37: Smartphone purchase method – Online vs in
person, by household income, 2022

• Alternate carriers more successful in moving shoppers
online
Figure 38: Smartphone purchase method – Online vs in
person, by mobile network provider, 2022

• Younger men less likely to rely on carrier stores
Figure 39: Smartphone purchase location, by gender and
age, 2022

• T-Mobile, Verizon subscribers most likely to use their stores
Figure 40: Smartphone purchase location, by mobile network
provider, 2022

• Apple leads in phone brand purchasing
Figure 41: Smartphone purchase location, by smartphone
brand owned, 2022

• Less than half of 5G users find it faster, more reliable
Figure 42: Attitudes toward 5G – Among 5G smartphone
owners with a 5G plan, 2022

• Owners of alternate brands most engaged in 5G
Figure 43: Attitudes toward 5G – 5G smartphone owners with
a 5G plan, by smartphone brand owned, 2022

• AT&T users give 5G highest marks
Figure 44: Attitudes toward 5G – 5G smartphone owners with
a 5G plan, by mobile network provider, 2022

• 5G laggards have similar expectations to 5G adopters
Figure 45: Attitudes toward 5G – Non-5G smartphone owners
without a 5G plan, 2022

• Younger users most pessimistic about 5G performance
Figure 46: Attitudes toward 5G – Non-5G smartphone owners
without a 5G plan, by age, 2022

• More challenges for rural users
Figure 47: Attitudes toward 5G – Non-5G smartphone owners
without a 5G plan, by area, 2022

• Some indications T-Mobile is breaking through
Figure 48: Attitudes toward 5G – Non-5G smartphone owners
without a 5G plan, by mobile network provider, 2022

5G SMARTPHONES AND 5G PLANS
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• Majority locked into their current OS
Figure 49: Attitudes toward smartphones – Switching, 2022

• White smartphone owners least open to switching brands
Figure 50: Attitudes toward smartphones – Switching, by race
and ethnic origin, 2022

• Smartphone owners value new phones
Figure 51: Attitudes toward smartphones – Replacement,
2022

• Lower-income smartphone owners less concerned about
new
Figure 52: Attitudes toward smartphones – Replacement, by
age and household income, 2022

• Smartphone owners open to repairs
Figure 53: Attitudes toward smartphones – Environment/
sustainability, 2022

• Younger men most interested in sustainability
Figure 54: Attitudes toward smartphones – Environment/
sustainability, by gender and age, 2022

• Earbuds most popular wearable
Figure 55: Wearable tech owned and synced with
smartphone, 2022

• Men more engaged with audio
Figure 56: Wearable tech owned and synced with
smartphone – Select items, by gender and age, 2022

• Apple users favor earbuds
Figure 57: Wearable tech owned and synced with
smartphone, by smartphone brand owned, 2022

• Cost a major factor behind failure to adopt
Figure 58: Reasons for not owning a smartwatch or activity
tracker, by gender, 2022

• Younger, less-affluent consumers most worried about
expense
Figure 59: Reasons for not owning a smartwatch or activity
tracker, by age and household income, 2022

• Health applications most popular
Figure 60: Smartwatch or activity tracker uses, 2022

• Younger users most focused on phone integration
Figure 61: Smartwatch or activity tracker uses, by gender and
age indexed to all, 2022

ATTITUDES TOWARD SMARTPHONES

WEARABLE TECH OWNERSHIP

WEARABLE TECH USES
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• Middle-income consumers rely on wearables most
Figure 62: Smartwatch or activity tracker uses, by household
income indexed to all, 2022

• Interest in integration
Figure 63: Attitudes toward wearable tech, 2022

• Men aged 35-54 most interested in wearables
Figure 64: Attitudes toward wearable tech, by age and
gender, 2022

• Less affluent more open to alternate brands
Figure 65: Attitudes toward wearable tech, by age and
household income, 2022

• Data sources
• Sales data
• Forecast
• Consumer survey data
• Marketing creative
• Abbreviations and terms
• Abbreviations

Figure 66: Mintel Trend Drivers and Pillars

ATTITUDES TOWARD WEARABLE TECH

APPENDIX – DATA SOURCES AND ABBREVIATIONS

APPENDIX – TREND DRIVERS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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