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Figure 34: Consumers who spent more on leisure/
entertainment compared to before the COVID-19 outbreak,
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Figure 35: “To what extent are you worried about how the
COVID-19 outbreak might affect your lifestyle?” — NET, by age,
NI and Rol, 2022
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Figure 36: Consumers who have attended a sporting event in
NI or Rol in the last two years, by gender, NI and Rol, 2022
Figure 37: Consumers who have watched live sport as an
evening activity or as part of a night out, by gender, NI and
Rol, 2022

FACTORS THAT ENCOURAGE EVENT ATTENDANCE

Consumer demand for events in local area

Figure 38: Factors that would encourage consumers to attend
more events, NI and Rol, 2022
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Older consumers seek convenience factors to attend

Figure 40: Selected factors that would encourage consumers

to attend more events, by age, NI and Rol, 2022
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Figure 41: Consumers who have visited their most frequented
shopping location because it is in close proximity to their
home, by age, NI and Rol, 2022

Full-time workers want more convenient event dates and
times

Figure 42: Consumers who would be encouraged to attend
more events with convenient times/dates, by working status,
NI and Rol, 2022

Figure 43: Selected consumer behaviours towards the
working life, NI and Rol, 2022

CONSUMER ATTITUDES TOWARDS EVENTS

Demand for better facilities at events

Figure 44: Consumer attitudes towards events, NI and Rol,
2022

Younger consumers want to see more philanthropic and
ethical efforts from companies/brands

Figure 45: Consumers’ attitudes towards events being more
philanthropic and ethical, by age, NI and Rol, 2022

Figure 46: Selected key factors driving consumer behaviour
around rights and surroundings, by age, lol, 2022

APPENDIX — DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

Data sources

Abbreviations
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