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Figure 11: Consumer Price Index for all urban consumers (CPI-
U): US city average, by detailed expenditure category, 2022
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Figure 36: Attitudes toward non-alcoholic beverage flavors,
by flavor segmentation, 2022
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NEW FLAVOR MOTIVATORS

Elevate familiar beverages with splashes of flavor

Figure 37: New flavor motivators, 2022
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Figure 38: New flavor motivators, by generation, 2022
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Stir up playfulness to appeal to parents

Figure 42: New flavor motivators, by parental status, 2022

NON-ALCOHOLIC BEVERAGE ATTRIBUTES

Consumers prioritize health-related attributes

Figure 43: Non-alcoholic beverage attributes, 2022

Fuel non-parents’ health ambitions

Figure 44: Non-alcoholic beverage attributes, by parental
status, 2022

Mountaineers value moderation

Figure 45: Non-alcoholic beverage attributes, by region,
2022

Figure 46: Lightly sweetened beverage menu innovation,
Coffeebar (multiple locations in Northern California, Nevada)
Target Millennial males with energy boost, no/low sugar
with female Baby Boomers

Figure 47: Non-alcoholic beverage attributes, by generation
and gender, 2022

Figure 48: Non-alcoholic beverage afttributes, by generation,
2022

NEW FLAVOR TRIAL INTEREST BY BEVERAGE TYPE

Shake up mature beverage sub-categories with flavor
fusions

Figure 49: New flavor trial interest, by beverage type, 2022
Figure 50: Experience with flavors, 2021-22

Fuse new flavor into functional beverages to appeal to men
Figure 51: New flavor trial interest by beverage type, by
gender, 2022

Younger consumers seek beverages with a bright
appearance and bold brand ethos
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Figure 52: New flavor trial interest by beverage type, by
generation, 2022

EXPERIENCE WITH AND INTEREST IN FLAVORS AND
INGREDIENTS

Fruity flavors, but at what cost?

Figure 53: Experience and interest in flavors and ingredients,
2022

Figure 54: Experience and interest in flavors and ingredients,
2022

Catch consumers’ attention with color-changing craft
beverages

Millennials and Gen X consumers drive new flavor and
ingredient interest

Figure 55: Experience and inferest in flavors and ingredients,
by generation, 2022

Add adventurous flavors to sparkling water to spark
consumer interest

Figure 56: Interest in flavors and ingredients by new flavor
trial interest, by beverage, 2022

Take consumers to the tropics with non-alcoholic beverage
flavors

Figure 57: Interest in flavors and ingredients by non-alcoholic

beverage attributes, 2022
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Flavor and ingredient segmentation methodology
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